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$0.51
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The Base Advance Rate payments (paid throughout the whole season) and the
Capacity Adjustment payments (paid in non-peak months) total an average of
the Farmgate Milk Price in respective seasons

Farmgate Milk Price

$6.55

*The Capacity Adjustment Payment amount is based on the cost to Fonterra of installing an additional litre of processing capacity,
the estimated peak day litres and the quantity of milk expected to be received in the peak months. For the 2017/18 season this
results in a Capacity Adjustment Payment of $0.51 per kgMS. For more information on Capacity Adjustment please refer to the
booklet on Farm Source ‘Capacity Adjustment: Making it clearer’ or contact your Area Manager.
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NOTE FROM THE CHAIRMAN

We had a very high turnout for our interim result
farmer roadshow and good feedback on the new
format which balanced less meetings overall, with
more time spent with a larger number of directors
and senior management. These roadshows are
always valuable and it was good to see so many
farmers take the opportunity to put their questions
to their directors and senior management in person.
Rightfully, much of the conversation was focussed on the impact
the Danone arbitration result and Beingmate impairment will
have on our earnings and what that means for your total payout.
Those decisions will be made once we have a full picture of the
Co-op’s financial performance at the end of the year, but in the
meantime your Board has provided you with a forecast full year
dividend range of 25 to 35 cents to help with on-farm budgets.
It was useful to be able to discuss Beingmate within the
perspective of our broader China business.
Doing business in China has always come with unique customs
and challenges, but as is the case with all our global trading
partners, if we want to continue earning $3-4 billion in sales
revenue each year, we need to be a strong partner of the Chinese
dairy industry.
We believe that, like any global dairy company wanting to have a
long-term, sustainable business in China, we need to do three things:
1.

Develop global brands with world leading food safety
and quality standards, such as our Anchor, Anlene and
Anmum brands.

2. Share our knowledge and experience to improve
efficiency and quality standards in the local dairy industry
– we do this through our China farms and training and
scholarship programmes.
3. Partner with a Chinese company so that the value created
is jointly shared - we did this by partnering with Beingmate,
who at the time of the investment were the number one local
brand in the infant formula category.
This is the foundation from which we have built our integrated
China business, that’s enterprise value has grown 27 per cent

since 2015 to now be $4.7 billion. We believe that an integrated
business is important to our success in China, but this on the
basis that, in time, the individual components of this business
must perform by supporting the milk prices and providing a
return on our invested capital.
We also spent time during the roadshow discussing the future
of our Co-op.
It is clear that many of you are thinking deeply about the
evolution our Co-op must go through if we are to meet our
current and future challenges – particularly how we help young
farmers join the Co-op and aid succession planning within our
farming businesses.
We have appreciated the very thoughtful discussions we have had
recently with farmers who are also thinking about this question.
Our farmers have more flexible options for sharing up than ever
before but many of us face unique challenges within our farming
businesses – such as the limited land available for growth and
support for business investment becoming scarce – that require
fresh thinking.
We can’t afford to put roadblocks in the way of future
generations of farmers. Protecting our share of New Zealand milk
was one of the reasons we put so much debate and work into our
capital structure, as we identified that capital washing in and out
of the co-operative restricted the financial resources we needed
to make headway on our strategy.
The Board, through the Co-operative Relations Committee, has
looked at solutions to provide more flexibility for our farmers over
the past two years. We have recently put in place a working group
of Directors and management to relook at the current and future
requirements of our farmers to ensure our Co-operative continues
to evolve to meet the needs of our farmers and our customers.
You will hear more about this over the coming months.

John Wilson,
Chairman
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UP FRONT WITH
THEO SPIERINGS
I can’t believe that autumn is here already and
the clocks have been put back an hour. This year is
racing by us.

As you know, the Board and I have agreed that the time is right
for me to leave the Co-op later this year. It wasn’t an easy
decision for me. I’ve been proud to have led Fonterra for seven
years as we have built a strong Co-op and prepared for the new
future of an innovative and sustainable Co-op. Now’s the time for
a new CEO to push that forward.
I’ve enjoyed being out on the road lately, along with the
Chairman and the management team. It’s been great catching up
with our farmers throughout New Zealand as part of the Farmer
Roadshow. We’ve had huge numbers attend to hear about the
Interim Results. Almost twice as many as last year.
Naturally, there have been tough questions. One of the things
that has been raised with me on the road was that farmers didn’t
always hear a lot about some of the international partnerships our
Co-op have been involved in.
The old saying “two heads are better than one” couldn’t be
truer. Strong partnerships are very important to the success of
our Co-op.
They go a long way in helping us open doors and deliver better
value for our farmers.
Through our partnerships around the world, we’ve been able to
achieve far more than we ever could on our own. We’ve got a long
history of it. In 1988, we teamed up with Soprole in Chile, where the
brand is now as big as Coca-Cola, and more recently we joined forces
with Royal FrieslandCampina in Germany to create DFE Pharma
which manufactures and sells pharmaceutical-grade lactose.
More recently, we announced a strategic partnership with
Foodspring, one of Europe’s fastest growing active nutrition
brands. The investment aligns with our strategic priority to grow
our active living business. Foodspring has a clear route directly to
the consumer, owning a strong online sales platform and
engaging with consumers through online nutrition advice.
This is something we couldn’t have done on our own.

Our Hema Fresh partnership with Chinese e-commerce giant
Alibaba allows us to sell fresh milk in China. This has helped
Anchor leap to No.1 sales in the category of imported UHT milk
both online and offline.
Our partnerships all over the world are securing new
opportunities to sell more milk at better prices, and much sooner.

Theo Spierings,
CEO

"Through our partnerships around the
world, we’ve been able to achieve far
more than we ever could on our own."
Fonterra Farm Source >>> April 2018
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You asked, they answered: Interim
Results Farmer Roadshow Recap
At the end of March, your Directors and senior
management team travelled around New Zealand
meeting with many of you about the interim
financial results. After conversations with the
Shareholders’ Council and feedback on previous
roadshow formats, this year the meetings were
longer, included a meal and provided farmers
with more time to speak with Directors and
management one-on-one.
In total, thirteen meetings were held, reaching from Whangarei to
Invercargill and more than 2,100 farmers attended the meetings.
Shareholders’ Council Chairman Duncan Coull, Fonterra
Chairman John Wilson and Chief Operating Officer of Global
Consumer and Foodservice Lukas Paravincini also hosted a webinar
on 5 April for farmers who could not attend a meeting. Here is a
summary of the 10 most asked questions across all of the meetings:

Why did we decide to invest in Beingmate, and what
was the due diligence process followed at the time?
The due diligence model is clear. Management prepare a proposal,
seeks both internal and external review including independent
assessment, brings that proposal to the Board and then the Board
reviews, questions and assesses the merits of the proposal.
With regards to Beingmate, thorough due diligence was done
and the decision to proceed with the investment was based on the
information we had at the time of the investment.
At the time, Beingmate was the number one local infant formula
brand in China and had been a customer of our Ingredients
business for 10 years. Management was of the view that we knew
the founder Sam Xie well and could have a successful working
relationship with him.
The Board and management have gone back over the due diligence
since then and it is clear that the underlying value of the Beingmate
business remains – it owns world-class manufacturing facilities and
customer research shows it still has high levels of brand equity with
Chinese consumers. Beingmate’s key challenge is its inability, to date,
to create an effective e-commerce / digital distribution model. We
believe this challenge can be easily overcome and is part of a
turnaround plan we have agreed with the founder.

Why do we need the investments in Beingmate and
China Farms?
China is our largest and most strategically important market. We
sell 28 per cent of our total LMEs (Liquid Milk Equivalents) into
China. This market also provides 23 per cent of our Co-op’s total
gross margin.
We believe that, like any global dairy company wanting to have a
long-term, sustainable business in China, we need to do three
things: have safe consumer brands (e.g. Anchor and Anmum), invest
in the Chinese industry (e.g. China Farms), and have key
partnerships with local businesses (e.g. Beingmate).
We need all parts of our integrated business. Yes, some parts are
currently performing better than others and some are requiring

significantly more attention and effort. However, we have achieved
significant growth since our integrated strategy was developed in
2012. For example, Ingredients volumes in China have grown from
1.7bn to 2.2bn LMEs and have grown from 15 per cent to nearly 30
per cent of our total Ingredients volumes.

Why are you paying an interim dividend when your
profit is down?
We expect our earnings to be weighted to the second half of the
year and have announced a target dividend range of 25 – 35 cents
per share to help farmers with their on-farm budgets.

In December, you announced that Danone would
cost the Co-op $183 million. Can you explain how
you’ve arrived at $160 million in the report? Is the
Danone case over?
This difference is the full amount of $183 million, including
interest and legal costs, minus a business tax credit. The final cost
is $160 million as noted in the report.
The arbitration is binding with no avenue to appeal. Danone does
have other legal avenues if they wish to seek further costs –
including the High Court proceedings they currently have on hold
in New Zealand.

What is the Co-op doing to keep milk supply?
First and foremost, we know the Co-op must deliver a strong
performance and highest possible return for our farmers. We must
also recognise that times are changing and as a Co-op, we need to
evolve. That’s why over the next year, we will be talking with our
farmers about new solutions for the fresh challenges they face
with their farming businesses.

INTERIM RESULTS
OVERVIEW
•

Forecast Farmgate Milk Price of $6.55 per kgMS

•

Forecast payout range for budgeting $6.80-$6.90

•

A full year dividend range of 25-35 cents per share

•

Strong global demand reflected in prices

•

Operating performance in line with expectations

•

Solid Ingredients results with low opening
inventory and lower collection volumes

•

Consumer and Foodservice achieved volume
growth but had tighter margins due to higher
input costs

•

Danone costs and Beingmate impairment
impacted overall result

•

Balance sheet and cash flows remain strong

•

Full year New Zealand milk collection forecast is
3 per cent lower than last year

Fonterra Farm Source >>> April 2018
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You asked, they answered: Interim Results Farmer Roadshow Recap cont…
Why is the Gearing Ratio up and how is
management going to get it back down to
within the target range?

definition means for the Government but we will participate fully
in the review and work hard to get the best outcome for our
Co-op. We expect the Government to announce the terms of
reference for the review in the next few weeks.

Our debt and gearing levels are both traditionally higher at the
end of the first six months of the year, reflecting the seasonal
profile of our business. We remain committed to our end of year
gearing range target of 40 and 45 per cent. We will do this by
meeting our earnings targets, managing capital expenditures, and
by keeping our inventory moving.

What is the Co-op’s plan on A2 milk? How much
milk is needed and who will get to supply that milk?
Like all of our markets, our approach must be demand-led. If we
flood the market with product, it will negatively impact its value.
Given the agreement is about growing new demand for A2 milk,
the Co-op is considering first sourcing milk from Co-op-owned
farms so all farmers benefit equally. While the full international
opportunity may take years to fully develop, we are seeking data
on the A2 status of your herd. If you have an A2 herd or are
actively breeding towards A2, contact the Service Centre 0800 65
65 68 or your Area Manager.

Can farmers budget on an expectation of an
increase in forecast earnings during the course of
the current financial year?
We are providing a forecast dividend range for the full year of 25
– 35 cents per share. The Board will decide how the Beingmate
impairment will be treated for final dividend purposes after the
end of the financial year when it will have the full picture of its
operating performance. As a result, we have taken a prudent
approach in determining the 10 cent interim dividend and
recommend that our farmers take a similar approach with their
farm budgets.

Where is the Board at with finding a new CEO?
What is the process for succession?
As part of a planned CEO succession process, the Board and Theo
formally commenced succession discussions last year. As a result
of that, the Board initiated international searches in November
last year to identify potential candidates. The Board is currently
short-listing candidates and hopes to have a new CEO in place
this year. Until then, Theo will continue to drive the Co-operative’s
strategy and business, with special emphasis on China.

How concerned is the Co-op about the Government’s
suggestion that it may broaden DIRA?
The Government has committed to finishing its review within
12 months. It’s unclear at this stage what exactly broadening the

Greater China operations
are a substantial business
Breakdown of Greater China's Enterprise Value

Breakdown of Fonterra's Enterprise Value for HY2018

6.0
5.0
4.0
3.0

-0.5bn
+0.2bn

2.0

+0.6bn

1.0

+0.8bn

0.0

HY2015

Beingmate
China Farms
Consumer &
Foodservices
Ingredients

Total Fonterra
$16.3bn

$4.7bn

$0.24bn Total China
Beingmate

HY2018

•

Based on our current share price, Fonterra’s Enterprise
Value (EV)¹ exceeds $16bn

•

Conservative estimate relative to valuation of similar China
businesses, plus upside potential of China Farms

•

Greater China’s share of EV estimated to be $4.7bn
Beingmate and China Farms included at current book value
and balance based on pro-rata share of gross margin

•

Since 2015 the EV of Fonterra’s business in Greater China
has grown by $1.0bn or 27 per cent

1. Enterprise value (“EV”, being market value of equity plus net economic debt) is based on Fonterra’s share price and shares outstanding
as at 31 January, plus average net debt for the respective half year period. 2. Greater China’s share of EV is calculated as a sum of book
value of Farms, plus Fonterra’s carrying value of its investment in Beingmate as at 31st January 2018, plus a pro-rata share of EV
(excluding Beingmate and Farms) on the basis of gross margin (16% HY15, 23% HY18)
Fonterra Farm Source >>> April 2018
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Farm Source delivering
value for farmers
With challenging weather affecting conditions and
production over the past six months, farmers are
turning to Farm Source to get access to top-of-theline services and advice.

“We know that if farmers buy their supplies exclusively from us,
we can make a real difference, with the average sized Fonterra farm
saving approximately 10 cents per kgMS. As well as lowering the
cost of farm supplies, we continue to reward farmers with Farm
Source™ Rewards Dollars.”

They have been taking advantage of new flexible financial tools,
the My Connect webinars, and the competitive Farm Source™
offering for farm supplies.

In the last financial year, our farmers earned $17.8 million worth
of Rewards Dollars.

“Through Fonterra’s Farm Source we’re doing everything we can
to provide farmers with the best product details, services and
rewards to assist them with their on-farm businesses,” says Chief
Operating Officer Farm Source Miles Hurrell.
“Using the scale of the Co-op, we’ve been able to negotiate key
savings for our farmers.
“We’ve more than 10,000 products in our range and around
90 per cent of the time our products are consistently priced at or
below our competitors’ dollars.

More than 4000 farmers took advantage of extended interest
free and deferred payment terms and $17.8 million worth of Reward
Dollars last year. This brings the total amount of rewards dollars
earned by farmers to over $40 million.
As well as redeeming these rewards in store, the Farm Source™
Rewards Dollars for Shares scheme allows farmers to use their
Rewards Dollars to purchase shares before the share compliance
date of December 1 each year.

HIGHER FORECAST
PAYOUT FOR FARMERS

Improved Farmgate Milk Price, plus forecast dividend range
8.50

7.90
6.37
5.20

0.30

0.27

0.10
6.40

6.16

0.32

0.32

6.52
4.65

0.48

0.25

Indicative payout
for budgeting1
6.80-6.90

0.40

Range
0.25
to
0.35

4.30
0.40

4.72

6.10

7.60

6.08

5.84

8.40

4.40

3.90

6.12

6.55

2009

2010

2011

2012

2013

2014

2015

2016

2017

2018
forecast

Farmgate Milk Price

Dividend

1. For farm budgeting purposes a target full year dividend range of 25-35 cents per share is assumed. The dividend will be calculated in
accordance with Fonterra policy of paying out 65-75 per cent of adjusted net profit after tax over time.
Note: Farmgate Milk Price: $ per kgMS; Dividend: $ per share
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OUR INGREDIENTS ENGINE
DRIVES EARNINGS

Our Ingredients business has performed well for
the Co-op over the past six months, continuing
to deliver strong earnings despite lower opening
inventories and the difficult weather impacting
milk collection in New Zealand.

Ingredients contributed $558 million of normalised EBIT (adjusted
Earnings Before Interest and Tax) off $7.9 billion of sales – both up
nine per cent on the same period last year.
NZMP Chief Operating Officer, Kelvin Wickham, says the result
reflects a strong performance in both volume and value.
“NZMP, the Co-op’s ingredients business, really is the engine
driving our sales. It represents around two thirds of the Co-op’s
overall earnings. People all over the world want to buy high quality
ingredients, and we create these at scale.”
Ingredients was a key contributor to volume, selling 9.8 billion
Liquid Milk Equivalents (LME). This is around 94 per cent of the total
LME sold by the Co-op in the past six months.
Higher stream returns also helped Ingredients deliver more value
to the Co-op. Stream returns come from the difference in prices and
costs between reference products – Whole Milk Powder, Skim Milk
Powder, Buttermilk Powder, butter and Anhydrous Milkfat – and
non-reference products, which is everything else. Better margins for
our non-reference products helped push returns higher.

Advanced ingredients also made a meaningful contribution.

“This year we have launched a dedicated medical nutrition division,
strengthening our focus on selling advanced ingredient solutions to
help people suffering from malnutrition and other diseases, and
helping people age in good health,” says Kelvin.
Overseas markets performed well and did their bit to contribute to
volume and value too.
In Australia, milk collection was up 27 per cent to 100 million
kgMS, and strong demand for our butter and cheese improved sales
and pushed gross margin up $23 million to $50 million. China Farms
meanwhile continued to make good progress, contributing 132
million LME.
Lean supply chain management and manufacturing prowess
underpinned performance.
“Our Global Operations team managed capital expenditure tightly
and focussed on value-added products, efficiency gains and
sustainability improvements. This helps us stay nimble, focus on our
customers’ needs and adapt quickly to shifting demands and market
changes. Their excellent work helps us maximise the value in every
drop of milk our farmers produce,” says Kelvin.
This year the Co-op has invested in the Clandeboye and Darfield
sites, increasing production of mozzarella and cream cheese. Planned
investments in our Australian sites will increase our capacity to
produce a range of cheeses, including cheddar, mozzarella and
parmesan, supporting local growth.

AUSTRALIAN BUSINESS CONTINUES
TO DELIVER GOOD RETURNS
Our Australian business has continued to make a
strong contribution to the Co-op in the first half
of this year, and Australian Managing Director
René Dedoncker says the results show that the
Australian business is on the right track.

“We are delivering repeatable performance because the business
has the right strategy in place – the right assets, the right
product mix, the right partnerships and the right cost base to
win in the market.”
This strategy has enabled the Australian business to deliver total
normalised EBIT of $38 million in a dynamic and volatile
environment. Australian Ingredients has been the star performer,
with an increase in gross margin of 86 percent, up $23 million, while
normalised EBIT in the Consumer and Foodservice business was
stable despite the significant increase in input costs.
“The Australian business continues to grow in volume and value,
and has performed well at every critical production point, starting
with milk. We’ve seen 27 per cent growth – or 400 million litres – in
our milk pool and have reached the goal we set last year to collect 2
billion litres of milk this season,” says René.
Fonterra Farm Source >>> April 2018

“In Ingredients, we’ve focused on building solid and long-term
customer partnerships, such as our strategic relationships with The
a2 Milk Company and Bellamy’s Australia, as well as a number of
global partners.
“Within our Consumer business, we have extended our
leadership position in cheese and spreads, and have successfully
launched a number of new products across Mainland, Perfect
Italiano and Western Star.

“Our Foodservice business continues to be the number one dairy
partner for our key distributors groups while successfully winning
new business through the delivery of Italian and Bakery dairy
solutions for our end users,” he continued.
René acknowledges that the team must continue to work hard to
maintain momentum across the Consumer, Foodservice and
Ingredients businesses.
“We’ll need to deliver a bigger second half compared to the first,
and we’re facing some strong headwinds. However the investments
we have made this year to de-bottleneck our plants and boost
capacity will enable us to keep playing to our strengths in cheese,
whey and nutritionals, and deliver returns to farmers on both sides
of the Tasman.”
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Cull decision a positive signal
that eradication is still in sight
The Ministry for Primary Industries (MPI) is
culling approximately 22,300 cows infected
with Mycoplasma bovis and confirms that the
Government does not believe the disease is endemic
in New Zealand.
Of the 28 properties confirmed as infected with the disease at the
end of March, 23 have cattle remaining on them.
MPI, with support from DairyNZ and the Co-op, will be working
to support farmers through this difficult process.
While MPI hasn’t made the formal decision to proceed with full
eradication, its decision to continue culling is a positive signal that
the Government believes eradication remains possible.
MPI’s response director Geoff Gwyn says the cull is a critical
measure to control the spread of the disease.
"This will be a big job and won't happen overnight, but we'll be
meeting with the affected farmers to discuss the operation, develop
the plans and talk through compensation,” he says.
All farms will be compensated for their verifiable losses under
the terms of the Biosecurity Act. Once farms are de-populated and
disinfected, these farmers can start re-building a disease-free herd.
"The testing of milk from every dairy farm in New Zealand is very
well advanced and to date has only identified one new infected
property," says Mr Gwyn.

Fonterra took the lead in the massive logistical exercise of testing
every herd supplying dairy to the Co-op. Over the course of two
months, your Farm Source team hosted nearly 50 information
meetings, distributed nearly 11,000 testing kits, and collected about
30,000 samples.
The majority of the samples have now been tested and results
are being shared with famers as quickly as possible.
"The testing programme, combined with extensive surveillance
work tracing movement of animals from infected farms, gives us
the confidence to say the disease is limited to a network of farms
connected by animal movements. Culling these animals is now the
appropriate action,” says Mr Gwyn.
Fonterra, alongside other industry groups, is actively engaged
with MPI in the planning of next steps in support of eradication.
Our Co-op is also working to ensure farmers are fully aware of
biosecurity best practices in advance of the upcoming Moving Day
on 1 June.
In a further effort to stop the disease from spreading, MPI
introduced a pilot programme called Operation Cook Strait. It’s
based where trucks stop in the upper South Island and will check
that farmers moving cattle from the South to the North Island
comply with their legal obligations under the NAIT Act.
Non-compliance will result in fines. If this pilot proves successful,
MPI may expand it to other parts of the country.

Fonterra Farm Source >>> April 2018
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SET YOUR SIGHTS
ON GOVERNANCE
“There’s no short cut from the milking shed to the board table.
It’s more a case of mapping out a path which sees you building up
knowledge, contacts and experience, often initially at a local level.
Every step builds confidence, contributes to the community and
develops the qualities we need and which shareholders look for in
their directors.

“Growing good leaders takes time and it takes personal
commitment from the men and women who want to influence our
industry’s success beyond their farm gate. We have been
fortunate to attract good quality people to the programme and it
is important we continue to do that. I know this programme
brings out the best in farmers, many of whom go on to make a
real difference in our industry.”

Applications are invited for Fonterra’s Governance
Development Programme, which has been
transforming farmers into future leaders and
directors since 2006.
The one-year programme, established by Fonterra’s Board and the
Shareholders’ Council to create a pool of future leaders, was
developed by the Co-op in conjunction with Massey University’s
College of Business. Graduates continue to benefit from the
programme’s network which keeps them up to date on
governance issues and supports further professional development.
Fonterra Chairman John Wilson says the programme is a very
well-established stepping stone for farmers who want to
contribute to the dairy industry and their communities through
taking on leadership and governance roles.
“It is important we grow our own leaders. That is especially so
in a co-operative where farmer directors are so critical to our
governance. It has always been a priority for me to develop the
next generation of leaders, just as I was encouraged to step up. It
is crucial for our future that we build governance capability
among our farmers.”
He says the governance and representation work done by the
Board and shareholders in 2016 was a significant step forward in
ensuring good candidates were coming through and being
evaluated against the specific skills and qualities needed at the
Board table.
“The work has also provided clear signals to farmers who would
like to step up in the future, as it shows them the experience and
skills they need to build. That includes gaining a good
understanding of the principles of governance. The development
programme provides that opportunity and its alumni can confirm
its value as a step up on the governance ladder.”
He says gaining experience in community leadership and
governance roles is crucial for anyone aspiring to a farmer
director role, especially within the Co-operative.
Fonterra Farm Source >>> April 2018

Further information and applications forms can be found at
www.fonterra.com/GDP or email governancedevelopment@
fonterra.com for more information. Applications open on April 23
and close on May 25 2018.

PROGRAMME STAGES
The programme is open to shareholders and herd-owning
sharemilkers, completed over a one year period and includes
residential courses, distance learning and coaching with
content provided by Fonterra and Massey University.
STAGE ONE focuses on:
•

Developing awareness and understanding of the key
requirements for effective governance

•

Decision making, risk and finance

•

Governance in co-operatives, governance versus
management and governance versus representation

•

Understanding personality styles and effecting
organisational change.

STAGE TWO looks to further develop governance
capabilities through two residential workshops, distance
learning and coaching. It aims to extend knowledge in core
governance areas including:
•

Finance, risk strategy and performance

•

Legal and fiduciary duties of directors and negotiation
and influence in the Boardroom

•

Developing your capability for critical and reflective
thinking within governance contexts

•

Enhancement of your leadership skills and
competencies

•

An in-depth understanding of Fonterra’s business
and co-operative issues.
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Alumni value the programme
Two recent alumni attribute their development as
farming business managers and directors to their
Governance Development Programme experiences.
Fonterra Director Donna Smit is a strong advocate of
the programme and urges other farmers to give it a go.
“I first learned about GDP when I saw it promoted in Farm Link
magazine – it looked really interesting, and I thought ‘I could do
that’. I was interviewed but didn’t get accepted the first time. So,
I had another crack at it the following year and was accepted.
“You have to be determined and dedicated. It was really a
privilege to be part of the programme. Yes, there is a lot of reading,
but the time commitment was not an issue. I was engaged and
enjoyed it.”
Donna describes her GDP experience as a journey of self-discovery.
“At one point we did a Meyers Briggs personality assessment, then
had coaching with follow up regular calls each month. That was very
useful and helped me in the role I then had as a company secretary
for a kiwifruit pack house co-operative. It hasn’t really stopped – it
opens up a life long journey of learning.”
At the time she entered the programme, Donna was a trustee on
the Eastern Bay Energy Trust which had assets over $100 million.
Today, in addition to her Fonterra directorship, she holds governance
roles with four other entities including Ballance Agri-Nutrients and
the Dairy Women’s Network.
When asked how to achieve the goal of becoming a
director, Donna advises people to gain technical skills and
practical experience.
“Build your CV so people have a reason to believe in your
ability. I would absolutely encourage people to do the GDP and
get the technical knowledge – you need this as well as the
real-life experience.”

Cole Groves

Cole Groves completed the programme last
October, after being encouraged to apply by
members of the New Zealand Young Farmers
board where he served as chairman. These board
members were themselves GDP alumni. Although
still in his 20s, he knew it was the right time to
build his governance knowledge.
“I wanted to push myself a bit further. I was only 26 when I was
chairing the NZ Young Farmers board. I gained more confidence
in my ability through doing the programme.”
Cole believes it is important that younger farmers put themselves
forward for the programme.
“Some might think they have not got the right level of experience
to do it – but age is an important aspect of diversity. Sometimes
having younger people around a board table means they are the ones
who ask the more challenging questions. The knowledge gained
through the Governance Development Programme is a great
stepping stone for anyone wanting to be a director.”
Since graduating, Cole has been further building his governance
experience.
“You can do all the courses in the world but until you get onto a
board, you have no practical experience. I am still very involved in
the Young Farmer of the Year contest – we have just changed its
structure, so it has more of a governance board. I am also on the
Canterbury Regional Water Committee and am an associate director
for DairyNZ. I would like to be a director, and this is the first step
towards that.”
Within his farming business, Cole is also applying the knowledge
and skills gained through the programme.
“I used to look at things on more of a day to day basis. Now, I look
at things from one month to the next and am also looking out over a
year. I am better now at managing my staff too – I have let the rope
out a bit. The people I employ are really good and I am allowing
them to make more decisions – trying to work more on the business
than in it.”
His final word of advice for those contemplating the programme?

Donna Smit

“GDP is one of, if not the leading governance course in New
Zealand, especially for the primary sector. You have to put your hand
up and apply for it!”
Fonterra Farm Source >>> April 2018
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DAIRY DIARY IS
GOING DIGITAL

The Dairy Diary will soon be digital, making
your recording of farm practices and procedures
faster and easier online. Over 100 farmers have
been involved in the creation of the digital Dairy
Diary and have provided critical suggestions for
improvement along the way, ensuring that when it
goes live it will be in top form.
John Higgins, a sharemilker with 135 cows on his family farm in
Kaipaki, was involved in the trial and says the best part about
it is that it puts the Dairy Diary in the palm of your hand.
Designed to work offline, the digital Dairy Diary will work even
without mobile coverage.

“To start with, it’s at your fingertips when you are in your cow
shed. When you’re in the pit milking, you can enter treatments in
right there."
John has also suggested practical improvements, ensuring that
it meets the needs on-farm.
“I thought it would be cool if it also had an alert to tell you
when a cow was clear to go back into the herd after a treatment,”
says John.
“There are alerts for everything these days so it seemed natural
that there should be an alert for this. I’m glad that the suggestion
was taken on-board and that alert will be included.”
Everyone on-farm who has the app installed will be able to see
the same information, helping to keep everyone on the same page
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and remove confusion. You can easily view the info on Farm
Source online, check your records, search, sort, download, and
even share with your vet or stock agent.

John also thinks that by making it easier for everyone to see
what’s happening on-farm in real time, it will help improve
communication between staff.
“Instead of digging through paperwork, you can have a quick
look at it and see what’s going on. Then you can more easily raise
an issue or talk about it with your staff.”
While many will like the new digital version, John recognises
that many farmers like his Dad will still prefer the paper version.
“Dad likes it old school but I will want it digital. It’s good that
we can have both,” says John.
Creating a digital version of the Dairy Diary app is part of
the ongoing work by the Farm Source team to streamline
processes, make recording easier and simplify the compliance
requirements on-farm.
When the digital Dairy Diary goes live, you’ll be able to enter
animal treatments, be reminded to administer the next dose, and
you’ll be told when the animal can be returned to vat.
Monthly hygiene checks entered will give you visibility of who
did a check and when. It’s all at your fingertips.
If you’re debating between paper and digital, digital will make
recording easier over the long term. For example, if you record
your red pages digitally this year, it will mean you just have to
review, update any changes to practices, and confirm that
everything is right.
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Countdown is on to first annual
My Connect Conference
The countdown is on to our first My Connect
Conference on May 2 and 3 and there is a strong
desire throughout the Co-operative to ensure it
delivers value to all who have made the commitment
to attend.

This will be vital during the panel discussion on how our Co-op
needs to evolve to meet the needs of our farmers both in the short
and long term. This will mark the beginning of a larger discussion
which we will be taking to the shareholder base over winter and
those in attendance will play an important role in helping us set the
stage for what comes next.

So what can you expect to get out of your two days in Auckland?

Since we all spend most of our time talking to those within the
dairy industry, we’re bringing in some outsiders who are perfectly
placed to provide some perspective on overcoming challenges and
seizing opportunities as a collective. You won’t want to miss hearing
how Gilbert Enoka has worked with the All Blacks to win back to
back World Cups or learning how cycling really added the edge to
winning the Americas Cup through Team New Zealand’s Simon van
Velthooven coming to us from the mighty Manawatu.

First off John Wilson and Duncan Coull will have a quick word with
you before Theo and some of his team - including Kelvin Wickham,
Lukas Paravicini and Grant Watson – provide updates on key markets
such as China, Sri Lanka and Chile.
Tying into the innovation theme, we have also secured a couple of
highly respected, entertaining keynote speakers who will give you
valuable insight into the risks of maintaining the status quo and the
opportunities innovation can bring in an ever-evolving world.
Shareholders’ Council Chairman Duncan Coull says there will be a
host of opportunities to not only learn about the Co-op as it is today
but to also offer feedback about how it should operate in the future.
“Over the two days you will also have the opportunity to head to a
couple of break-out groups on either NZMP, Global Operations, or
Agrigate. Alternatively, if you have yet to do so, you can opt to take a
tour of your new Fanshawe Street headquarters.
“And given this is the flagship My Connect event of the year and
connection is a two-way street, we will be asking attendees to rollup
their sleeves and provide thoughts, views and feedback on a number
of topics,” says Duncan.

There will also be plenty of opportunities for you to connect
with Directors, management, Shareholders’ Councillors and your
fellow farmers.
Holding this all together will be our guest emcee - the one and
only Scotty Stevenson - who will do his best to ensure everyone stays
in line and keeps to time. He has a big job on his hands but if
someone nicknamed ‘Sumo’ can’t handle it, we’re not sure who can.
While RSVPs to the event have now closed we will make sure that
there are plenty of videos and other materials available for those of
you who are unable to attend and given we want this to be
interactive you can keep an eye out on twitter for updates and
comments throughout.

ANCHOR BRAND GROWS BIGGER
WITH LAUNCH OF ANCHOR CHEESE
Our iconic Anchor brand is about to get bigger
with Anchor cheese now joining the family and
there’s a new offering in the mix – a guaranteed
zero lactose block.
In New Zealand, Anchor is our largest consumer brand
contributing to almost 50 per cent of sales. For years milk, butter
and yoghurt have all been part of the Co-op’s Anchor range and
now, following the lapse of a licencing agreement held by
Goodman Fielder, cheese is coming into the fold.
Fonterra Brands New Zealand Director of Marketing, Clare
Morgan, says this addition continues Anchor’s tradition of a love
of dairy and innovation.
“When pioneer Henry Reynolds launched Anchor in 1886 he
would have never imagined that over a century later more than
150 Anchor products would be sold every minute in New Zealand.
Now it’s growing even more.”

As well as the traditional Tasty, Colby and Edam, there are two
new additions – Protein+ and Zero Lacto.
While most hard cheese is naturally low in lactose, Zero Lacto is
the first lactose-free cheese to be launched in New Zealand.
Clare says it’s been introduced as an additional option for Kiwis
with lactose intolerance and is batch tested to ensure it’s a
guaranteed lactose free cheese option.
These new cheeses join the list of more than 160 Anchor products
that are today shared in more than 80 countries around the world.
Fonterra Farm Source >>> April 2018
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Spotlight on the
Spanning a total of 12,000km², the Bay of Plenty
is home to two of our manufacturing sites –
Edgecumbe and Reporoa.
Eleven years into production, Reporoa opened an ethanol plant
which produces five million litres each year, made by fermenting
dairy by-products.
It is used in petrol, printing, flavour extraction, vinegar, hand
sanitizers, antiseptics, hospitals and more. This contributes
around $8 million to the Co-op’s revenue, from a product that
would otherwise go to waste.
Every day Edgecumbe processes up to 4 million litres of milk to
create cream products to meet the demands of big customers
such as those in Japan and Korea who use it primarily for baking
applications, chocolate and ice cream.
Outside of peak season extra cream is trucked in from Reporoa.
The plant is staffed by 74 cream experts year-round making
products used in bakeries, confectionary goods and ice cream
production around the world.

REPOROA QUICK FACTS
•

Established in 1968

•

Processes up to 2.5 million litres of milk per day

•

185 employees

•

17 milk tankers

•

Only Fonterra site to produce total milk protein
sold to America to be used in performance nutrition

•

New Zealand’s largest producer of ethanol

SPRAY AND WALK AWAY
Our farmers know a thing or two about irrigation
and the grief it can cause. For Fonterra’s Joseph
Richards, joining the Co-op in 2009 meant he also
learnt about the ins and outs of irrigation.

These automated irrigators are all fitted with flowmeters and
GPS tracking units so staff can tell where they are, what they’re
doing and how much whey is being irrigated, all from the
convenience of their control room and cell phones. It’s also
helping with environmental compliance.

The Edgecumbe Irrigation Officer works with 24 Fonterra farmers
who allow the Co-op to irrigate the site’s whey wastewater on to
their farms. However, until two years ago, these irrigators were
proving more trouble than they were worth.

“We’ve improved the accuracy of where the whey is being spread
and the GPS tracking means they can’t move within 10 metres of a
waterway or drain or the irrigator will shut down.”

Joe set out to improve the system.
“The old systems meant tracking exactly where
the irrigator was operating and how close to
water ways and drains was difficult to control,
that’s how this all started. A meeting was held
with the irrigation team to brainstorm ideas for a
new purpose-built irrigator.”
With help from Edgecumbe Reliability Engineer,
Damon Tahu, they spent a year designing,
building and testing a new travelling irrigator
prototype - a prototype that Edgecumbe ended
up installing.
“Brent Hill, who is an engineer and expert on
irrigation systems, helped us to test and modify.
After six months of a bit of back and forth, we
settled on a design. He even said it was one of
the best machines he had worked with which we
were pretty stoked about.”
Fonterra Farm Source >>> April 2018

Purpose built travelling irrigator with GIS mapping technology
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Bay of Plenty
EDGECUMBE QUICK FACTS
•

Established in 1923

•

Collects up to four million litres of milk every day in peak –
the equivalent of 11 Olympic swimming pools

•

Exports products to 50 markets around the world including
China, Korea, USA and countries across Europe

•

Focuses on producing whey and casein powders, cream
products and complex lipids

•

Only manufacturing site in the world to make ganglioside
lipids which are used to enhance brain function

EDGECUMBE DEVELOPS UNIQUE
PRODUCT FOR MEDICAL TRIALS

In a small town tucked away in Middlefield, Ohio,
lies an Amish community where some of the children
suffer from a rare genetic disorder. Half a world
away in the Bay of Plenty, our Edgecumbe plant is
producing a product that can help them.

In 2004, American Paediatric Doctor and Researcher Heng Wang
was part of a group that discovered a small number of Amish children
were suffering from a ganglioside synthesis deficiency. This
deficiency leads to the children suffering from early onset epilepsy,
major cognitive impairment and slow physical development.
Gangliosides are created naturally by the body and are essential for
development including brain function. They are also found in milk.
Dr Wang realised Fonterra was the only company in the world that
extracted gangliosides from milk and dried them into a powder which
could be consumed.
Senior Research Scientist Dr Paul McJarrow remembers the first
time Dr Wang contacted him.
“Back in 2011 I got a call out of the blue from Dr Wang’s group
which was looking for a company to work with to discover whether
our Co-op’s milk could help these children, who require fulltime care
by their families.”
The 30 children in the trial had to dissolve and drink 2g of G500,
a powder which contained the gangliosides, 3-5 times daily.
Dr Wang then approached Fonterra again to see if a more
concentrated ingredient was available to enable a stronger dosage
and also whether maternal feeding during pregnancy could benefit
brain development in the crucial last trimester.
“We worked with our Complex Lipids team at Edgecumbe which
produced a new five times more concentrated product which could
be exported to the USA,” says Paul.

Dr Wang greets a patient in his clinic

Plant Manager Matthew Fox was involved in the 2017 factory trial
in which Edgecumbe manufactured and exported 145 kilograms of
this new GG500 powder for the clinic.
“The unique nature of the product and Fonterra’s commitment to
science and research made the company the right choice for us,” says
Dr Wang.
“If we can improve the lives of some children suffering from this
genetic disorder then I think we are doing something right.”
Fonterra Research and Development Centre is currently
researching other ways complex lipids, like those produced at
Edgecumbe, can benefit cognition in people of all ages.
Fonterra Farm Source >>> April 2018
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Introducing Fonterra’s Diversity &
Inclusion Manager Susan Doughty
Embedding diversity and inclusion is a strategic
priority for Fonterra because it’s the right thing to
do and it helps drive better business performance.
The Co-op has a new Diversity and Inclusion
Manager, Susan Doughty, who is a strong equal
pay advocate and has worked to build diverse and
inclusive teams across a number of high-profile
organisations including EY and YWCA. In this Q&A,
she outlines what her ambitions are in her new role.
Why is diversity and inclusion important to you?
I want everyone to have the opportunity to achieve their
potential. When you experience first-hand the difference it can
make when people are truly accepted for who they are, and they
know that their experiences and opinions are valued, you can’t
help but get involved. I had a watershed moment a number of
years ago working with the YWCA to support young women from
low socio-economic backgrounds. I realised the power of
advocacy and giving voice to the voiceless.

What are businesses set to gain or lose based on
their approach to diversity and inclusion?
First and foremost, embracing diversity and inclusion is the
right thing to do. You see how important it is to employees
because organisations leading in this area are attracting the best
talent and reporting significant improvements in engagement. It’s
also about driving innovation, improving strategic decision
making and becoming better at meeting customer needs. Diverse
businesses outperform non-diverse businesses by 35 per cent
according to McKinsey. There’s plenty more research out there to
show that when organisations take a diverse and inclusive
approach, everyone reaps the rewards – employees, customers,
the community and shareholders.

What attracted you to work at Fonterra?
Fonterra has strong roots as a co-operative owned by 10,000
farming families and also has strong values – ‘Co-operative Spirit’,
‘Do What’s Right’, ‘Challenge Boundaries’, and ‘Make it Happen’. I
feel very connected to what we stand for. We’re also a global
organisation with 22,000 employees across the world and
customers in 100+ countries. We’ve already made good progress
in the area of diversity and inclusion, but I see a real opportunity
to step this up even further.

What will you focus on?
Initially we’ll look to set targets, which will be based on an
internal diversity survey we completed as part of the Champions
for Change initiative. From there, we’ll work to design our
programmes and initiatives to achieve the greatest impact.
Currently, we face challenges such as the gender ratio of our
employees, which is around 70% men and 30% women, with
manufacturing being a historically male-dominated area. But we
can look to success stories in many parts of the organisation – for
instance, our manufacturing team in Saudi Arabia have gone from
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no women in 2015 to women now making up eight per cent of the
workplace after we worked with local government to develop our
site facilities to meet cultural requirements.
Diversity is of course more than just gender. Fonterra’s Disrupt
programme, which brings together diverse teams of employees to
create their own start-ups, has emphasised the importance of
diversity to drive innovation. It helped the Co-op win the Deloitte
Top 200 Diversity & Inclusion Leadership Award in 2017. Our
annual Diversity and Inclusion Week, anchored around
International Women’s Day in March, is another example of an
initiative we use to raise awareness. Programmes like these show
we have a good platform to build from.

What are you hoping to achieve?
I want all our people to know they can bring their authentic
selves to work and to not be afraid to challenge the norms and
biases that we see every day. With strong leadership and the right
policies and practices in place, we can bring a diversity and
inclusion lens to all areas of our work. It needs to be embedded
rather than being a separate programme on the side. I’d like to
see Fonterra be a role model and leader in diversity and inclusion,
and for us to provide more support to other organisations.
Businesses can have an incredibly influential role in helping to
drive society forward to embrace diversity and inclusion.
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Kapiti + Starbucks cooperation
officially launched
China Starbucks has just launched three new
drinks featuring our Kapiti ice cream.
Competition for this account was fierce with around a dozen
international and domestic ice cream suppliers bidding for
the contract.
Starbucks China beverage R&D Director, Jane Sun, says her
company’s decision came down to product performance.
“We tried so many different ice creams and combined the
ice cream with various different coffees. Kapiti ultimately
performed the best with all types of our coffee.”
The contract represents a big win for the Co-op as ice
cream sales in China are rising steadily. By the 2019 financial
year, Starbucks China estimates the total annual demand for
their coffee and ice cream beverages will reach 19 million
cups.
General Manager of China Strategic Accounts, Kefei Bu,
says the Co-op has worked hard to strengthen our
partnership with Starbucks.
“It’s an important win for us to make the Kapiti and
Starbucks cooperation real. We’ve worked hard to strengthen
our contract with this very important strategic partner, and
build on our previous collaboration.”
Earlier in the year the Co-op signed an agreement to
supply 180 million litres of milk to the American-based
company. By 2020 we will supply 65 per cent of all the milk
used in its China stores.
Kapiti ice cream takes pride of place in China Starbuck's new beverages

Pasture growth forecast
now available on Agrigate
The Agrigate team has further boosted the
performance of the online platform by adding the
DairyNZ Pasture Growth Forecaster™ tool.
Developed by Fonterra Farm Source and LIC, Agrigate combines
all the key data farmers need to make faster and smarter
decisions on one, easy-to-use online dashboard.
Through a unique integration with MINDA Land and Feed
pasture data, farmers can now see their actual pasture walk data
alongside historical average and forecast pasture growth rates for
a network of 100 reference sites across the country.
The Pasture Growth Forecaster™ tool was developed by
DairyNZ and the Ministry for Primary Industries and is based on
data from NIWA.

Shareholders’ Councillor Matt Pepper is impressed by the
new features.
“It’s starting to add real value for me. The best part is having a
quick snapshot of my financials, and I really like the multi-farm
comparison panels,” says Matt.
Northland farmer Lee Christensen also finds Agrigate valuable.
“It’s easy to pop in and have a look at how we’re going against
other farms. Because we could see from Agrigate that we were
down against other farm system threes in the area we were able
to get a nutritionist to help us close the gap,” says Lee.
Several new features will be released at the end of March,
including new benchmarking tools, new multi-farm tools, and a
NPKS panel from Ravensdown’s HawkEye tool.
Fonterra Farm Source >>> April 2018
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CO-OP LAUNCHES
WORLD FIRST PRODUCT

Our scientists worked with chefs to achieve the perfect product

Our Co-op has just launched a new 10 litre fully
recombined whipping cream to the Chinese market.
It’s the first product of its kind to be made from 100 per
cent New Zealand milk, but manufactured in China.
The project has been a three year effort led by scientists from our
Research and Development centre in Palmerston North. Anhydrous
Milk Fats (AMF) and milk powder are shipped to China before being
recombined to create the product which is aimed at meeting the
growing demand for whipping cream in industrial kitchens.

used in mousse cakes and will be on display at the Asian Bakery
Show in May.

Cream Products Manager PK Samal says the innovation is
primarily about sustainability.

Mita says the process has been a big learning curve, but what’s
really exciting is that this is only the beginning.

“We don’t have the plant space to make increasing volumes of
this type of cream in New Zealand for such a growing market,
however we do have the capacity to process high volumes of AMF.”

“Successfully launching this product opens so many doors for
us. This has never been done before and it would have been easy
for us to just say ‘oh it’s too hard’ but we didn’t. Now it is really
about watching this space, and we are already looking at how we
can expand this process out to other applications.”

Research and Development Food Technologist, Mita Lad, says
manufacturing the cream in China means its shelf life isn’t
impacted during shipping and the cream can be distributed to
customers much faster.

The new 10 litre recombined whipping cream is a market first

“The speed at which customers are using and consuming
products like cream is just mind boggling, it’s like nothing I have
ever seen. Any way in which we can get products to them more
quickly will always be a win for us.”
Richard Allen, Vice President of Anchor Food Professionals
China, agrees.
“The pace of change in the China market is intense. Our ability
to meet, at speed, the changing needs of our customers in China
will be critical to our long-term success and this is a massive first
step in ensuring that occurs.”
Teams in both China and New Zealand worked on the product’s
development and it has received excellent feedback from
consumers. The whipping cream is specifically designed to be
Fonterra Farm Source >>> April 2018

The team check out how their new cream product has performed

17

Changes to the way
we pay our vendors
Vendor payment terms have been a hot topic
both within the Co-op and in the communities in
which we operate, and there are some important
changes coming.
From 1 August this year, New Zealand businesses with whom we
spend up to $300,000 per year will be paid on the traditional
20th of the month following the invoice date.
Fonterra Chief Financial Officer, Marc Rivers says, “I’ve spent
some time over the last month or so understanding this
important issue. I don’t think it is something that’s been talked
about much, but our teams have been quietly working with our
smaller vendors on a one-on-one basis to move them to shorter
payment terms.

“We process over a million invoices each year, and by working
with our vendors to clarify the invoicing process and ensure that
their invoices include the right details, we’ve been able to
progressively shift 79 per cent of our vendors onto what we call
‘31 day’ payment terms or shorter, without incurring unnecessary
administration costs.
“We are pleased to be able to take this a step further, with the
new standard payment term for small businesses coming into
effect from 1 August 2018, following a significant upgrade to our
financial systems.”
Marc adds that news of the change has been well received by
vendors, who were informed of the change in early April.

Winning over the world’s
largest producer of milk
India is the world’s largest producer of milk and is
also fast becoming the world’s largest consumer.
With at least 30 per cent of the Indian population vegetarian – that’s
close to 400 million people – dairy plays an important role to replace
protein from meat and eggs. Milk holds special significance in
traditional Hindu culture, where cows are considered sacred.
Dairy is used in both cooking and in daily life with purified butter
ghee fueling lamps and milk used to wash feet.

The Co-op has worked hard to extend our reach by establishing
three distributors across India. The first is focused
on dairy commodities, the second are experts in nutritional
applications using our advanced protein ingredients, and the
third is a bakery specialist distributing our proteins nationwide –
in particular our high gelling functional WPC80 used in
vegetarian eggless bakery.

While the market looks outside to meet the growing dairy demand,
the country is also highly protective of its local industry which
creates an interesting paradox for the Co-op.
We’ve chosen to address this by focusing on providing advanced
ingredients at high value. Our protein range is a good example.
NZMP Indian Subcontinent Sales Manager Tom Munro says,
“Our dairy protein ingredients are particularly interesting to
customers in India. Many Indians are naturally deficient in protein
due to their vegetarian diet.”
This strategy has been paying off and by the end of 2018, NZMP
will more than double its exports of whey protein concentrate
into India.
Tom says while India is a challenging market especially from a
regulatory perspective, he’s confident we can continue to grow
our volumes and value and win in this important market.

Cracking the India market has meant thinking outside the square
Fonterra Farm Source >>> April 2018
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International speakers
take centre stage at second
annual organics conference
A live skype session with Korea and a speaker from
America were just some of the highlights of this
year’s organics conference.
Farmers also heard from Fonterra Director Ashley Waugh who
emphasised the Co-op’s commitment to our organic farmers.
“We don’t underestimate the importance of having an organic
portfolio, and we value the organic industry. The creation of an
organic milk price is just one example of this.”
New Plymouth farmer Mike McKie says it was a great
opportunity to interact with other farmers and the Co-op.
“I thought it was a really good event. It was a good chance for
us to give feedback to our Co-op and it was really good to hear
the feedback our Co-op had for us. There was a lot of good robust
discussion. I really got a lot out of it.”
The two day event held in New Plymouth was attended by more
than half of the Co-op’s organic farmers.
Manawatu farmer Deb Wonnocott says she really
appreciated hearing how our organic products can have the
edge over the competitors.
“The guests from Korea and America both emphasised that the
value of our milk really lies in our difference – that is our unique

More than a hundred farmers attended the two day conference
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Ashley Waugh hands out an award to some of our organic farmers

365 days a year pasture grazing system. It was great to hear
them back up what Ashley was saying when it comes to selling
our milk overseas.”
The conference was also a chance to give out the inaugural
‘Organic Top Milk’ awards which recognised farmers whose milk
quality has improved the most as well as celebrate the 17 per cent
of organic farmers who achieved a grade free status last season.
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NOTE FROM SHAREHOLDERS’
COUNCIL CHAIRMAN
We had an excellent turnout at our new format
interim results meetings which provided real
insights and frank discussion between management,
directors and our farmers. Well over 2,000 farmers
turned out to the meetings across the country.
With the interim results out, all of us will be looking to those
delivered in September. From my perspective our collective
attention needs to shift focus to our Co-op’s future-facing
strategy and what we need to do in order to remain a relevant,
enduring Co-op.

Evolution of our Co-op
In two years the dairy industry can celebrate 150 years in New
Zealand and our Co-op is part of that history. We’ve come this far
because we have been willing to have robust discussions and be
forward thinking. That has enabled us to adapt and evolve to the
environment in which we have been operating.
The dynamics in our farmer base are always changing and it is
time for us to come together to determine what our Co-op needs
to do, how it needs to look, feel and operate if it is to meet the
changing needs of our farmer base.
In my view there are three key themes central to Fonterra
remaining relevant for another 150 years:
1.

A high performing Co-op delivering the highest possible
Milk Price and a strong return on our investment through
execution of a value add strategy.

2. A Co-op that has a strong connection to purpose through a
joint vision of where we aspire to be in the future. A strong
vison should inform the strategy for our Co-op moving forward.
3. A Co-op that continues to adapt and evolve to the changing
world around us. This in my view will allow for the enduring
nature to continue. Many of our most loyal shareholders
are nearing the end of their farming careers and some real
thought needs to be given how we as a Co-op can help with
transition for the next generation in a more meaningful way.
Your Council will be leading the discussion with you around
developing a vision for your Co-op, a vision that provides deep
and meaningful connection for all our stakeholders about why
they belong and most importantly a vison that says, “I’m proud to
be a Fonterra Farmer”.
This is part of a larger workstream, one in which we have the
opportunity to tell a unified dairy story to the world. Ultimately it
is up to us as Fonterra’s owners to determine our Co-op’s future
and that of our industry - we all share in this responsibility.
Your Council is working towards having a skeleton of the vision
to present to you at the My Connect Conference, Councillors will
then take this out to you for discussion over the winter.
We’re looking forward working with you as we seek to deliver
for each other by enabling our Co-op and industry to grow on its
status as the envy of the dairy world.

New Zealand Dairy Industry Award
As this reaches you there are many of our next generation who
have put themselves forward for the Dairy Industry Awards. A big
congratulations to all who entered and a special mention to those
who came through to win in their respective regions and all the
best for the National finals in May.
As I mentioned above the next generation are a key component
of our future and as such should receive all the encouragement
we can all give them.
Kind Regards
Duncan Coull,
Chairman
Fonterra Shareholders' Council
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CO-OP DOMINATES AT
NZ DAIRY INDUSTRY AWARDS
Co-op farmers have once again enjoyed great
success in this year’s New Zealand Dairy Industry
Awards (NZDIAs) with Fonterra suppliers winning
29 of the 33 regional titles.
The winners of the three categories – Share Farmer of the Year,
Dairy Manager of the Year and Dairy Trainee of the Year – across
the 11 regions will now be assessed by a national judging panel
and the national titles will be awarded at a black-tie dinner at
Stadium Southland in Invercargill on May 12. Tickets to the dinner
can be purchased online at www.dairyindustryawards.co.nz.
Fonterra farmers have won all three national titles for two
consecutive years and are in with a great chance of a hat trick.
Nine regional Share Farmer winners are Co-op suppliers with
nine Dairy Trainee of the Year winners and all 11 Dairy Manager of
the Year finalists working on farms that supply milk to Fonterra.
Chief Operating Officer for Fonterra Farm Source, Miles Hurrell,
says the awards are worthy recognition for the Co-op’s farmers.

THE FONTERRA FINALISTS ARE:
Share Farmer of the Year:

“Our farmers have a proud history in the New Zealand Dairy
Industry Awards and it’s great to see them once again
acknowledged for all the hard work they put in.
“The awards are a celebration of New Zealand’s dairy industry
and I would like to congratulate not just the winners but also all
those who took the time to enter,” says Miles.
“It’s particularly pleasing to see numerous entries and strong
performances from the younger generation as those taking part in
the Trainee of the Year competition are the future of our industry.”
A new award to recognise dairy farmers who demonstrate
leadership in their approach to sustainable dairying will also be
presented at the National Final awards dinner in May.
The Fonterra Farm Source Responsible Dairying Award will
recognise those dairy farmers who are respected by their farming
peers and their community for their attitude to and role in
sustainable dairying.
The farmer could come from any of New Zealand’s milk
suppliers to be eligible for the award. The inaugural winner will be
selected by a panel of judges and announced at the National Final
awards dinner.
Fonterra Farm Source is a major sponsor of the NZ Dairy
Industry Awards, along with Westpac, DairyNZ, Delaval, Ecolab,
Federated Farmers, Honda Motorcycles, LIC, Meridian Energy and
Ravensdown along with industry partner Primary ITO.

•

Thomas & Jennifer Read (Hawke’s Bay/Wairarapa)

•

Owen Clegg & Hollie Wham (Taranaki)

•

Dan & Gina Duncan (Northland)

Dairy Trainee of the Year:

•

Chris & Sally Guy (Auckland/Hauraki)

•

Brock Cumming ((Hawke’s Bay/Wairarapa)

•

Steve Gillies & Amy Johnson (Waikato)

•

Samuel White (Manawatu)

•

Reece & Natasha Cox (Bay of Plenty)

•

Andrew Trolove (Taranaki)

•

Tim & Melissa Parsons (Central Plateau)

•

Eden Ritchie (Northland)

•

Simon & Hilary Vallely (Otago/Southland)

•

Quinn Youngman (Auckland/Hauraki)

•

Daniel & Paula McAtamney (Canterbury/North Otago)

•

Zoe Gleeson (Bay of Plenty)

•

Aaron Courage (Waikato)

•

Salem Christian (Canterbury/North Otago)

•

Sam Goffriller (West Coast/Top of the South)

Dairy Manager of the Year:
•

Angela Strawbridge (Manawatu)

•

Gerard Boerjan ((Hawke’s Bay/Wairarapa)

•

James Holgate (Taranaki)

•

Sam Moscrip (Northland)

•

Terence Potter (Auckland/Hauraki)

•

Chelsea Smith (Waikato)

•

Bridie Virbickas (Bay of Plenty)

•

Colin Tremain (Central Plateau)

•

Jaime McCrostie (Otago/Southland)

•

Will Green (Canterbury/North Otago)

•

Anthony Lamborn (West Coast/Top of South)
Hawke's Bay Wairarapa winners
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Co-op farmer named Fonterra
Dairy Woman of the Year
The 2018 Fonterra Dairy Woman of the Year says
winning the title is proof that the success of an
“ordinary dairy farming woman” can translate far
and wide.
Southland farmer and dairy leadership coach Loshni Manikam was
announced as the 2018 winner at the Dairy Women’s Network’s
annual conference in Rotorua on March 22.
Loshni and the two other finalists - Tararua district mayor
Tracey Collis and Hawke’s Bay dairy consultant Rachel Baker - are
all Co-op suppliers.
It is the seventh year in which the honour, sponsored by
Fonterra, is awarded in recognition of the vital role women play in
the dairy industry. Fonterra Shareholders' Councillor Jessie
Chan-Dorman won the award in 2017.
Loshni, originally from South Africa, milks 600 cows with her
husband and three children in Winton, Southland.
A former lawyer, Loshni is the founding director of Iceberg
Coaching and a strategic consultant for Farmstrong, working to
support the wellbeing of farming communities. She is a trustee of
the Southern Dairy Development Trust, a coach and facilitator of
the Agri-Women’s Development Trust’s Escalator Programme and
a Federated Farmers Southland executive member.
Loshni says it’s an honour to be recognised for her work. “It
shows you can raise a family and still progress through the
industry, reach the top, and have a say at industry level,” she says.
“I’m passionate about creating change by working alongside
industry leaders and farming communities. I think it’s important to
first build relationships and understand each group’s drivers before
collaborating for change, and I hope winning this award will allow a
few more doors to open to allow that to keep happening.”
As Fonterra Dairy Woman of the Year, Loshni receives a
scholarship prize of up to $20,000 to undertake a professional/
business development programme, sponsored by Fonterra.

Dairy Women of the Year winner Loshni Manikam

The award was presented by Miles Hurrell, Chief Operating
Officer, Farm Source. He says the award, and associated scholarship,
is an investment in the future of New Zealand dairy farming.
“We are proud to support, celebrate and help develop the
women in dairying who, like Fonterra, set high standards for
themselves and for our industry,” says Miles.
“Loshni is another outstanding dairy woman to add to the ranks
of previous recipients of the Fonterra Dairy Woman of the Year
title. On behalf of Fonterra I wish her all the best and I have no
doubt we will see more great things from her in the near future. I
would also like to congratulate the other finalists Tracey and
Rachel and acknowledge the contribution they have made, and
continue to make, to our industry.”
Capping off a successful night for the Co-op and its farmers was
former Shareholders’ Councillor Kylie Leonard winning the DWN
Dairy Community Leadership Award.
Awarded to an unsung hero of rural communities, it
recognises the voluntary role dairy farming women have in
leading their communities and sharing their time and skills
beyond the farm gate.
Kylie, her husband Rick and their three daughters farm near Taupo
and Kylie also teaches children with learning disabilities part-time.
The family regularly hosts visits to their farm from playcentres,
kindergartens, primary schools, colleges and visitors. “Sharing a
positive story and my love for our cows and our land is something
I aim to do daily, whether that’s on social media, at school, at an
event or socialising. I never let an opportunity to share go past”,
Kylie says.

Dairy Community Leadership Award recipient Kylie Leonard

Along with the award Kylie receives a scholarship, sponsored by
ASB and Tompkins Wake, to attend the Community and Enterprise
Leadership Programme at the University of Waikato.
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FIVE SCHOOLS
FOR FIVE YEARS
School children, parents and farmers from five lucky
communities have received a special milk delivery
from Richie McCaw.
Richie and the Milk for Schools team have dropped into Okaihau
School in Northland, Eltham School in Taranaki, Kimi Ora School in
Hastings, Fairfield school in Dunedin and Brightwater School in
Tasman. The visits were part of a campaign to mark five years of
Fonterra Milk for Schools.
Social media engagement around the competition was incredible
with tens of thousands of views and 42,000 entries from schools
up and down and country. A video posted by Kimi Ora School in
Hastings went viral with thousands of comments and shares.
Northland Dairy Farmer Shane Lawson who was at the Okaihau
School event says the programme is a great way for farmers to help
out kids who otherwise may miss out.
“Okaihau School is a fairly low decile area - it’s great we can give
them a good start in life. That’s why I support the programme.
Milk’s not cheap you know, but it’s essential for healthy
development and good bones.”

Dairy farmer Grant Boyde from the Taranaki region said the
support from the farming community was great.
“I do believe there’s a gap between the rural and urban sector
and this programme just allows us to get out there and show that
we are doing the right things. It allows us to educate kids at a
young age that we’re not about dirty dairying but genuinely do care
about our environment and our people.
“Any time you see an investment benefitting a lot of others, you
want to see how it’s benefitting you as well, but actually going on
the day, and seeing the joy it brought kids and how much the
community appreciated what we were doing for them… that
changed everything for us. I now see it as one of the most
important things we get the opportunity to contribute to.”
For Northland farmer, Roger Hutchings, chatting to Richie was
still the most memorable part of the day.
“I think some of us were almost as excited as the kids were. He’s
just such a down to earth guy and the kids will remember hanging
out and playing games with him for the rest of their lives.”

mes Richie

Kimi Ora school welco
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– YOUR MILK AND MCCAW GO
HAND IN HAND FOR KIWI KIDS
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Message from Jason
Hamish's Message
Jason Minkhorst Managing Director, RD1 Group
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Top quality milk makes
for champion cheeses
The high quality of our farmers’ milk and the
expertise of our cheese makers were independently
recognised when Kapiti and NZMP took home
three of the country’s top awards for cheese at the
NZ Champion of Cheese Awards.
K piti Kikorangi, one of New Zealand’s most honoured blue
cheeses, was the Champion Export Cheese trophy winner, while
NZMP’s Strong Cheddar Cheese was the Champion Cheddar of
the night.
K piti Kahurangi was the people’s favourite, winning the Champion
Cheese Lover’s Choice Award for the fourth year running.
Kikorangi and Kahurangi cheeses are made at our Co-op’s
Eltham site in Taranaki. Lead Cheese Maker, Cathy Lang says it is
fantastic for K piti to be honoured with these awards.
“We are really proud of our blues. It is both a science and an
art, but what makes a great cheese is the milk that goes into it.
Quality milk from grass-fed cows means that we can produce
award winning cheese”.
A team of 28 judges, led by an international master judge,
assessed more than 2,000 kilograms of cheese on presentation,
rind appearance, texture, aroma and flavour.
Overall Fonterra won a combined total 27 medals and three
Champion trophies.

Our Kahurangi Blue was one of the winners on the night

Co-op farmer turned employee
recognised with top award
Former Fonterra farmer and current Farm Source
employee, Graham Hodder, is the individual winner
of the Co-op’s 2018 Values in Action Awards. The
award recognises the employee who embodies
Fonterra’s values, making a real difference for our
business, our farmers and our communities.
Graham joined the Co-op almost 10 years ago, and works as a Farm
Source Technical Sales Representative for the Central Districts.
He is always quick to give a hand to those around him and once
organised food parcels and extra help for a farming family going
through a tough time. He also stepped up to lead the Featherston
Farm Source Store team following the sudden departure of the
Store Manager.
Graham says he was humbled to be given the award.
“I thought I was just the quiet one in the background, giving a
little bit of advice now and again, but I didn’t realise so many
people were taking notice or listening.”

Graeme Hodder

The Edgecumbe Flood Management Team won the team Award
for their work and perseverance during the flood that devastated
Edgecumbe in April 2017. The team provided much needed support
for farmers, and their work was integral to the wider community
emergency response and clean-up efforts.
Fonterra Farm Source >>> April 2018
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A HELPING HAND FOR
WAIKATO PARENTS
Parenting can be hard, and if you’ve never been
shown ways to deal with kids who are playing up
then how do you learn? That’s a problem Senior
Constable Jackie Drayson was keen to solve.
The Putaruru policewoman’s been dealing with at-risk youth in her
South Waikato town for many years and thought some parenting
classes would really benefit her community.
“We work with a lot of people from low socio-economic areas,
people who haven’t had positive role models growing up.”
Debbie Trulove from the Transform Aotearoa Charitable Trust
agreed and together with some help from the Fonterra Grass Roots
Fund the “Building Awesome Whanau” classes were launched.
Jackie says the results were immediate.
“The group really grew in confidence, one woman came in
elated one week and told us she had put some of the things into
practise and they had actually worked.”
Debbie says the grant from the Grass Roots Fund is really
appreciated by the locals.

The Putaruru community is seeing the real benefits since running
the classes

“Fonterra is really visible in Putaruru these days. First there was
the factory that opened in Lichfield and created jobs and now
they have helped us out with these classes. This really shows
people how Fonterra is helping communities.”

Supporting local farmers is helping
grow our Indonesian market
Meet Deslia. She’s a dairy farmer in Indonesia
who has 25 cows on her farm in Padang Panjang,
West Sumatra. Deslia is one of the 64 alumni
who participated in the Fonterra Indonesia
Dairy Scholarship.
Each year the programme sees a group of farmers undergo
hands-on training in Indonesia and New Zealand. Deslia says her
experience with the Fonterra Dairy Scholarship programme has
helped her learn new ways to improve milk quality and productivity.
A recently signed memorandum of understanding with the
Government of the Padang Panjang City, to establish a Dairy
Partnership Cluster, aims to mobilise and support dairy farmers
across the value chain.

Deslia Sulastri (middle) receives her certificate for participating in
the programme

Fonterra Dairy Development and Government Affairs Senior
Manager, Budwi Brontosantoso, says the new partnership will
benefit up to 300 farmers by improving production and milk
quality, growing incomes, and improving the overall health and
welfare of the surrounding communities.

Unlike New Zealand where cows spend a large amount of time on
pasture grazing, Indonesia has a small amount of land dedicated to
dairying with cows largely reared in sheds. Our Co-op has been
focused on developing Indonesian dairying capabilities for five years.

“We want to continue working with the government to offer
Fonterra’s world-class expertise and make a positive difference in
the lives of local communities.”

Supporting Indonesia’s dairying communities and encouraging
local dairy consumption enables Fonterra to continue operating
and building its presence in this key strategic market.
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YOUR PHOTOS

Adam Woods shows off the sunrise in his neck of the
woods and we have to admit, it’s pret ty stunning!
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Wayne Langford shows us some grateful farmers who had their
milk picked up after being hit by Cyclone Gita.

See your photo in next month’s FarmSource
Share your photos with us on Facebook, Twitter, Instagram or by sending them to farmsourcemagazine@fonterra.com.
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It’S nOt wHaT YoU gRoW.
It’s wHo yOu gRoW.

Growing your people will take your business further. A Diploma in
Agribusiness Management will grow your business by increasing
their knowledge and expertise, as well as adding value to your
business and everyone they work with.

It’s an industry-recognised qualification, so if you’re looking for
your business to go places, this is the place to start.
Get growing now. Go to www.primaryitodiploma.co.nz or call
us on 0800 20 80 20

ey’ll know budgets like a bank manager, learn to set goals
today and reach them tomorrow, to work more sustainably with
your land and resources and how to grow a team that will grow
your business. ey can develop one of these skills, or work
towards a full Diploma on the job, at their own pace.
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Supporting trainees with dyslexia
“Repeated international surveys
have shown that 50% of primary
sector workforce are affected by
literacy and numeracy issues,”
says Primary ITO Literacy &
Numeracy Specialist Mike Styles.
“One learning difference, dyslexia,
affects up to 20% of our dairy
sector workforce. Dyslexia makes
it difficult for people to learn to
read or interpret words, letters and
other symbols, but does not affect
general intelligence. People with
dyslexia have strong spatial, visual
and 3D skills. They are empathetic,
with high emotional intelligence, are
innovative, creative, out-of-the-box
thinkers who make fast decisions these skills can be a real asset.”
“And of course, dyslexia and other
learning differences do not just affect
trainees - there are many employers
and supervisors affected. At Primary
ITO our goal is to provide support and
guidance to all those we work with
so they can fulfil their potential. Some
of the ways we do this are through
screening, information, technology
and support,” adds Mike*.

Screening
Our trainees with lower literacy
and numeracy assessment scores
are offered dyslexia screening.
This screening is quick and straight
forward, with the whole process
taking around an hour.

For many people, being diagnosed
with dyslexia opens up a whole
new world for them - it’s very
empowering to have a diagnosis and
understanding of what dyslexia is and
how it affects them.

Other signs of dyslexia can include
a poor short-term memory and
challenges with sequencing and/or
identifying left and right.

Information

If you have an employee, friend,
colleague or a family member who
could be dyslexic, we can help by
connecting them with our screening
and support services. Just let your
local Primary ITO Training Adviser
know on 0800 20 80 20 or
info@primaryito.ac.nz.

We encourage and support our
trainees with dyslexia to own and
be open about this. With their
permission, we talk more with
and provide information to those
around them about dyslexia and
how they can help. This includes
their employers, tutors and family.
Information and knowledge about
dyslexia can be very powerful.

How we can help

Technology and support
We ensure the right technology
and support is put in place to help
level the playing field for trainees
with dyslexia. This can include
access to learning tools like reader/
writer support, smart pens, speech
recognition computer software and
phone apps.
Support also comes from our over
400 volunteer mentors - people
from our local communities who help
trainees with the theory side of their
training and build their confidence.

Signs of dyslexia
The most common and obvious
signs of dyslexia are difficulties with
reading, writing and spelling.

*Mike Styles (pictured) is an
internationally recognised expert on
dyslexia in adults and the recipient of
the 2017 Adult Literacy and Numeracy
Leadership Award.

Dyslexia research project
Primary ITO is leading a research project working with four other tertiary education organisations to create a better
future for those in the workforce who have dyslexia.
The project, funded by Ako Aotearoa, is a first for New Zealand. It involves the development of a wrap-around support
package for employees or trainees with dyslexia, and the evaluation of the effectiveness of that support. A secondary
aim of the project is to increase the capability of education and training institutions to support their trainees or learners
with dyslexia. The research report is currently being finalised and, once published, is likely to have a big impact on how
training is carried out in future.
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UPDATE YOUR
DETAILS THIS SEASON
Please take five minutes to update us with your new details for the season ahead.
To make it easier for you, we have given you four ways to update your details with us.

EMAIL

FREEPHONE

FREEPOST

Fill in your details and email a
scanned copy back to us at
nzfss.customerservice@fonterra.com

Contact us on
0800 731 266 and we
will update your details

Send your details to
Moving Farms Freepost
PO BOX 9045
Hamilton, 3240

STEP 1. YOUR CURRENT DETAILS

STEP 3. MAIN CONTACT FOR YOUR STORE ACCOUNT

Supply no.:

Title (please circle)

Entity name:

Full name:

Contact name:

Phone:

Physical address:

Mr / Mrs / Miss / Ms

Mobile:
Email:
Date of birth: D D

Phone:
Mobile:
Email:

STEP 2. YOUR NEW DETAILS
Supply no.:

M M

Y

Y

Y

Y

STEP 4. FARM SOURCE REWARDS DISCOUNTS
As part of Farm Source Rewards, you can enjoy the convenience
of running your utilities such as power, phone, internet, fuel and
more through your account at heavily discounted prices –
all while earning Farm Source Rewards Dollars.

□ I’d like to find out more about how I can save more by running
my utilities through my new account.

□ I’m already running my utilities through my account and would
like to discuss transferring these through to my new account.

Entity name:
Signed:
Contact name:
Physical address:

Date: D D

M M

Y

Y

Y

Y

(if different from above)

Phone:

Changing your sharemilker or contract
milker next season?

Mobile:

We’ve launched a new online form to make it faster and easier
for you to add, change or remove an agreement.

Email:

The new forms are available on the Farm Source website at
nzfarmsource.co.nz/milkingarrangements
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Name:

UNDERSTANDING YOUR CO-OPERATIVE PROGRAMME

Understanding
your Co-operative Programme
REGISTRATION OF INTEREST FOR 2015
REGISTRATION OF INTEREST FOR 2018

The Fonterra Shareholders’ Council invites you to register your interest in attending the popular

TheUnderstanding
Fonterra Shareholders’
Council
invites you toProgramme.
register your interest
attending the popular
Understanding
YourtoCo-Operative
Your
Co-operative
The inprogramme
is your
opportunity
get a detailed
Programme.
The
Programme
is
your
opportunity
to
get
a
detailed
understanding
of
Fonterra
Co-operative
Group
and the
dairy
understanding of Fonterra Co-operative Group and the international dairy industry. During
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Find out how Fonterra GlobalTrade, Fonterra Ingredients, Fonterra Group Manufacturing and Fonterra Milk Supply all fit together;
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Please return to: Jo Griffiths, Fonterra Shareholders’ Council, Private Bag 92032, Auckland 1142
or email jo.simpson@fonterra.com; ph 09 374 9495 or 021 861 726
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•

An excellent couple of days. How can we get more staff, sharemilkers and shareholders to attend.

•

If more of the Shareholder base understood and had access to this information, I think there would be better engagement.

•

Very good programme. I have come away with a much better understanding. This programme should be compulsory to Supplier
Shareholders at attend

•

Very informative 2 days. Going away feeling positive about what people are doing within Fonterra.

•

Whole programme extremely good. Learnt so many new things, and met new people, and hear their passion, about what they were doing.
Head office and Brands highlights.
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Settling migrant
staff into your team

BY TEAGHAN LOURIE
Moving to a new country can be daunting,
no doubt about it.

I’m about to relocate to the United Kingdom to take up a role on a
dairy farm with my partner Gregg and it got me thinking about
how we help our migrant staff settle into Kiwi culture.
Are we doing enough to help them adjust?
I know many of you are doing a great job at this, but I was
curious to find out first hand from a migrant what they found
helped them the most.
I spoke to Roger O’Donnell who relocated from Ireland to
Canterbury in 2013 to work on Carmen Ryan and Chris Hanrahan’s
farm in Dunsandel.
Roger said having a supportive employer made all the
difference to helping him settle in.
“I was very lucky the guys I landed with were really good.
They took me grocery shopping on the first day and set up
my bank account and IRD number before I started. I wouldn’t
have had a clue what to do otherwise. They even had a car I
could use,” he said.
“If it was anyone’s birthday, or if someone was leaving,
they’d throw a party. It was really thoughtful and helped bring
us all together.”
His boss also encouraged him to get off farm, see the sights,
get involved in sport and groups to meet new people and
experience New Zealand. Roger joined the local touch team,
Young Farmers and has tried to get around parts of the country.

Teaghan Lourie – Consulting Officer North and Coastal Canterbury
Fonterra Farm Source >>> April 2018

“Carmen always said ‘there’s more to New Zealand than this farm’.
It’s so easy to not make an effort and stick on your own,
but it’s worth it in the end. I’ve met people from all over the
world – Ireland, England, Germany, the Philippines, Australia
and New Zealand. That’s what’s great about working in dairy,
there’s so much diversity.”
I asked Roger what advice he had for employers to help their
migrant staff settle in.
“Let them know when their first pay day will be, advise them
how far the farm is from town and where the best places to go
shopping are.”
It’s the little things like that which make all the difference.
Some other gestures I know that really make a difference to
welcoming new staff include introducing them to the neighbours and
giving them maps of the local area with important locations, such as
the medical centre, post office, bank and AA centre, marked.
We all know that moving to a new place brings with it highs and
lows in the beginning as you adjust to a new way of life, new road
rules, bank systems and tax laws. It will take time to settle in.
My advice is keep an eye on your new employee to make sure
they’re coping with the transition. Remember, the more support
you can give them, the happier they'll be, the better they’ll
integrate with your team, and ultimately the better it will be for
you too.
For more information about how you can help migrant staff
settle in visit dairynz.co.nz/immigration or immigration.govt.nz.
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Directors

Shareholders’ Council
WARD NAME

COUNCILLOR

EMAIL

PHONE

1

Northern Northland

Luke Beehre

bluelyna@xtra.co.nz

027 630 0065

2

Central Northland

Sue Rhynd

rhynd@xtra.co.nz

027 4847323

3

Southern Northland

Greg McCracken

greg.ingid@gmail.com

021 857 773

4

Waikato West

Ross Wallis

rosswallisfarmer@gmail.com

027 6377 460

5

Hauraki

Julie Pirie

julie@piriefarms.co.nz

027 608 2171

6

Piako

Malcolm Piggott

malrose@xtra.co.nz

027 631 7843

7

Waipa

Kevin Monks

kgmonksroto@xtra.co.nz

027 271 6185

8

South Waikato

James Barron

2jamesbarron@gmail.com

027 4535 298

9

King Country

Duncan Coull

duncan@ruralbusinesssolutions.co.nz

027 472 7110

10

Northern Bay of Plenty

Don Hammond

don@hrml.co.nz

027 4885 940

11

Eastern Bay of Plenty

Wilson James

ws.james@xtra.co.nz

027 498 1854

Scott St John
Phone: 09 374 9750
Fax: 09 379 8320

12

Central Plateau

Matt Pepper

matt@milksolid.co.nz

027 463 8993

13

Central Taranaki

Noel Caskey

yeksactrust@xtra.co.nz

027 230 1083

Donna Smit
Mobile: 027 265 6668

14

Coastal Taranaki

Vaughn Brophy

vsbrophy@xtra.co.nz

027 463 8632

15

Southern Taranaki

Ben Dickie

bendickie@orcon.net.nz

027 2937 955

16

Central Districts West

Robert Ervine

rervine@xtra.co.nz

027 4385 413

17

Hawke’s Bay

Andrew Hardie

hardielong@xtra.co.nz

0294 392 542

18

Wairarapa

John Stevenson

johnstevensonfarming@outlook.co.nz

027 469 1548

19

Tasman/Marlborough

Sue Brown

suebrown.aorere@gmail.com

027 8295 146

20

North Canterbury

Shaun Lissington

Shaun.lynn@amuri.net

027 315 0039

21

Central Canterbury

Jessie Chan Dorman

riverstonefarm@hotmail.com

021 431 020

22

South Canterbury

Michelle Pye

michelle@pyegroup.co.nz

021 360 515

23

Otago

Ad Bekkers

atbekkers@gmail.com

027 4861484

24

Eastern Southland

Emma Hammond

merryfieldfarm@xtra.co.nz

027 211 9356

25

Western Southland

Ivan Lines

ivan@agribusiness.co.nz

027 433 9118

John Wilson
Chairman
Phone: 07 871 8982
Mobile: 027 476 2995
Fax: 07 871 8782
Clinton Dines
Phone: 09 374 9750
Fax: 09 379 8320
Simon Israel
Phone: 09 374 9750
Fax: 09 379 8320
John Monaghan
Mobile: 021 758 167
Nicola Shadbolt
Phone: 06 329 4822
Mobile: 021 507 483
Ashley Waugh
Mobile: 027 610 7977

Bruce Hassall
Phone: 09 374 9750
Brent Goldsack
Mobile: 021 756 154
Andy MacFarlane
Mobile: 027 432 3964

WARD
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Regional Teams
NORTHLAND
Mike Borrie
Head of Farm Source
Northland
Mobile: 027 221 2042
Email: mike.borrie@fonterra.com
Brian Hughes
Area Manager
Northern/Central Northland
Mobile: 021 542 038
Email: brian.hughes@fonterra.com
Neil Crowson
Area Manager
Central Northland
Mobile: 027 404 2769
Email: neil.crowson@fonterra.com
Scott Parker
Area Manager
Central/West Northland
Mobile: 021 798 483
Email: scott.parker@fonterra.com
John Bryant
Area Manager
Southern Northland
Mobile: 021 917 403
Email: john.bryant@fonterra.com

WAIKATO
Paul Grave
Head of Farm Source
Waikato
Mobile: 021 764 067
Email: paul.grave@fonterra.com
Mike Powell
Regional Manager Waikato
(Upper North Island)
Phone: 07 858 8640
Mobile: 021 840 355
Email: mike.powell@fonterra.com
Bill Hanson
Area Manager
Pukekohe
Phone: 09 238 4359
Mobile: 021 765 601
Email: bill.hanson@fonterra.com
Currently Vacant
Area Manager
Ngatea West/Maramarua
Ross Periam
Area Manager
Huntly/Taupiri
Phone: 07 824 6758
Mobile: 021 542 939
Email: ross.periam@fonterra.com
Brendan Arnet
Area Manager
Hamilton/Raglan
Phone: 07 824 6905
Mobile: 027 276 1966
Email: brendan.arnet@fonterra.com
Jill Pauling
Area Manager
Ngatea East/Coromandel
Mobile: 027 221 7639
Email: jill.pauling@fonterra.com
Janette McKay
Area Manager
Te Aroha
Phone: 07 884 7259
Mobile: 021 930 825
Email: janette.mckay@fonterra.com
Ciaran Tully
Area Manager
Morrinsville North
Mobile: 027 541 0854
Email: ciaran.tully@fonterra.com
Sarah Wood
Regional Manager Waikato
(Central North Island)
Phone: 07 858 8655
Mobile: 021 492 179
Email: sarah.wood@fonterra.com
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Jo Burton
Area Manager
Morrinsville South
Mobile: 021 857 282
Email: jo.burton@fonterra.com
Rosalie Piggott
Area Manager
Cambridge
Phone: 07 827 4741
Mobile: 021 546 617
Email: rosalie.piggott@fonterra.com
Emma Hodges
Area Manager
Te Awamutu West
Mobile: 021 228 5473
Email: emma.hodges@fonterra.com
James Creswell
Area Manager
Te Awamutu East
Phone: 07 872 4979
Mobile: 027 429 6392
Email: james.creswell@fonterra.com
John Wilson
Area Manager
Matamata
Mobile: 021 547480
Email: john.wilsonmatamata@fonterra.com
Peter O’Shea
Area Manager
South Waikato
Phone: 07 349 0334
Mobile: 021 546 580
Email: peter.o'shea@fonterra.com
Vicki Wallace
Area Manager
Taupo West/Taumarunui
Mobile: 027 406 3105
Email: vicki.wallace@fonterra.com
Nick Andree-Wiltens
Area Manager
Otorohanga
Phone: 07 873 8194
Mobile: 027 444 5073
Email: nick.andree-wiltens@fonterra.com

TARANAKI
Scott Walls
Head of Farm Source
Taranaki
Mobile: 027 291 4774
Email: scott.walls@fonterra.com
Paul Radich
Area Manager
Taranaki
Phone: 06 756 7971
Mobile: 021 961 679
Email: paul.radich@fonterra.com
Kevin Taylor
Area Manager
Northern Taranaki
Mobile: 021 243 2510
Email: kevin.taylor@fonterra.com
Errol Hamill
Area Manager
Coastal Taranaki
Phone: 06 761 8375
Mobile: 027 579 8519
Email: errol.hamill@fonterra.com
Mike Green
Area Manager
Central Taranaki
Mobile: 027 242 5095
Email: mike.green@fonterra.com
Darryl Heibner
Area Manager
Taranaki
Mobile: 027 414 8358
Email: darryl.heibner@fonterra.com

Rod O'Beirne
Area Manager
Hawera/Waverley
Phone: 06 278 2475
Mobile: 021 548 124
Email: rod.o'beirne@fonterra.com
Shirley Kissick
Area Manager
Egmont Plains
Mobile: 027 276 7210
Email: shirley.kissick@fonterra.com
Dean Larsen
Area Manager
North Taranaki/Coastal
Mobile: 027 562 2393
Email: dean.larsen@fonterra.com

BAY OF PLENTY/TAUPO
Lisa Payne
Head of Farm Source
Bay of Plenty
Mobile: 021 400 250
Email: lisa.payne@fonterra.com
Michael Roe
Area Manager
Rotorua/Galatea
Mobile: 027 404 5947
Email: michael.roe@fonterra.com
Jackie Dale
Area Manager
Taupo/Reporoa
Mobile: 021 242 2158
Email: jackie.dale@fonterra.com
Andrew Karl
Area Manager
Western Bay of Plenty
Mobile: 021 542 946
Email: andrew.karl@fonterra.com
Rachel Dillon
Area Manager
Eastern Bay of Plenty
Mobile: 027 849 3217
Email: rachel.dillon@fonterra.com
Jen Carter
Area Manager
Waihi/Tauranga
Mobile: 027 204 4603
Email: jen.carter@fonterra.com

CENTRAL DISTRICTS
Jason Boyle
Head of Farm Source
Central Districts
Phone: 06 278 2445
Mobile: 027 491 4850
Email: jason.boyle2@fonterra.com
Max Johnston
Area Manager
Rangitikei/Manawatu/Horowhenua
Phone: 06 351 7307
Mobile: 021 548 121
Email: max.johnston@fonterra.com
Tony Haslett
Area Manager
Hawke's Bay
Phone: 06 871 0136
Mobile: 021 961 067
Email: tony.haslett@fonterra.com
David Sinton
Area Manager
Wairarapa
Phone: 06 376 0948
Mobile: 021 547 784
Email: david.sinton@fonterra.com
Jamie Smith
Area Manager
Tararua
Mobile: 027 406 2917
Email: jamie.smith3@fonterra.com
Nick Clarke
Area Manager
Lower Manawatu
Mobile: 027 221 7624
Email: nick.clarke@fonterra.com
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CANTERBURY/TASMAN/MARLBOROUGH
Charles Fergusson
Head of Farm Source
Canterbury
Mobile: 021 115 5253
Email: charles.fergusson@fonterra.com
Anna Taylor
Regional Manager
Canterbury
Mobile: 027 807 8090
Email: anna.taylor@fonterra.com
Victor Gahamadze
Area Manager
Tasman/Marlborough
Mobile: 027 552 7230
Email: victor.gahamadze@fonterra.com
Mike Hennessy
Area Manager
North Canterbury
Mobile: 027 706 6787
Email: mike.hennessy@fonterra.com
Chris Irvine
Area Manager
Mid Canterbury – North
Mobile: 021 817 652
Email: chris.irvine@fonterra.com
Michael Robertson
Area Manager
Mid Canterbury – Coastal
Mobile: 021 242 3983
Email: michael.robertson@fonterra.com

Jadene Irvine
Phone: 03 686 8110
Mobile: 021 961 352
Email: Jadene.irvine@fonterra.com
Antoinette Archer
Area Manager
Mid Canterbury South
Mobile: 027 272 4069
Email: antoinette.archer@fonterra.com
Bryan Barnett
Area Manager
South Canterbury
Mobile: 027 405 8348
Email: bryan.barnett@fonterra.com

OTAGO/SOUTHLAND
Mark Robinson
Head of Farm Source
Otago/Southland
Mobile: 027 809 5060
Email: mark.robinson2@fonterra.com
Alana Tait
Regional Manager
Mobile: 027 542 0256
Email: alana.tait@fonterra.com
Gregor Ramsay
Area Manager
Otago
Mobile: 027 264 2245
Email: gregor.ramsay@fonterra.com

Greg Close
Area Manager
Southern Southland
Mobile: 021 242 5121
Email: greg.close@fonterra.com
Melissa Brown
Area Manager
Western Southland
Mobile: 021 241 7650
Email: melissa.brown@fonterra.com
Ruth Prankerd
Area Manager
Central Southland East
Mobile: 027 813 8672
Email: ruth.prankerd@fonterra.com
Nadine Duff
Area Manager
Northern/Central Southland
Mobile: 027 405 2952
Email: nadine.duff@fonterra.com

Services Team 0800 65 65 68
Your Services Team is on hand to deal with all your queries from 7am–7pm, Monday to Friday. Give us a call if you have a question
about anything at all – from queries about vats and milk collection, to questions about your shares and monthly payments.
At weekends and after hours you can still call our after hours team about urgent matters.
Call us on 0800 65 65 68 and your call will automatically be directed to your local Services Team.

HANDY TIPS TO REACH US
• Our busiest time is from 8.30am to 10.30am – directly after milking. So, if it’s not an urgent issue, try calling us outside those hours.
• If you prefer, you can email us at nzfarmsource@fonterra.com and we’ll get back to you within 48 hours.
• Log into Farm Source via nzfarmsource.co.nz for information at any time.

For New Conversions and Milk Growth
Paul Johnson
Business Development Manager
Waikato

Phone: 07 858 144
Mobile: 027 406 2462
Email: paul.johnson@fonterra.com
Haylee Putaranui
Business Development
& Relationship Manager
Waikato

Phone: 07 8581451
Mobile: 027 4063293
Email: haylee.putaranui@fonterra.com
Brett Alexander
Business Development Manager
Waikato/Bay of Plenty

Phone: 07 873 8194
Mobile: 021 546 595
Email: brett.alexander@fonterra.com

Lana Ngawhika
Business Development
& Relationship Manager
Bay of Plenty

Phone: 07 334 1016
Mobile: 027 345 4707
Email: lana.ngawhika@fonterra.com

Michael Blomfield
Business Development Manager
Southland/Otago

Phone: 03 948 1474
Mobile: 021 529 581
Email: michael.blomfield@fonterra.com

Mitchell Crosswell
Business Relationship Manager
Taranaki

Mobile: 027 699 1138
Email: Mitchell.crosswell@fonterra.com
Roger Kilpatrick
Business Development Manager

Phone: 03 966 7309
Mobile: 021 527 492
Email: roger.kilpatrick@fonterra.com
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SUSTAINABLE
DAIRYING ADVISORS
George Kruger
Whangarei North
Mobile: 027 504 4156
Stephanie Bish
Whangarei South
Mobile: 027 809 8375
Sarah English
South Auckland/
North Waikato
Mobile: 027 525 6082
Sam Cashell
Raglan/Cambridge
Mobile: 027 702 9226
Anna-Lena Wright
Waikato
Mobile: 027 702 1674
Rob Woolerton
Waikato
Mobile: 027 504 6338
Nick Doney
Bay of Plenty
Mobile: 027 355 2355
Karl Rossiter
South Waikato
Mobile: 021 498 505
Anna Reddish
Hawkes Bay/Wairarapa
Mobile: 027 385 2416
Debbie Jenkins
Taranaki
Mobile: 027 405 7729
Kate Heffey
Manawatu
Mobile: 027 543 6140
Marcelo Wibmer
South Canterbury/
North Otago
Mobile: 021 311 332
Libby Sutherland
North/Mid Canterbury
Mobile: 021 220 8283
Mirka Langford
Tasman/Marlborough
Mobile: 027 703 2415
Brian Goodger
Otago/Eastern Southland
Mobile: 027 703 6550
Cain Duncan
Western/Northern/Southern
Southland
Mobile: 027 703 1743
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SPECIALTY MILKS
• Organic Dairy Supply
Stuart Luxton
Business Development
Manager
Upper North Island
Mobile: 021 241 8797
E: stuart.luxton@fonterra.com
• Stolle Supply
• Winter Milk Supply
Phone: 0800 65 65 68

MILK QUALITY
RESULTS
Fonterra Express (Automated
Milk Quality Results)
Phone: 0800 80 64 55

RETAIL/WEBSITES
Fonterra Farm Source Stores
Customer Support Centre
(CSC)
Phone: 0800 73 12 66
store.nzfarmsource.co.nz
Fonterra Farm Source
nzfarmsource.co.nz

Fonterra supports the service
offered by LifeLine. Pressure can
be a good thing, but often the
demands of work, relationships or
expectations can overwhelm us.
If it's all getting on top of you,
confidential help is available for
rural communities at LifeLine.

0800 54 33 54

ON-FARM SERVICE PROVIDERS
QCONZ FARM DAIRY AND
QUALITY CONSULTANTS
Contact for: Farm Dairy
Reports, Grades, Suspect Milk
Checks, Farm Dairy Approvals
and Milk Quality Assistance
QCONZ Freephone
0800 72 66 95
National Manager
Ryan Hall
Mobile: 027 222 8862
Operational Manager
Waikato/Bay of Plenty
Humphrey du Plessis
Mobile: 027 485 7019
Operational Manager
Lower North/Taranaki
Mike Peters
Mobile: 021 851620
Kerikeri/Far North
Phoebe Thorrington
Mobile: 022 043 0291
Dargaville
Mike Stewart
Mobile: 021 370 159
North Auckland/Wellsford
Kara Holmes
Mobile: 027 292 3042
Pukekohe
Jess Poynton
Mobile: 0221834782
Hamilton North
Hector Font
Mobile: 0272241100
Hamilton
Lee Framp
Mobile: 027 292 3041
Hamilton East
Kerrie Mitchell
Mobile: 027 211 4558
Thames/Coromandel
Joshua Finn Jones
Mobile: 027 456 7808
Cambridge
Annalise Page
Mobile: 021 653 852
Morrinsville
Tash Pivott
Mobile: 021 194 9095
Te Aroha
Bernardo Balladares
Mobile: 021 926 650
Matamata
Daniel Heine
Mobile: 021 857 019
Te Awamutu/Kihikihi
Denis Cadman
Mobile: 027 477 5735
Pirongia/Ragland
Kim Hodgson
Mobile: 027 498 3756
Otorohanga
Gillian Beaver
Mobile: 027 444 8442
Tirau/Tauranga
Stephanie Baker
Mobile: 021 322 128
Rotorua
Leanne Sinclair
Mobile: 022 183 4781

Taupo
Shayla McGrory
Mobile: 027 278 1653
Northern Taranaki
Blake Cheers
Mobile: 027 278 1651
Hawera
Kay King
Mobile: 027 273 1484
Coastal Taranaki
Jose Hamber
Mobile: 021 714 128
South Taranaki
Sara Griffiths
Mobile: 027 490 3689
Wanganui/Manawatu
Mike Peters
Mobile: 021 851 620
Manawatu
Jillian Calow
Mobile: 027 431 0011
Dannevirke
Jess Galloway
Mobile: 022 043 1355
Wairarapa
Gary Greig
Mobile: 022 043 0133

ASUREQUALITY FARM
DAIRY ASSESSOR
CONTACTS
Nelson/Marlborough
David Harman
Mobile: 021 752 179
Rangiora
Nick Drinnan
Mobile: 021 906 255
Christchurch
Mike Henderson
Mobile: 021 906 256
Ashburton
Mike McAnulty
Mobile: 021 599 734
Barry McCloy
Mobile: 021 722 711
Craig McKenzie
Mobile: 021 242 2842
Timaru
John Fahey
Mobile: 027 430 2811
Oamaru
John Shepherd
Mobile: 027 297 0818
Balclutha
Liz Vreugdenhil
Mobile: 027 466 0236
Gore
Karla Miller
Mobile: 021 748 991
Winton
Haye Stienstra
Mobile: 021 826 593
Invercargill
Debbie O’Connell
Mobile: 021 826 434
Bridget O’Brien
Mobile: 027 807 6122
Hamilton
Technical Manager
Paul Bootten
Mobile: 021 806 112

THERE’S A STORE NEAR YOU.

CUSTOMER SERVICE TEAM 0800 731 266

Albany

09 415 9776

Hamilton

07 846 6069

Marton

06 327 7206

Pahiatua

06 376 0040

Te Aroha

07 884 9549

Ashburton

03 307 8006

Hawera

06 278 0124

Matamata

07 888 8149

Piopio

07 877 0100

Te Awamutu

07 871 4058

Balclutha

03 418 2190

Helensville

09 420 8140

Maungaturoto

09 431 1050

Pukekohe

09 237 1176

Temuka

03 615 0124

Cambridge

07 827 4622

Inglewood

06 756 0000

Methven

03 302 9056

Pungarehu

06 763 8806

Te Puke

07 573 0130

Carterton

06 379 7726

Invercargill

03 218 9067

Murchison

03 523 1040

Putaruru

07 883 8077

Tokoroa

07 886 7933

Culverden

03 315 3016

Kaikohe

09 405 2305

Morrinsville

07 889 7049

Rai Valley

03 571 6325

Waihi

07 863 7227

Dannevirke

06 374 4052

Kaitaia

09 408 6023

New Plymouth

06 759 0490

Rakaia

03 303 5000

Waimate

03 689 1230

Dargaville

09 439 3080

Kaponga

06 764 6281

Ngatea

07 867 0003

Rangiora

03 313 2555

Waipapa

09 407 1375

Edgecumbe

07 304 9871

Kopu

07 867 9056

Oamaru

03 433 1240

Reporoa

07 334 0004

Waitara

06 754 9100

Eltham

06 764 8169

Leeston

03 324 3645

Opotiki

07 315 1018

Rotorua

07 348 4132

Waiuku

09 236 5088

Featherston

06 308 9019

Levin

06 367 9100

Opunake

06 761 6011

Ruawai

09 439 2244

Waverley

06 346 7021

Feilding

06 323 9146

Longburn

03 225 8951

Shannon

06 362 9000

Wellsford

09 423 8837

07 366 1100

(Palmerston North)

Otautau

Galatea

06 356 4607

Stratford

06 765 5348

Whangarei

09 430 0050

03 203 9334

06 274 8029

07 873 8039

Gore

Manaia

Otorohanga
Paeroa

07 862 7541

Taupiri

07 824 6748

Winton

03 236 6046

Taupo

07 378 1515

Wyndham

03 206 2010

Kerrin Luond
Arthur Short
TBA
Mark Douglas

NORTH WAIKATO

Spencer Hickford
Gil Dallas

TECHNICAL SALES MANAGER, 027 704 8429
Dargaville, Ruawai, 027 285 7088
Wellsford, Helensville, 027 270 3981
Waipapa, Kaitaia, Kaikohe, 027 233 1683

Martin Weir
Andrew Tulloch
Melissa Sorrensen
Dean Kane

Whangarei South, Maungaturoto, 027 704 8429
TECHNICAL SALES MANAGER, 027 405 2654
Pukekohe, Waiuku, 027 240 6377
Ngatea, 027 225 5523

Bryce Bevin

Kopu, Paeroa, 027 807 7265
Taupiri, 027 478 1421

Ryan Jackson

Te Aroha, 027 225 5524

Nick Anderson

Morrinsville, 027 704 5323

Bryn Sanson

Morrinsville, 027 245 7000

Dwayne George
Mia Brunton

Tokoroa, 027 284 4704

Debbie Thomson

Te Awamutu, 027 233 1675

Jarno Sammet

Te Awamutu, 027 492 2957

Derek Gibson
Gav Brears
Quentin Brears
Taryn Crotty
TBA
Hailey Shaw
Neville Giddy
Cliff Duggan

Hamilton, 027 607 5898
Cambridge, 027 681 1250
Matamata, 027 458 7527

Featherston, Carterton, 027 226 3738
Longburn, 027 617 1797

Linda Hally
Val Hollister

TBA

Te Puke, 027 554 2229
Rotorua, Galatea, 027 839 2051
Reporoa, 027 8075330
TECHNICAL SALES MANAGER, 027 224 5137
New Plymouth, Waitara, 027 477 2641
Inglewood, 027 839 1598

Pahiatua, 027 221 7623
Hawkes Bay
Marton, 027 540 4190
TECHNICAL SALES MANAGER, 027 405 8184
Ashburton, 027 676 6524

Alice Cartwright

Ashburton, 027 555 8976

Gemma Bishop

Leeston, 027 687 9464

Bronwyn Gilchrist
Rodney Potts
Max Munro
Diane Heinz

Matt Green

Taupo, 027 226 8348

Shannon, Levin, 027 236 4897

Logan Tasker

Jen Kay

Edgecumbe, 027 483 4395

TECHNICAL SALES MANAGER, 027 243 1121
Dannevirke, 027 292 8096

Doug Workman

Mark Waldron

TECHNICAL SALES MANAGER, 027 554 2229

Rakaia, 027 453 4358
Rangiora, 027 363 6308
Waimate, Temuka, 027 482 8076
Oamaru, 027 220 3790
Murchison, 027 889 3889
Temuka, Methven, 027 511 4886
Culverden, 027 807 5306
TECHNICAL SALES MANAGER, 027 522 4388

Shannon Topp

Gore, 027 809 8368

Korena McDermott

Gore, 027 645 4451

Lachie Craw
Lindsay Youngman

Wyndham, 027 220 3771
Otautau, 027 839 9432

Nicole Cosins

Invercargill, 027 678 0661

Debbie Smith

Invercargill, 027 485 8009

Julia Wyatt

Winton, 027 449 9393

Codey Patterson

Winton, 027 220 3806

Valma Kuriger

Opunake/Pungarehu, 027 673 2306

Marinka Kingma

Balclutha, 027 511 4880

David Sattler

Eltham/Kaponga, 027 209 9375

Morgan Lindsay

Balclutha, 027 435 3596

Corryn Soothill

Hawera/Manaia, 027 511 4871

LIVESTOCK AGENTS
Craig Thomas
Eric Heta
Kevin Brown
Stephen Hiscock
Noel Baker

Livestock Administration Team 07 858 0611

NATIONAL LIVESTOCK MANAGER, Hamilton, 027 283 8389
EXPORT MANAGER, SOUTH ISLAND LIVESTOCK
MANAGER, 021 650 802
Whangarei South, Wellsford, Helensville, 027 233 1687
Whangarei, Dargaville, 027 434 7561
Waiuku, Tuakau, 027 453 8769
Whangarei North, Kaitaia, Kerikeri, 027 588 7632

Matthew Hancock

NORTHERN REGIONAL MANAGER, Morrinsville, 027 601 3787

Kelly Higgins

CENTRAL REGIONAL MANAGER, Cambridge, Tirau, 027 600 2374

Stewart Cruickshank
Paul Nitschke

Cambridge, Matamata, Raglan, 027 481 3160
Hamilton North & Huntly, 027 823 2373

Brian Hodge

Otorohanga, Te Kuiti, 027 244 0845

Pat Sheely
Ben Deroles

Arohena, Pukeatua & South Waikato 027 674 1149
Rotorua, Central Plateau, 027 496 0153
Te Awamutu, 027 702 4196

nzfss.livestock@fonterra.com
Brent Espin
Sheldon Keech

Livestock Agents Freephone 0800 548 339
LOWER NORTH ISLAND MANAGER,
South Taranaki, 027 551 3660
Coastal Taranaki, 027 222 7920

Colin Dent

Central/North Taranaki, 027 646 8908

Jason King

Central Taranaki, 027 684 2443

Steve Quinnell

Central Taranaki, 027 278 3837

Warren Espin
Hamish Manthel
Graeme Anderson (Bunter)
Monty Monteith

Te Aroha, Matamata, Thames Valley, 027 270 5288

Jack Kiernan
Mike Mckenzie

LOWER NORTH ISLAND

Trevor Hancock

UPPER NORTH ISLAND

Kaponga/Opunake, 027 204 4395

Feilding, 027 807 0409

Neil Cooper

OTAGO / SOUTHLAND

Quentin Brears

CANTERBURY

Scott Kirkham

Warren Coulson

BAY OF PLENTY

Otorohanga, 027 494 5433
Putaruru, 027 704 9664

Tony Fitzgerald

TARANAKI

TECHNICAL SALES MANAGER, 027 839 4873

Alan MacDougall

Cam Neeld

Opunake/Manaia, 027 499 8326

Danielle Harvey

Ben Burgess

SOUTH ISLAND

SOUTH WAIKATO

Neil Dunderdale

Waverley/Hawera South, 027 540 4754

Graham Hodder

Jamie Callahan
Kirsty Skinner

Stratford, 027 675 0953

Whangarei, 027 285 7094

Jeff Hadwin
Sharne McLachlan

TARANAKI

Mark Douglas
Shaun Ruddell

CENTRAL DISTRICTS

NORTHLAND

FARM SOURCE TECHNICAL SALES REPRESENTATIVES

Mark Esselink
David Bishop
Tim White
Lyall Grant
Nick Cagney

South Taranaki, 027 677 6361
SOUTHERN LIVESTOCK MANAGER
Manawatu, 027 432 0298
Wairarapa / North Wairarapa, 027 444 1169
Hawkes Bay / Dannevirke, 027 807 0522
Oamaru, 027 550 9554
South Canterbury, 027 614 8100
Mid Canterbury / North Canterbury, 027 405 3088
South/Mid Canterbury , 027 229 2927
North Canterbury , 027 601 8685

Customer Services Team 0800 731 266
Fonterra Farm Source >>> April 2018
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ONE SOURCE

FOR AUTUMN PASTURE MANAGEMENT

OPTIMISE YOUR
PASTURE WITH US.
TRUSTED
PARTNERS

LOCAL
KNOWLEDGE
As your on-farm partner, we build on many seasons of knowledge.
Our relationships with proven seed, ag-chem and fertiliser
specialists will help you to optimise your Autumn pasture results.

Talk to your TSR or visit us in-store
NZFARMSOURCE.CO.NZ/STORE
Fonterra Farm Source >>> April 2018

0800 731 266

