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2017/18 
Season Forecast 

$6.55 
 

 
Base 

Advance Rate 
Capacity Adjustment* 

June Paid July $3.70 $0.51 

July paid August $3.85 $0.51 

August paid September $3.85 $0.51 

September paid October $4.15 

Peak Period 
October paid November $4.25 

November paid December $4.30 

December paid January $4.40 

January paid February $4.55 $0.51 

February paid March $4.70 $0.51 

March paid April $4.85 $0.51 

April paid May $5.00 $0.51 

May paid June $5.10 $0.51 

July Retro $5.30  

August Retro $5.65  

September Retro $5.95  

October Retro $6.30  
   

 

The Base Advance Rate payments (paid throughout the whole season) and the 
Capacity Adjustment payments (paid in non-peak months) total an average of 

the Farmgate Milk Price in respective seasons 

   

Farmgate Milk Price $6.55 

Advance
Payment Rates
Announced 21 March 2018

*The Capacity Adjustment Payment amount is based on the cost to Fonterra of installing an additional litre of processing capacity, 
the estimated peak day litres and the quantity of milk expected to be received in the peak months. For the 2017/18 season this 
results in a Capacity Adjustment Payment of $0.51 per kgMS. For more information on Capacity Adjustment please refer to the 
booklet on Farm Source ‘Capacity Adjustment: Making it clearer’ or contact your Area Manager.
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Our inaugural My Connect conference was held in 
Auckland in early May with more than 600 Fonterra 
farmers taking part.
Across the two days we had quality discussions about how our 
Co-op continues to refine its business strategy to meet the 
changing needs of our customers, and the communities in which 
we operate. 

There was a significant amount of conversation throughout the 
conference about the Co-op’s need to be more flexible in the way 
we deal with our farmer owners, supporting farmers at every 
phase of their dairy careers to be part of our Co-op, manage 
succession within their families and farms, and achieve their own 
business goals.

We closed the formal part of the conference with a workshop 
on flexibility, asking those in the room their thoughts on what the 
Co-op could be doing differently to attract and retain farmers. 

This is a critical conversation and one that your Board will 
spend the second half of the year having with farmers across the 
country. It is vital that we always stay committed to our 
co-operative principles and steadfast on strategy, but we must 
also be open to evolving our Co-op to stay relevant.

Over the last 12 months, we have created a range of flexible 
financial tools – such as the ability to use your Farm Source 
Rewards points to share-up –to help farmers at different stages 
meet their share requirements. The clear message that came back 
from farmers during the interim result roadshows, via the Farm 
Source team and the Shareholders’ Council is that we need to do 
more. That is a view shared by your Board.

We have established a working group of the board, tasked  
with leading the conversation and bringing fresh ideas and 
innovative solutions.

Over the next few months, your Directors are holding a series 
of smaller meetings to listen to farmers’ ideas for how the Co-op 
can be more flexible in the way it supports your farming 
businesses, and how we can make it easier for farmers to stay  
a part of Fonterra.

I hope you can join this critical conversation for the future of 
our Co-op. Your Area Manager will contact you directly with dates 
when a director is in your area. 

Once the Board has had time to consider your thoughts,  
we will share a summary of the ideas and opinions with you,  
and take more feedback. From there, we will work with the 
Shareholders’ Council on developing some potential solutions  
to bring back to farmers.

Sticking with the future theme, DairyNZ has hosted its annual 
Farmers’ Forum. This year it focussed on the updated Dairy 
Tomorrow Strategy – their blueprint for the future of our industry.

The Dairy Tomorrow Strategy is another important step forward 
for us as dairy farmers and the industry as a whole. 

It includes six high-level commitments and supporting goals with 
implementation plans and specific targets still to be developed.

This is a strategy. It is there to guide farmers and our 
management teams alike to provide focus and a common end 
point, but it must be converted into action.

Arguably, dairy farmers have put more time and resources into 
farming more sustainably than any other agricultural group - 
whether this be environmental, economic or workplace and 
community driven outcomes. While broader than just 
environmental sustainability, Dairy Tomorrow sets out a new 
ambition which will challenge many of us.

As farmers we have always worked together to evolve our 
farming businesses and I have total confidence that – given the 
appropriate time, resources and necessary innovations – we can 
continue to meet the expectations of our communities, customers 
and consumers who buy our diary across the world.

John Wilson,  
Chairman

NOTE FROM THE CHAIRMAN 
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It was great to see so many of you take time off 
the farm to attend the My Connect conference in 
Auckland earlier this month. My Connect saw a record 
number of attendees and your co-op’s management 
team really enjoyed the opportunity to connect with 
you, our farmer shareholders to talk about the future 
of your co-op.  
Today we feed over 1 billion consumers in more than 140 countries 
around the world. Looking to the future, the fundamentals that drive 
dairy demand – population growth, urbanisation and increasing 
disposable incomes – continue to be strong.    

But we are also facing a number of challenges, including 
environmental and productivity constraints as a result of climate 
change and a growing global population. In addition, we’re seeing 
changes in consumer preferences as a result of an aging population, 
the rise of the millennial generation and rapid changes in technology. 
All this is changing the way we grow, buy and prepare food.  

One of the key themes throughout the two-day My Connect 
conference was the importance of being able to continually adapt.  

That’s why we developed our three horizons framework, to ensure 
our co-op can take advantage of our changing world.  

You’ve heard me speak many times about our first horizon, our V3 
strategy, which is shifting more volumes into greater value products 
at velocity. This is the core of our business which we are focused on 
improving every day to maximise returns to you.

The next horizon is innovation right across our supply chain. 
From farm, right through the co-op, and to our consumer. This is 
not just about developing new products. It’s also about finding 
new ways to encourage greater productivity on farm, new ways to 
reach consumers, new sales channels, and new partnerships with 
our customers.

Our recent announcement with Alibaba, which will use blockchain 
technology to track the shipment of Anchor products, is a good 
example of using partnerships and innovation to meet growing 
consumer demand for full product traceability and transparency.  

The third horizon is sustainability. It includes environmental 
sustainability, but goes much broader than that. It’s about creating 
sustainable value for all our stakeholders by finding opportunities to 
create win-win situations. 

Our partnership with German active nutrition start-up, 
foodspring, is an example of a win-win. We’re able to tap into the 
$200 billion active nutrition market through foodspring’s direct to 
consumer channels, while foodspring benefits from having access 
to our high-quality grass-fed protein products and our range of 
advanced ingredients. 

The dairy and global food industries have faced unprecedented 
change in recent years, and if anything, that rate of change is 

escalating further. Through 
our three horizons 
framework, your co-op is 
positioning itself to adapt to 
those changes, so we can 
continue to deliver long-term 
sustainable value now and 
well into the future. 

World Milk Day 
June 1 marks World Milk 

Day. Once again your co-op 
will be joining with other 
dairy companies from 
around the world to ‘raise a 
glass’ to celebrate the 
goodness of milk. 

Today’s consumers are constantly bombarded with messages 
promoting the benefits of non-milk alternatives at the expense of the 
natural goodness of dairy and dairy products. 

For those who grew up on dairy, the need to remind people about 
the benefits of milk as part of a balanced, healthy diet might seem 
unnecessary. But with so much conflicting information out there 
today, it’s important that we take every opportunity to remind 
consumers that nutritionally, milk can’t be beat.   

By joining with the global dairy community to celebrate World Milk 
Day it gives us a chance to focus attention on the nutritional benefits 
of milk on a global scale. 

Last year, New Zealand led the charge with our East Coast 
farmers being the first in the world to share a photo on social 
media raising a glass of milk at sunrise to toast the goodness of 
dairy. Hundreds of you shared your images helping to make the day 
a success. We even saw #worldmilkday trending on twitter in New 
Zealand for the first time. 

This year I encourage you once again to join in on the World Milk 
Day celebrations by ‘raising a glass’ and sharing your images on social 
media. We want to build on the success of last year and with your 
support share the goodness of dairy with an even bigger audience 
around the globe. 

I know I’ll be raising a glass to all of you on 1 June to thank you for 
the quality milk needed to drive your co-op and produce the best 
dairy products in the world. 

 
Theo Spierings, 
CEO

UP FRONT WITH  
THEO SPIERINGS 
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Our farmers will toast the start of World Milk Day, 
when the annual celebrations kick off at sunrise on 
June 1st.
This year’s theme is “raise a glass” and the celebrations provide a 
great opportunity for famers here and across the globe to come 
together with other dairy industries and agriculture groups to 
celebrate the goodness of milk and those who make it possible. 

We’ve got a select number of Kapiti cheese hampers up for grabs 
for Co-op farmers who email us a photo of themselves or their 
friends and family ‘raising a glass’ to the goodness of dairy. You can 
send your photo along with your name and supply number to 
worldmilkday@fonterra.com 

In 2017 hundreds of kiwis joined in the social media campaign. 
COO of Farm Source Miles Hurrell says the day is not only about 
promoting the goodness of dairy but also reminding people that 
milk is fun. 

“Milk is at the heart of everything we do. As a Co-op this day is a 
great chance for us to remind people everywhere about the 
benefits of milk and how important a role it plays in the health and 
wellbeing of millions of people across the globe.”

Waikato dairy farmer Dayne Addison says he’s looking forward to 
getting involved in the celebrations and thinks it’s important to 
remind people that milk is still as relevant today as it ever has been.

“People have lots of choice when it comes to food and drink and 
they are often influenced by ideas and opinions online and on 
social media. Unfortunately not all of these ideas and opinions are 
accurate. I think days like World Milk Day are really important to 
promote the industry and our core product. As a young dairy 
farmer looking towards the future I want people to know milk is 
and always will be a good healthy choice.”

If you want to get involved on social media make sure you share 
your ‘raise a glass’ photos between now and midnight June 1st. Use 
the hashtag #worldmilkday or @worldmilkday and tag Fonterra to 
show your support.

Farmers raise a glass for World Milk Day

Kiwi farmers will be the first to celebrate world milk day on June 1st

Waikato farmers Dayne and Sophia Addison and dog Poppy celebrate 
World Milk Day

FACTS AROUND WORLD MILK DAY
• World milk day was created by the Food and Agriculture 

organisation of the United Nations to recognise the 
importance of milk as a global food

• It was first celebrated in 2001 and takes place annually 
on the first of June. 

• More than 80 countries celebrate the event
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BIOSECURITY FRONT OF 
MIND THIS MOVING DAY
Moving day can be a challenge at the best of times, 
and this year we have added concerns around 
Mycoplasma bovis. 
Protecting our herds is our top priority and that there is a range 
of practical – and often simple – ways we can do that. These 
biosecurity measures will reduce your exposure to M. bovis as 
well as other diseases, weeds, and pests. 

M. bovis is mainly spread through close physical contact 
between cattle. To minimise the chance of your animals coming 
into contact with other herds, ensure there is clear 
communication and instructions between your grazier,  
transport company and neighbours. 

And don’t forget that your machinery and equipment can also 
carry pests and weeds and should be well cleaned and dried 
before being moved. 

It’s great to hear that footbaths and disinfection points are now 
becoming the norm on farm. And this is only the start. 

The DairyNZ Biosecurity WOF (https://www.dairynz.co.nz/
publications/farm/biosecurity-wof/) has been downloaded over 

1000 times. The WOF is a step-by-step checklist, developed with 
input from farmers directly affected by the M. bovis outbreak. 
With so many things to consider, the biosecurity WOF can give 
you somewhere to start, and is particularly effective when you 
run through it with your veterinarian. 

And finally, it’s crucial that we all keep our National Animal 
Identification and Tracing (NAIT) records up to date as this could 
make the difference in being able to quickly get on top of any 
future incursions. 

From Dairy NZ

A VET’S KEY TIPS  
THIS MOVING DAY
1) First, check the grazing property’s biosecurity health 

status. If there are mobs from other farms grazing 
at the property, you should find out if the farms of 
origin have had M. bovis test result from the recent 
nationwide bulk milk testing scheme.

2) Before you move your stock, talk to the grazier to 
ensure they have good biosecurity measures in 
place, such as preventing your cows from having 
nose to nose contact with other stock on the farm or 
neighbouring properties. There should be two-meter 
buffer zones along all fence lines to prevent cattle 
contact – this includes roadways and lanes.

3) If moving your stock along the road, talk with 
your neighbours beforehand to ensure they’re not 
planning to move their stock at the same time. 
Ensure you have enough help on hand so you can 
avoid your stock coming into contact with other 
cattle, either grazing in roadside paddocks or cows 
being moved at the same time as yours. If you are 
using a stock transport company talk with them 
about their biosecurity measures.

4) When your cows return to the home dairy farm after 
grazing, treat them as new stock. Ideally, keep new 
arrivals separate from any resident animals for a 
week to ensure there are no signs of disease.

FARMER CASE STUDY: DON’T 
LEAVE ANYTHING TO CHANCE
Waimate farm supervisor Bryson Hargreaves says he will 
be doing things differently this Moving Day to reduce the 
risk of his stock contracting M. bovis. 

Bryson, who oversees farms for Dairy Holdings Ltd, is 
part of a farmer action group in the area set up in 
response to M. bovis. None of the farms he manages 
have M. bovis and he hopes to keep it that way.

His key advice is to do everything you can to prevent 
your cows coming into contact with other stock. 

“It’s a disease where the majority of the time it’s spread 
through nose to nose contact with an infected animal. So, 
if you can minimise the chance of that happening, the 
likelihood of contracting the disease is reduced.”

Bryson says he would normally walk his cows a few 
kilometres down the road to a run-off block, but this year 
he will be trucking them instead.

“It’s all about reducing risks,” he says. 

“I don’t go past a lot of other dairy farms but I’m still 
exposing my cows to the risk of a stray animal on the 
road. It’s not worth it.

“I could walk my cattle to the block if the distances 
were shorter but I’d be making sure I let my neighbours 
know what I’m doing and would set up holding areas that 
I knew were safe.”

He says he will be clear with the trucking company 
that he wants his stock collected first thing in the 
morning to ensure the truck is clean. Unlike previous 
year’s he won’t be back-loading stock either. His cows will 
be the only stock on the truck.  

Bryson recommends if you haven’t come up with a plan 
for Moving Day yet, set aside a bit of time and get on to 
it sooner rather than later. This will give you time to tell 
your team about your plan and the reasons for it.
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The lowdown on Climate Change

Climate change roadshow 
announced for farmers

Climate change is important for farmers on two 
fronts. First, changing weather patterns are 
becoming apparent, such as the very wet spring 
and very hot summer which affected production 
this season. Second, New Zealand has the unique 
challenge of agriculture being responsible for nearly 
half of our total emissions of greenhouse gases.
Last November Fonterra announced a goal to reduce net 
greenhouse gas emissions by 30 per cent by 2030 compared  
with 2015 levels, and a target of zero net emissions by 2050.

What is climate change?
• Greenhouse gas (GHG) emissions from natural and human 

causes act like a blanket around the earth. Increasing the 
concentration of GHGs in the atmosphere causes the earth 
to heat more and the climate to change. The main GHGs are 
CO2, methane, and nitrous oxide.

Why is climate change important?
• Climate change is forecast to have a significant negative 

effect on society and food production. 

• In addition to rising sea levels threatening low lying cities 
and communities, a warmer climate with increased storms, 

floods and droughts is predicted to significantly constrain 
agricultural production globally and will have an impact in 
New Zealand. 

What is the Paris Agreement?
• The Paris Agreement is a global agreement on climate change, 

adopted by countries under the United Nations Framework 
Convention on Climate Change on 12 December 2015. It 
commits all countries to act on climate change and will take 
effect from 2020. It agrees to keeping global warming well 
below 2 degrees. 

How does agriculture contribute to climate change?
• The main agricultural greenhouse gases (GHG) are methane 

and nitrous oxide. Methane is produced in the rumen of 
the cows by methanogen microbes. Nitrous Oxide (N2O) is 
emitted from soil when urine, faeces and fertilisers are broken 
down by microbes in the soil.

• Methane is a very potent greenhouse gas. Methane and  
N20 from livestock globally contribute 23% of current  
global warming. 

• In addition, the dairy industry creates emissions through 
processing, distribution, and feeds. 

Eight regional climate change workshops will be 
held around the country in June to update farmers 
on the Zero Carbon Bill and the actions they can 
take to reduce on-farm emissions.
The workshops being run by Dairy NZ with help from Ag Research 
and the Ministry for the Environment, are designed to ensure 
farmers understand what is being proposed in the legislation just 
released by the Government for consultation.

The workshops reflect the dairy sector’s focus for 2018, which is 
helping farmers understand the challenge of climate change, the 
scientific research underway and the environmental mitigations 
they can make on their farms right now. 

They are part of the Dairy Action for Climate Change plan, an 
18-month commitment made last year by the dairy sector. 

To support the programme 500 farm advisors around New 
Zealand attended a series of regional workshops and a two-day 
Massey University course. The training has ensured farm advisors 
are providing the right advice to farmers about emission reduction. 

Many of New Zealand’s dairy farmers across the country are 
already improving and adapting their farm systems to improve the 
environmental, social, and economic sustainability of their 

businesses. In part, this is because some of the work underway to 
improve water quality also has the co-benefits of reducing 
greenhouse gas emissions.

To find out where your closest climate change workshop is being 
held, and to register, visit https://www.dairynz.co.nz/roadshow
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My Connect Conference a first for 
many, and an enjoyable time for all
Over 630 farmers, about half attending a Co-op 
conference for the first time, came from near and 
far to hear from captivating speakers including 
China business lead Christina Zhu, COO of Velocity 
and Innovation Judith Swales, All Blacks Mental 
Skills Coach Gilbert Enoka, AUT professor Grant 
Schofield and many more. 
Reporoa farm owner Wayne Leech says the conference sent  
him home feeling prouder of the Co-op. “My Connect was great.  
I noticed my increased pride in Fonterra today. I actually found 
myself tidying up our products on the shelves in New World!”

When asked what the biggest take away was Kevin Osborne 
says he got a better understanding of senior management.  
“It’s easy to be stuck on farm and moan and groan and not 
appreciate quite what they are doing. Senior management do 

work very differently from us farmers but they really do have our 
best interests at heart – they are genuinely trying to drive 
Fonterra forward.” 

Tanya and Mark Diamond attended the conference from 
Hawkes Bay and Mark says they enjoyed meeting other owners 
and hearing about what is happening in other regions. Mark also 
enjoyed the breakout sessions. “The NZMP session was brilliant. 
We’re not just producing milk for cheese and butter anymore – 
seeing the products and the science behind them was great.” 

Raewyn Van Gool, a farmer from Otago, says she enjoyed the 
knowledge she gained from the conference. When asked what she 
would tell other farmers who didn’t attend the conference this 
year but might in the future, she says, “Go to it. We operate in a 
very fast paced environment. Tea macchiatos and cheddarlova are 
good examples of things changing quickly. It’s up to shareholders 
to become educated about the Co-op and more aware of our 
industry. The conference was a good way to do that.”

During breakout sessions, attendees got to learn more about NZMP, 
Agrigate, and Global Operations as well as tour Fonterra Head Office.

Farmers of all ages came from across the country and were able to try, 
taste and enjoy a range of new and favourite dairy products.

Farmers had the chance to ask questions of Theo, Duncan, John and 
several other panellists throughout the conference.

Jason Boyle, Farm Source Regional Head, welcomes Central Districts 
farmers Paul and Lisa Charmley to the conference.
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MEET MARC RIVERS
Marc Rivers is Fonterra’s new Chief Financial Officer. 
He’s also a dad and an outdoors man. Some of you 
may have had a chance to chat with him at the recent 
farmer roadshow meetings but for those who didn’t 
we thought an introduction might be in order. 
Hi, my name is Marc, and I thought I’d take this opportunity to 
introduce myself and to let you know my priorities in my new role 
as CFO of your Co-op.

First and foremost I’m a dad. I’ve got three boys, aged 18, 16 and 
12. The first two were born in Japan and my youngest was born in 
Thailand. We’ve lived all around the world – in Japan, China, 
Austria, Switzerland and now New Zealand. In each country we’ve 
made the most of what nature has to offer, getting involved in 
scouting, camping and anything outdoors. So, New Zealand very 
much suits us.

It’s important to me that I’m part of a company that’s making 
the world a better place. That’s why I joined Fonterra. I find it 
inspiring to be working for you – real people and their families – 
who have created a nutrition company with the ambition of 
making a difference in the lives of two billion people.

I initially saw this ambition as feeding the world’s growing 
population. However, after spending time with our teams, 
especially R&D, I realise the science behind milk and all its 
properties has huge potential in helping improve health, prevent 
disease and enabling humans to fulfil their potential. 

I firmly believe achieving the Co-op’s ambition will deliver value 
for our farmers and those who also rely on Fonterra – our 
employees, customers, vendors and Kiwis who benefit from a 
strong New Zealand economy.

I have worked in finance for 23 years, mainly in the pharmaceutical 
sector. What I enjoy most about finance is that it makes things 
transparent, brings the truth out and provides an objective answer 
about today and what is likely to happen in the future. 

This is also the purpose of my job at Fonterra and by doing  
this to the best of my ability I will be serving the Co-op’s farmers, 
unit holders, and employees – especially those in the finance,  
IS and procurement teams reporting into me - customers, and 
New Zealanders.

Success in my role means:
• Our farmers will receive the best possible total payout and 

your investment in your farms will be sustainable because 
Fonterra will have the necessary scale required to make the 
New Zealand dairy industry profitable and sustainable

• Fonterra unit holders will receive the best possible dividend 
and see their investment value grow as the share price 
increases

• Employees in the teams I manage will perform to the best of 
their ability and achieve their career ambitions

• Customers will have access to top quality products that are 
produced efficiently through wise allocation of resources

• The average Kiwi, including our vendor partners, will benefit 
from a successful global dairy Co-op that is making a 
significant contribution to New Zealand’s economy and wants 
others to benefit from its success. 

It also means I need to be clear on the priorities for my team and 
me. Through my conversations with you and others in Fonterra 
I’ve identified four priorities or ‘must win battles’:

1. Maximising value for our shareholders

2. Having best-in-class global processes and data 

3. Building digital capabilities

4. Achieving top quartile team engagement

I look forward to working with you and being able to update 
you on our progress in serving you through making progress on 
our priorities.

Marc with his family (L-R) Nicholas (12), wife Wan, Luke (18) and Alexander (16)
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Partnering with EECA to reduce 
Brightwater site emissions by 25 percent

BRIGHTWATER’S WASTE 
WATER GETS BIG UPGRADE
Our Brightwater site in Tasman has just undergone 
one of the biggest upgrades in its history, getting a 
brand new wastewater management system. 
Site Environmental Manager Emily MacDonald says the new system 
is a big step up.

“The old system was very manual, it required people to be 
monitoring the irrigation constantly and making sure to shut it off at 
the exact right time. We also had to spend a lot of time maintaining 
it, which is just a reflection if its age.

“Our new system is fully automated and monitored remotely in the 
boiler house. It’s a lot more precise, automatically shutting off once 
the allowed amount of wastewater has been irrigated. If there are 
problems, we’ll be able to trace and solve them more quickly, 
minimising down time too.”

It also means there’s less chance of breaching consents, which 
alongside the lower maintenance and operational costs, is great for 
the Co-op and the environment. 

Emily says the work is continuing at Brightwater, with a big upgrade 
to the storm water system, due to be completed next season.

Our Brightwater site is set for a 25 percent 
reduction in emissions, following an industry-
first move that will significantly reduce the site’s 
reliance on coal. 
Thanks to support from the Energy Efficiency & Conservation 
Authority, conversion is about to get underway on Brightwater’s 
existing coal boiler, adding capacity to burn wood biomass to 
generate steam. 

The move will cut emissions from the factory by around 2,400 
tonnes a year – roughly the same as taking 530 cars off the road. 

Rob Spurway, COO Global Operations, says the move to a co-fired 
boiler decreases reliance on fossil fuels and is a significant step 
toward achieving Fonterra’s emission reduction targets. 

“Last year, we joined forces with the Ministry for the Environment 
to develop a roadmap to a low emissions future, which included a 

commitment to undertake a demonstration of co-firing wood 
biomass with coal at one of our sites. 

“Now, with the support of EECA, we’re putting our co-firing 
strategy into action. Brightwater’s transition to a lower emission 
energy source, is a tangible step toward achieving our target of 
reducing our Global Operations emissions by 30 percent by 2030, 
and our longer-term goal of net zero emissions by 2050.”

Greg Visser, General Manager Market Engagement at EECA 
Business says the boiler technology has the potential to be a 
sustainability game-changer.

“This is exactly the type of demonstration project that EECA looks 
to support. Our funding helps de-risk investment in new technology 
application where there are big emissions reductions on offer. It’s a 
great opportunity for replication across Fonterra – and by others 
looking to adopt this technology to save energy.”
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It turns out seeing really is believing. Research 
carried out after last year’s Open Gates proves the 
event went a long way to improving perceptions of 
farmers and the Co-op.
Consumer research company Colmar Brunton interviewed people 
both before and after the event and found a big change in the 
number of people willing to advocate for the Co-op after they had 
visited one of the 40 farms. 

Before the event around 43 per cent of those surveyed said 
they would advocate for Fonterra, after Open Gates that number 
jumped to 64 per cent.

Most of those new advocates were previously neutral towards 
Fonterra, with the number of neutrals dropping from 48 per cent 
before the event to 31 per cent after.

The research also found even if people were unable to attend 
the event the message that farms were open for inspection sent a 
positive signal. 

The “We’re opening up on water” commercials were seen by 
more than half of those surveyed and people said the strongest 
message they took from it was that Fonterra and its farmers are 
doing things to care for water, for example planting and fencing.

The event proved so popular the Co-op is looking at running it 
for a second time later this year. 

If you have friends or family who would like to visit one of our 
farms or if you would like to be involved in this year’s event 
please send an email to opengates@fonterra.com 

HERE ARE SOME OF THE 
RESPONSES FROM THE SURVEY
• Previously negative: “I was pleasantly surprised by 

this ad. Keep ads like these coming to help build a 
positive image of dairy farming practices”

• Positive: “As a former country person I would 
say ‘good on you’ as inviting people in to see for 
themselves might dampen some of the pessimistic 
people we have in our society regarding farming. 
Well done.”

• Farmer: “We had lots and lots of questions and I 
think the public were quite surprised how much 
management actually goes into the waterways, the 
effluent, all those environmental things, and that it’s 
not just haphazard.

• Farm visitor: “I didn’t realise how much is involved in 
looking after a farm so it’s been a real eye-opener.”

DITCHING PAPER FOR DIGITAL

Open Gates event changes perceptions 

The Dairy Diary has gone digital. In less than a 
month, over 1,000 farmers have downloaded the 
app and more than 30% of existing Monthly Plant 
Check users have converted. 
Corey Hill who farms with his brother and father just outside of 
Helensville says putting the Dairy Diary online just makes sense. 

“Our herd records are online so having the Dairy Diary  
online is just the next step, really. Instead of printing out paper 
copies, we can access everything on our phone and we get all  
the alerts as well.”

When asked if he thought others would use the digital Dairy 
Diary, Corey was optimistic that most will move to digital because 
the app is easy to use.

“As long as you have an iPhone, you can use this app. My Dad 
has downloaded the app and my brother is using it and providing 
feedback on how to make it even better,” Corey says. 

Farm Source digitised the Dairy Diary to help ease farmers’ 
burden of paperwork when it comes to recording, tracking and 
sharing on farm information. You can now input information on 
the spot, and benefit from that information being saved 
year-after-year in the red pages, meaning you’ll only need to 
review and confirm it remains accurate. 

Over 100 farmers were involved in the initial development and 
since the launch, more have provided constructive feedback. The 
Farm Source team is working to incorporate it, as well as several 
new features including the integration with MINDA. 

Farmers can download the app from Google Play or ITunes and 
it works on iphone, PC, and android devices.

People who visited the open gate farms left feeling 
positive about farming

Last year's open gates event was a huge success
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Fonterra is encouraging Indonesians to pick up the 
pace for better health after their country has been 
singled out by several leading studies as the world’s 
laziest nation. 
A recent Stanford University study found that Indonesians walk 
an average of 3,513 steps a day– below the global average of 
5,000 and well below the recommended 10,000 steps. Inactivity 
is linked to an increase in problems such as cardiovascular disease 
and diabetes, both of which can be deadly. 

Flagship brand Anlene is aiming to help Indonesians become 
more active. The brand has long been synonymous with bone 
health and osteoporosis prevention and is now widening its focus 
to total mobility and a proactive approach to ageing.

Last month the Fonterra Indonesia team launched the ‘Ayo 
Indonesia Bergerak’ movement – a 600km run and cycle relay 
from Yogyakarta to Jakarta.

With marquee events across three major cities reaching 10,000 
people, the team organised talks with medical doctors, exercise 
and activity classes, cooking classes, and even a media workshop 
challenging journalists to find opportunities to be active at home. 

Fonterra Brands Indonesia Marketing Director Rohini Behl says 
it’s important the brand stays relevant by helping consumers with 
everyday issues. 

“By championing ‘active living’, we are deepening our 
relationship with consumers and using our innovative products to 
cater to not just women above the age of 50 years as we did in 
the past but to all adults no matter their age. Our aim is to inspire 
many more Indonesians to be active and to take the brand to the 
next level, widening our scope, growth prospects and market 
share in Indonesia.”

EATING LIKE THE ALL BLACKS

Co-op helps fight inactive lifestyles 
in the world’s ‘laziest nation’

Kiwi sports scientist Dr. Richard Swinbourne is  
no stranger to the importance of protein. The 
former nutritionist to the All Blacks Sevens and 
Hurricanes Super Rugby team is currently the  
Head of Sport Nutrition and Sleep Science at 
Singapore Sports Institute.
At the Food & Hotel Asia event, one of Singapore’s premiere  
trade shows, he explained to the crowd at the New Zealand 
pavilion why protein and other nutrients in milk fit into a healthy 
diet and lifestyle. 

“Because dairy protein is higher in biological quality, it is able to 
repair and develop muscle more effectively than plant protein. It’s 
also great for weight management as it promotes satiety, and 
healthy and active ageing.” 

Our NZMP team also used the event to showcase our 
innovative SureProtein beverage range. This provides consumers 

with rapidly digestible milk proteins which provide muscles with 
higher levels off amino acids within the first two hours of 
consumption compared to standard milk protein. 

The Asia protein ingredients market is forecast to grow by 11.5 
per cent from 2016 to 2020. NZMP South and East Asia General 
Manager Hamish Gowans says shows like Food and Hotel Asia  
are a great opportunity to demonstrate our broad dairy 
ingredients expertise. 

“Asian consumers are becoming increasingly sophisticated in 
their demands for specific nutritional benefits and healthy, 
innovative products. That’s why we worked with Richard to 
demonstrate how to translate his work with Singapore’s elite 
athletes to help everyone achieve improved everyday 
performance and better sleep with protein.”

More than 80,00 people attend the Food & Hotel Asia event 
each year. 

Fonterra Indonesia team participated in a number of activities to 
encourage people to take part in physical activity.
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NZMP drives dairy innovation 
NZMP has showcased its latest dairy protein 
innovations at two key events in China where 
increasingly consumers are turning to healthy 
options for their snacks.
They included NZMP’s advanced SureProtein range including 
Clear WPI 8855 and 600 Dairy Protein Crisps, both of which drew 
interest from Chinese food and beverage manufacturers. 

Clear WPI 8855 allows manufacturers to create protein enriched 
clear beverages such as sports water while 600 Dairy Protein 
Crisps were developed for food manufacturers wanting to offer 
high-protein snack bars to consumers.

Cheeses were also a highlight of the event with New Zealand 
varieties including Noble, Taupo and Egmont on show, some for 
the first time. 

These cheese products provide Chinese consumers a high protein 
snack on-the-go option. Options like this are important as product 
development in China is being driven by a growing consumer 
preference for high-protein diets and increased healthy snack foods. 

Teh-han Chow, President of NZMP Greater China, South &  
East Asia, says dairy needs to plays an important part in keeping 
up with consumer trends. 

“We have a long history of developing award-winning 
ingredients to suit Chinese consumers and will continue to do so.”

Biodiversity is a hot topic right now, not just in New 
Zealand but globally. As people’s attitudes towards 
sustainability and the future of agriculture change 
it’s important the farming industry can stay ahead.
The LEAP (Livestock Environmental Assessment and Performance) 
Partnership is a multi-stakeholder initiative committed to 
improving the environmental performance of livestock supply 
chains, whilst ensuring its economic and social viability.

The group consists of members from around the world and 
includes just one representative from Oceania - Fonterra’s very 
own Dr Mike Scarsbrook. 

Thanks to funding from MFAT and MPI Dr Scarsbrook has been 
able to attend LEAP meetings in both Rome and Kenya and make 
sure New Zealand’s voice is heard when it comes to creating a 
framework of international guidelines around biodiversity on-farm. 

 “New Zealand has a history as a predominantly forested 
landscape and our relatively recent introduction of grazing 
animals makes us very different from places like Europe and 
America, where they have had agriculture for hundreds of years. 
We need to make sure this is taken into consideration, 
recognising the good work farmers have undertaken and the 
journey ahead to protect biodiversity on-farm.”

Dr Scarsbrook says the purpose of the guidelines is to  
provide methods everyone can use to assess the impacts  
of livestock on biodiversity.

“It’s about taking the best international and local methods and 
seeing how our farms here measure up. From there we can see 
what we need to do to improve. We have done a fair bit of work in 
this space but if we want to really stand out on the global stage 
we need to be able to measure up to international standards.”

During his time in Kenya, Dr Scarsbrook and the other panel 
members visited a farm which showed how agriculture and 
natural habitats can co-exist. 

 “During the visit the thing that amazed me the most was that 
the farmer was happy to share his grazing land with the zebras 
and wildebeests. In Kenya they aren’t allowed to chase the wild 
animals off their land so they’ve had to come up with a way to 
work around them.”

And while New Zealand dairy farmers won’t have deal with 
wildebeests anytime soon Dr Scarsbrook says there are some 
important learnings which the Co-op is taking on board. 

“The LEAP guidelines are really all about protecting what’s in 
your own backyard. In the past we have had a loss of habitat 
through farming so now it’s really about focusing on what we 
have left and how we can protect it. Most farmers I meet really 
want to do better and now it’s about working on scalable 
solutions for farmers, things like the Fonterra/DOC Living Water 
partnership.”

The first draft of the LEAP guidelines will be published towards 
the end of this year. 

When the cows graze with the wildebeests 

A giraffe grazes amoung farmed stock in Kenya
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Spread over an area of 7200 square kilometres with 
a skyline dominated by a volcano, Taranaki is one of 
New Zealand’s dairy heartlands. 
It’s estimated that 4,300 people are employed in the dairy 
industry in Taranaki and dairy contributes $770 million to the  
local economy every year. 

Taranaki is also home to four of our manufacturing sites – 
Whareroa, Kapuni, Eltham (Collingwood Street) and Eltham 
(Bridge Street).

• Produces some of Fonterra’s highest value products

• Whey permeate is supplied to Kapuni from four other 
North Island Fonterra sites

• Capable of near year-round processing 

ELTHAM (BRIDGE STREET) 
The Bridge Street site, established in 1919, is part of our 
Fonterra Brands business and is the home of award-winning 
blue and yellow cheeses for the Mainland, Kapiti, Galaxy 
and Ferndale brands.

Bridge Street also lays claim to making New Zealand’s first 
blue cheese, manufactured in 1951.

• Makes 67 different products – many are artisanal 
(handmade) cheeses including award winning Kapiti 
blues such as Kahurangi and Kikorangi

• Most cheese sold locally with a small percentage 
exported, most of which goes to Australia.

SPOTLIGHT ON     TARANAKI

Mt Taranaki makes a beautiful backdrop for many of the farms

• Milk processing capacity (peak) – 14 million litres per day

• Annual peak production – approximately 430,000 tonnes

- 200,000 tonnes whole milk powder and skim milk powder

- 98,000 tonnes cheese products

- 88,000 tonnes cream products

- 8,000 tonnes protein products

- 10,000 tonnes lactic casein

WHAREROA:
Established in 1972, the Whareroa site near Hawera collects 
up to 14 million litres of milk a day and processes almost  
20 per cent of Fonterra’s dairy production in New Zealand. 

Around 60 containers of products per day are sent to 
customers both here and around the world.

KAPUNI:
Built in 1948, the Kapuni site is located 20 minutes away 
from Hawera, and is situated just below the beautiful 
Mount Taranaki. 

Kapuni produces approximately 50,000 tonnes of high 
grade lactose annually, and is Fonterra’s only plant 
capable of producing lactose for both pharmaceutical 
(tablets, powders, vaccines, liquids) and nutritional (infant 
formula) applications. 
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Taranaki recently recorded its best ever stream 
health trends in the past 21 years, according to a 
Healthy Waterways report.
Taranaki Regional Council scientist Gary Bedford, Director of 
Environment Quality, says the latest trends from 20 years of 
monitoring, show most measures are improving or not changing 

significantly for the ecological health and physical and chemical 
state of 99 per cent of Taranaki rivers and streams.

“We’re excited about the latest assessments of in-stream  
life - these are the little insects living in water - the primary 
indicator of water quality. These are the best results since 
 we began measuring.”

Gary attributed the changing course of Taranaki water health 
trends to the work of farmers and landowners, as part of 
Taranaki’s Riparian Management Programme. He says the report 
shows the work the community is doing is making a difference.

“You can’t argue with science - streamside fencing and planting 
is having a positive impact in Taranaki, trapping and filtering 
pasture run-off and keeping animals out of our streams.”

Taranaki leads the country with riparian fencing and planting. 
The internationally recognised Taranaki Riparian Management 
Programme is the biggest programme of its kind in New Zealand, 
with more than 14,500 kilometres of streambanks now covered  
by riparian plans.

The Co-op’s farmers in Taranaki have a rich history 
of success in dairy and environmental awards.
Ohangai farmers Peter and Nicola Carver are the current holders of 
the National Ambassador title after winning the Supreme Award at 
the 2017 New Zealand Ballance Farm Environment Awards. Peter 
and Nicola first won the Taranaki Supreme Award before going on 
to better the 10 other regional winners from around the country to 
claim the overall National Ambassador title. 

Active in their community and with a unique breadth of sector 
knowledge and experience across dairy, sheep and beef and 
forestry, Peter and Nicola’s award recognises their commitment to 
the primary sector and the environment.

Hoping to replicate the Carver’s success on the national stage 
this year are 2018 Taranaki Ballance Farm Environment Supreme 
Award winners Grant, Dinny and Leedom Gibbs. 

Their Gibbs G trust farm, three kilometres south of Manaia on 
the south Taranaki coast, is among those supervised by Leedom 

Gibbs, one of Grant and Dinny’s three daughters. The judges said 
the farm is an impressive, sustainable business on an extremely 
tidy and functional property which includes a wide range of 
features that contribute to biodiversity and conservation. 

The Gibbs family will now compete against the ten other 
regional winners, five of whom are also Co-op suppliers, for the 
National Ambassador title which will be announced and presented 
at the NZ Farm Environment Trust’s National Sustainability 
Showcase in Wellington in early June.

The Co-op’s Taranaki famers also enjoyed great success at the 
2018 Taranaki Dairy Industry Awards, claiming a clean sweep of 
the three major titles.

Owen Clegg and Hollie Wham were named Share Farmers of the 
Year, James Holgate won the Dairy Manager of the Year title and 
Andrew Trolove took home the Dairy Trainee of the Year award.

ELTHAM (COLLINGWOOD STREET) 
The Collingwood Street site was established in the late 1980s 
and became part of Fonterra in 2005.

It is home to the manufacturing of Individually Wrapped Slice 
(IWS) and Slice on Slice (SOS) cheese and has substantially 
increased production after an expansion in 2016. 

Every year the site has the capacity to produce a combined 
total of about 90,000 tonnes of processed cheese products  
for both domestic and export markets.

• 70 per cent of product is Foodservice

• 80 per cent of product is exported to 50 different countries

• 350 individual specification products under Fonterra’s 
Mainland, Anchor, Valumetric, Perfect Italiano and 
Chesdale brands and various other brands such as 
McDonald’s, Subway, Pizza Hut and Burger King

SPOTLIGHT ON     TARANAKI

Farmers thanked for Taranaki’s cleaner streams

Taranaki – home to award winning farmers
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One of your Council’s functions is to provide 
Fonterra Farmers with objective, independent 
views on matters which are of significance from  
an owner’s perspective.   
A further function is consulting with the Board in relation to the 
Milk Price Manual and Principles.

A shareholder asked the Council to look into the 2016/17 Milk 
Price that Fonterra paid to Farmers given the average price paid 
(on standard terms) was one cent less than the average Milk Price 
calculated under the Milk Price Manual. 

Fonterra explained in its 2017 Farmgate Milk Price Statement 
the reason for this one cent difference saying it largely relates to 
winter milk. Council decided it was appropriate to investigate this 
matter further as requested by the shareholder.

The steps that Council took were:

• A Councillor joined the Shareholder when they and other 
Shareholders met with management to discuss the issue.

• Council subsequently asked management further questions 
and received additional information.

• At its February meeting Council discussed the Milk Price 
Manual methodology and the notional allowance for winter 
milk costs that had been funded from the Milk Price (referred 
to as ‘the premium that a commodity manufacturer would be 
willing to pay for Winter Milk’ in the Fonterra Farmgate Milk 
Price Statement 2017)

• Council’s Performance Committee met with Directors Scott 
St John and Brent Goldsack who are on the Milk Price Panel 
(Scott St John is Chair), and a member of the Milk Price Group 
to gain a deeper understanding of the principles underpinning 
the Panel’s approach. 

The focus of the Milk Price Manual is to determine an 
aggregate amount for payment for milk. Both the Milk Price 
Manual and the Dairy Industry Restructuring Act 2001 (DIRA) 
require Fonterra to take account of all milk collected – including 
winter milk – when calculating the Milk Price.

If winter milk volumes are taken into account there needs to be 
some allowance for costs – as winter milk would generally not be 
supplied if no premium was paid. 

The cost allowed was NOT the actual premium paid by Fonterra 
for winter milk, rather Fonterra allowed for winter milk costs only 
to the extent that these would have been economically rational 
for a notional commodity-only processor to pay. 

In determining the cost amount, Fonterra considered the 
capital costs that would be avoided due to not having to provide 
for additional (peak) capacity to process the milk and additional 
fixed cost recoveries arising from the increased milk volume, and 
compared those amounts to the premium that Fonterra pays for 
non-contracted winter milk.  

Council determined it had no concerns about the inclusion of a 
notional allowance for winter milk costs or the basis on which the 
allowance had been determined, and therefore was comfortable 
with the one cent adjustment.

The Shareholder’s request to investigate this was sound and 
warranted, and Council gained valuable insights during its 
enquiry. Council will continue to represent Shareholders’ 
interests by reviewing matters relating to the Milk Price and 
through its regular meetings with the Milk Price Panel. 

Council reminds Shareholders of its representative role and 
that it can be approached to review any issues relevant to its 
functions and duties under the Constitution. 

NOTE FROM THE 
SHAREHOLDERS’  
COUNCIL 

FONTERRA FARMGATE  
MILK PRICE STATEMENT 2017

“The largest driver of the difference is the portion 
of the premiums paid for Winter Milk, equal to 
the premium that a commodity manufacturer 
would be willing to pay for Winter Milk. That 
premium is funded from the aggregate amount 
calculated under the Manual, and slightly 
reduces the amount available to pay for milk 
supplied on standard terms.

“The reduction due to Winter Milk premiums is 
partially offset by an increase due to instances 
where Fonterra has paid less for milk supplied on 
non-standard terms (for example, for non-share 
backed supply under deferred share purchase 
agreements) or where milk quality demerits have 
been applied.”
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The Milk Price is the most significant number to 
Fonterra farmers and the method by which the Milk 
Price is determined is of immense importance.

Fonterra collects a large proportion of New Zealand’s milk 
supply and as a result there is no ‘market price’ set through 
competition for supply. Fonterra therefore calculates a farmgate 
Milk Price to enable total returns to be allocated between 
payments for milk and returns on Fonterra shares and Fonterra 
Shareholders’ Fund Units.

In simple terms, the Milk Price is calculated by:
• determining the revenue that would be earned if all the milk 

Fonterra collects (that is, including winter milk) is converted 
into Whole Milk Powder, Skim Milk Powder, Butter, Anhydrous 
Milk Fat and Butter Milk Powder (referred to in the Manual as 
‘the Reference Commodity Products’ or ‘RCPs’), and then

• deducting the costs of collecting milk, processing and 
selling the RCPs, including amounts for depreciation and an 
appropriate return on investment.

It is important to note that we have a very transparent Milk Price 
set out in a Milk Price Manual which contains very clear Principles 

which guide its governing body – the Milk Price Panel, to which 
Council appoints two members.

The Milk Price calculation undergoes both internal and external 
audits and each year the Commerce Commission carries out a 
statutory review of the Milk Price Manual and the Milk Price 
calculation.

Council views these features as important safeguards for 
Fonterra Farmers.

THE MILK PRICE

COUNCIL’S ROLE IN RELATION  
TO THE MILK PRICE:
• The Board must consult with Council on any changes 

to the Milk Price Manual and the Milk Price Principles.

• Council appoints two members to the Milk Price  
Panel; the three other members are directors  
(two independent directors and one farmer- 
elected director). 

Reference Commodity  
Products 100%

Based on GDT and 
spot prices of reference 

commodity products (RCPs)

MILK PRICE  
NET REVENUE

Combination of 
actual and assumed 

operating costs – 
includes depreciation

MILK PRICE  
OPERATING  

COSTS

WACC return on both 
fixed and working capital

REGULATED 
RETURN (MILK 
PRICE CAPITAL 

COSTS)
EQUALS
=MINUS-MINUS- FARMGATE 

MILK PRICE
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An incredible number of people flocked to our 
Kauri and Whareroa Open Days. Visitor numbers at 
both sites exceeded expectations with Whareroa 
alone receiving over 1,200 visitors – four times 
what was anticipated.
Through a combination of print, radio interviews and social media 
posts, an open invitation was delivered to farmers, family, friends 
and locals to come and see what goes on behind the scenes.

Much like Open Gates last year, these Open Days are part of 
the work we are doing to enhance our reputation in the 
community, by showing people the awesome work that goes on at 
the sites and across the wider Co-operative. 

Our employee volunteers took the record visitor numbers in 
their stride, as they hosted tours of the plants, treated visitors to 
product samples, and answered questions about the Co-operative.

 
 
 
 

Whareroa Operations Manager Tony Maclean was pleased with 
the massive turn-out.

“The interest and enthusiasm from our visitors was fantastic. 
People were excited about experiencing the inner workings of our 
operations and had some excellent questions,” says Tony.

Northland resident Jess Dwyer took her kids to the Kauri Open 
Day because it was something they wouldn’t usually have the 
chance to see.

“It was so fascinating to see the process, the products in their 
bulk form, and all the equipment involved.” 

Rodney Ralph is a joiner in New Plymouth, but grew up on a 
dairy farm in Pahiatua. Rodney and his wife Karen both attended 
the Whareroa Open Day.

“I was most interested to see the advances in technology. It was 
nothing like what I have seen before. How they test the milk was 
fascinating, as was the sheer scale of the operation,” says Rodney.

“My tour guide was really great, it was obvious how much pride 
she took in her workplace. It was a huge undertaking to get that 
many people through given the necessary precautions around 
health and safety. I was really impressed.”

HUGE NUMBERS TURN OUT FOR TARANAKI 
AND NORTHLAND OPEN DAYS

The team at Kauri 

ready for visitors

Senior Environmental Operator George Hoeberechts talking to visitors

Tristan Dwyer getting comfy in the driver's seat of a stationary tanker at Kauri open day
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HUGE NUMBERS TURN OUT FOR TARANAKI 
AND NORTHLAND OPEN DAYS

Extra stations had to be added on the day at Whareroa to accommodate a massive 1200 visitors

Team manager Normie Raine showing visitors how the 

tanker works at Kauri open day

Farrier Hansen testing out the gear with Maintenance Team Leader Josh Hodgson

Visitors at Kauri finding out how we make our butter and cream
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Environmental 
stars set to sparkle
Fonterra farmers have excelled in this year’s 
Ballance Farm Environment Awards, winning the 
Supreme Award in six of the 11 regions.
The awards are organised by the New Zealand Farm Environment 
Trust (NZFET) to promote land stewardship by showcasing 
sustainable farming. All farmers and horticulturists are eligible to 
enter and the judging criteria focus on sustainable profitability, 
environmental awareness, good business practices and social and 
community responsibility.

The Co-op’s six regional winners now progress to the national 
final and will be in the running for the overall National Ambassador 
title. The 2018 winner will be announced at the NZFET's National 
Sustainability Showcase in Wellington in June.

Winner of the East Coast Supreme Award, Andrea Barry, owner 
of Parkhill Farm in Hawke’s Bay, says the awards can help change 
the way people view farming.

“When you go to the top of the hill and look over the land, it’s 
amazing how it has changed in 23 years,” she says. “It’s a beautiful 
property that deserves to be showcased and I’m ready to show it 
off. We haven’t entered environmental awards in the past because 
of people’s perceptions of dairy. Here’s our chance to change that.”

Preservation is also a common theme among the Co-op’s six 
regional winners, none more so than Horizons winners Andrew 
Hardie and Helen Long. “We feel we are the custodians of this little 
patch of New Zealand and whether we hold it for our own children 
or someone else’s children, it is our responsibility to value it and 
enhance it,” Helen says.

The National Ambassador winners will receive the Gordon 
Stephenson Trophy, named in honour of the Waikato farmer and 
well-known conservationist who first mooted the idea of a farm 
environment competition in 1991. Gordon wanted a way to 
recognise farmers who were trying to balance farm productivity 
with environment protection and so the New Zealand Farm 
Environment Awards were born.

THE CO-OP’S SIX REGIONAL 
SUPREME AWARD WINNERS ARE: 
• Southland – Ryan and Abby Moseby  

(Kanadale Ltd)

• Waikato – Rod and Sandra McKinnon  
(Oakstone Hinuera Ltd)

• East Coast – Andrea Barry and Craig Pennell  
(Parkhill Farm)

• Taranaki – Grant, Dinny and Leedom Gibbs  
(Gibbs G Trust)

• Horizons – Andrew Hardie and Helen Long  
(Te Maunga)

• Canterbury – David and Brenda Hislop,  
Mark Daly and Janet Girvan  
(Medbury Farm Ltd)

Taranaki DIA winners L-R James Holgate, Owen Clegg, Hollie Wham 
and Andrew Trolove

Andrea Barry and Craig Pennel
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Changes to the platform behind 
your Farm Source Trading Account
ANZ Bank New Zealand Limited (ANZ) has agreed 
to sell the ANZ Securities Service – which operates 
the platform that allows you to trade Fonterra 
shares and units – to First NZ Capital Securities 
Limited (FNZC).
The sale will mean some changes, but both ANZ and FNZC are 
committed to ensuring that there is as little disruption as possible 
for you.

You can continue to trade Fonterra shares and units 
as normal

You can continue to use the service just as you do now. We’ll 
keep you informed over the next few months, including letting you 
know when the sale of the ANZ Securities Service is scheduled to 
take place. We anticipate that the sale will be completed in the 
second half of 2018.

After the sale is completed, FNZC will operate the online trading 
service. The FNZC service will be called Direct Broking and will 
have new branding, but will offer similar features to the current 
ANZ Securities Service.

You need to take action between mid-May and 15 July 2018 to 
allow you to continue trading on your Farm Source trading account, 
once the sale has been completed.

If you have any questions or would like more information, please 
visit the FarmSource website. Alternatively, you can contact the 
Service Centre on 0800 65 65 68 or your area manager.

This season farmers will be able to add, change or 
remove a sharemilker or contract arrangement online, 
making the process both faster and easier. You’ll only 
need to complete the sections relevant to the changes 
you want to make via a quick step-by-step process on 
either your PC or mobile device. The online form will 
pre-populate fields we already have on file for you, 
which you can also edit along the way.
Lisa Charmley, a farmer from Dannevirke, says the new online 
milker arrangements form is a logical evolution and easy to use. 

“Instead of having another piece of paper, it’s now an app and 
online which appeals to me,” she said. 

For farmers who worry they might not be tech-savvy enough to 
go digital, Lisa encourages them to check it out for themselves. 

“Don’t be afraid to go and explore what is available on the Farm 
Source website. We need to move away from paper and having an 
online milking arrangement form will make it quicker and easier 
for everyone.” 

Owners and staff will be able to sign paperwork online removing 
the need to chase signatures on a physical piece of paper. Forms 
submitted online can also be processed much faster. The Co-op has 
automated some internal processes meaning that farmers will 
receive a confirmation email upon receipt, giving both owners and 
staff piece of mind that all arrangements are in place. 

If you have poor internet connectivity, Farm Source still has you 
covered. You can contact your Area Manager or call the Service 
Centre. Find the new Change of Sharemilker form via the My 
Business drop down menu on the Farm Source website. 

NEXT STEPS  
MID-MAY – 15 JULY 2018 
1. Sign in to your Farm Source trading account and follow 

the prompted process to register for the FNZC service.

2. Signatories to your account will then be emailed to  
take some action to sign up to the trading account  
with FNZC.

3. Failure to complete this registration by 15 July 2018 will 
impact your ability to trade. If you do not register, you 
will have to go through a new account application and 
verification process.

Changing sharemilkers 
or contract milkers 
next season? Go digital



20

Fonterra Farm Source  >>>  May 2018Fonterra Farm Source  >>>  May 2018

At Farm Source, we really focus on growing our 
people and recently have run several courses to 
assist graduates, emerging managers and our 
future leaders. 
A good example is our involvement in the Gateway student 
programme in the Waikato, which provides opportunities for 
school students to look at a range of career opportunities 
across Farm Source.

People development is a passion of mine, especially in an 
environment where we are constantly faced with the need to 
adjust, as well as questions around how we adapt. We can 
embrace this or let it happen to us – it’s our choice. 

To help you through any change you may be facing or 
considering on-farm, you have access to a range of experts via 
Farm Source. I encourage you to make contact with your local 
Farm Source team who will be able to support you to find 
solutions and connect you with the right people to assist and, if 
necessary, implement.

With autumn nearing an end, many of you are in the process 
of drying off your cows in preparation for the new season. To 
support you with those maintenance jobs you may have been 
holding off doing, we have the following great offers this month:

1. On the farm: we have good deals running on both 
permanent and temporary fencing 

2. In the shed: we are offering bonus FS$2 per pack on liners 
and FS$1 per metre on tubing, plus

3. The new winter clothing range is out now so look in-store 
or online for new lines.

And back to the weather, April sure threw everything at us 
weather-wise. It certainly can be our friend and our enemy, 
can’t it? After one of the longest and hottest summers on 
record, along came an early cold snap and wild storms, proving 
winter is well on its way.

Some regions even saw snowfalls, way earlier than normal, 
while other parts of the country experienced tornadoes, 
cyclone-level winds and power cuts caused by falling trees. 

With the cold, rainy season now upon us, please do look after 
yourselves and each other.

All the best

 

Hamish

Message from Jason
Jason Minkhorst Managing Director, RD1 Group

Having the right feed at the right time will be front of mind 
right now with cows back into peak production, and 
maintaining body condition score will pay off as the herd 
heads into mating.

Planning ahead to cover off continuity of feed supplies is 
important at this time of the year – think about contracting 
your supplementary feed now to lock in price and quantity, 
and have surety of supply for when you need it. 

Our online platform, RD1.COM, has proved a hit with 
customers – getting what you need during the busy times 
is critical and customers have commented that time saved 
by ordering ahead is a bonus. If you haven’t already done 
so go online – visit RD1.COM and compare product and 

online order we are offering free delivery* for the month of 
September... some conditions do apply. Taking advantage 
of this deal will save you a trip into town, making life that 
little bit easier. 

Store wise we’re continuing to expand our footprint – our 
new Methven store is on track to open on Monday 29 
September, work is underway on Culverden plus, our latest 
store planned for Otautau, will help take the pressure off 
our other Southland stores following the dairy expansion 
there. Our store refresh programme also continues as we 
update the look and feel of a number of our stores to 
provide an improved store experience for customers  
and staff.

It’s been a tough time in the north with recent heavy rains 
and high winds – farmers in the area have had more than 
their fair share of tough conditions so here’s to a settled 
spring and a good season ahead.

Jason

IN STORE   .   NZFARMSOURCE.CO.NZ   .   0800 656 5680800 731 266

Hamish's Message
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60 YEARS OF MILK – CO-OP 
FARMER CELEBRATES DIAMOND 
SUPPLY ANNIVERSARY
When 88-year-old Raglan farmer Jim Bardsley 
first started supplying Fonterra, he remembers 
separating his own milk.
“The truck would come to collect the cream cans and the skim 
milk would be taken to the pigsties. 

“I built a flying fox from the shed to the roadside so I could run 
the cans down for the trucks. The kids loved playing on it.”

Always the inventor, Jim’s flying fox was one of many memories 
shared by friends and family at his retirement lunch. Shareholders’ 
Councillor Ross Wallis and Raglan Area Manager Brendan Arnet 
were also on hand to congratulate Jim on six decades of supply. 

Born in Hawera, Jim always had a passion for farming and 
attended Feilding Agricultural High School. He started off as a 
farm hand in Te Awamutu and went on to share milk in 
Motumaoho before purchasing a 45 hectare stepping-stone farm 
in Te Uku, near Raglan, that he and his late wife Shirley ended up 
keeping permanently.

He was an active member of the Raglan community, serving on 
the Te Uku Primary School board, the local domain board and 

attending almost every service at his local church. (He missed 
Mass just once when a cow fell in a water trough.)

Piece by piece, Jim acquired the land around his boundary until 
he had 102 hectares for his 250 cow Jersey herd. He’s spent the 
past 30 years planting natives such as rimu and kauri on his land 
for his 14 grandchildren. 

Jim’s son in law Norris Peart says Jim was a man who did it all. 

“He did everything himself, there’s still evidence of his 
handiwork across the farm today. Every gate is handmade, and in 
years gone by he made everything from fertiliser bins to an 
automatic rain gun sprayer that would clean down the cow yard 
with a press of a button.”

Jim won countless first prizes at Fieldays for farm machinery he 
created in his shed, “even though some of them were sometimes 
slightly dangerous,” recalls daughter Janet. 

With the farm such a huge part of their lives, Jim didn’t want to 
sell once he hung up his gumboots. Janet says leasing the farm to 
her and her husband Norris means the milk will continue to flow. 

“Dad’s pretty pleased that we’re keeping the herd going – girls 
can do anything.” 

Shareholders’ Councillor Ross Wallis, Jim Bardsley and Raglan Area Manager Brendan Arnet
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Supporting children 
living with hearing loss
Hearing Dogs New Zealand will soon be able to 
train more companion dogs thanks to help from  
our farmers. 
The charity was one of more than 170 schools and community 
groups across the country to be given a helping hand through the 
latest round of Fonterra Grass Roots funding.

The association will use the money to help with the training 
and equipment costs of the new puppies. 

Taupo’s Halo trust, an organisation which collects leftover 
supermarket food and distributes it to needy families and the Upper 
Selwyn River Restoration Group were also among the recipients. 

The Halo trust will use their money to purchase bins to help 
transport food around the area while the Upper Selwyn river 
restoration group will purchase a thousand native plants and 
bushes to continue their planting work on the banks of the 
Selwyn River.

Bay of Plenty farmer Keryn Mullins says the fund really helps local 
communities and groups achieve things they otherwise couldn’t.

“Nothing beats knowing you are helping - things like making 
sure rural children can have access to science and technology 
classes, being involved with volunteer groups and working on 
environmental restoration projects. The Grassroots programme is 
touching all four corners.”

Fonterra’s Global Sponsorship Manager Kane Silcock says the 
fund supports initiatives that enrich people’s lives and benefit 
their community. “It’s our way of supporting projects and ideas 
that bring our communities together and make them better, safer, 
more vibrant places to be. It’s a way to say thanks to the people 
of New Zealand.”

If you would like to see which groups in your area have 
benefited or if you know of a group who would like to apply, 
please visit www.facebook.com/FonterraGrassRoots 

If you’re heading for a hike in the Southern Alps 
make sure you take the time to hire a personal 
locator beacon (PLB) from the Ashburton Farm 
Source store.
Volunteer New Zealand Land Search and Rescue (LandSAR) 
handler Murray Bowden and his dog Zeke, have formed a 
partnership with the store to supply the beacons and raise 
awareness of how LandSAR operates. 

The PLB helps hikers who get into trouble by sending out a signal 
which is picked up by a satellite monitored by the New Zealand 
Rescue Coordination Centre. The centre can then determine the 
exact location of the beacon and make sure help is sent.  

Murray, who also works as a farm manager in the area says the 
support of the Ashburton Farm Source team has been 
tremendously helpful 

“It really helps us create awareness to what we do, and it’s been 
great having the personal locator beacons in store for people to 
hire out.”

The money from the beacon’s rental goes straight back to 
supporting LandSAR. 

Store Manager, Tim Johnston says it’s a great cause to support.

“We try to help them out wherever we can. LandSAR does 
fantastic things in our community and the volunteers, many of 
who are farmers are regular customers, so it makes sense to  
lend a hand.”

LandSAR gets support from 
Ashburton Farm Source store 

Murray Bowden and his LandSAR dog Zeke
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YOUR PHOTOS

See your photo in next month’s FarmSource
Share your photos with us on Facebook, Twitter, Instagram or by sending them to farmsourcemagazine@fonterra.com.

We will remember them, Ruth Jeyers captured this  

stunning sunrise over her Waikato farm on ANZAC day

Michael Prankerd and his little helper  have the morning milking sorted

Lauren Badcock's cows are happy to see her  

on a misty morning

Feeding time! Year 10 students from around the Hawke's 

Bay try their hand at bottle feeding hungry calvesFonterra farmers Suzie and Brendan Bearman  are delighted to find Anchor butter being served with 
breakfast in Vietnam

Winter is coming, Wayne Langford captured this 
great shot of the snow setting on the hills
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Get growing now. Go to www.primaryitodiploma.co.nz or call us on 0800 20 80 20

IT’S noT what you grow. 
IT’s who you grow.

B U S I N E S S  M A N A G E M E N T   •   H U M A N  R E S O U R C E S   •   F I N A N C I A L  M A N A G E M E N T   •   R E S O U R C E  M A N A G E M E N T

No matter what you grow, you grow 
the country. And since you’re running a 
business, you’ll need to grow your team’s 
knowledge and expertise.

That’s where we come in. The Diploma in 
Agribusiness Management will grow your 
team that will grow your business. 

Whether it’s learning to talk budgets like 
a bank manager, how to set goals today 
and reach them tomorrow or how to 
grow a team that will grow the business 
– they can develop one of these skills or 
work towards a full Diploma on the job, 
at their own pace. 

It’s an industry-recognised qualification, 
so, if you’re looking for them to go places, 
it’s a good place to start.

Federated Farmers Apprenticeship - training future leaders

The dairy apprenticeship 
programme, launched by 
Primary ITO and Federated 
Farmers in October last 
year, is off to a great start 
with a number of farmers 
and apprentices signed up 
and ready to go.

Through the programme apprentices 
will be supported to ‘earn while they 
learn’ and to develop their skills on the 
job and through off-job courses, setting 
them on a path to grow their careers in 
the industry. 

Both Federated Farmers and Primary ITO 
have key roles to play in supporting the 
apprenticeship. The Federated Farmers 
identify farms in need of, and ready for, 
apprentices and Primary ITO find the 
apprentices and arrange all the training 
components.

As well as working with motivated 
staff, employers will be required to 
sign up to a Farm Charter and be 
supported by resources developed by 
the industry. The Farm Charter covers 
aspects of good employment practice 
and also professional development. 
The professional development of the 
employer is an important aspect of 
the charter – they will learn and grow 
throughout the apprenticeship too.

Federated Farmers Dairy Industry Group 
Chairperson Chris Lewis says, “we are 
delighted to be working alongside 
Primary ITO, to support our Federated 
Farmers employers to gain motivated 
and capable staff for their farms. 

Primary ITO Chief Executive Dr 
Linda Sissons says, “Through the 
apprenticeship we want to recruit bright 
and motivated New Zealanders onto our 
dairy farms and show everyone what a 
great career choice dairy farming is.” 

Linda says career development is also 
a focus of the apprenticeship. “We 
want our apprentices to grow their 
careers and to put them on the track 
to leadership through clearly identified 
pathways and support. We have 
ambitious aims for them - we want them 
to become farm managers and owners 
one day.”

Apprenticeship schemes are a proven 
pathway for businesses to invest 
in the capability of their people to 
reap the rewards of this over time. 
Recent research has also shown 
that apprentices are better off than 
graduates for most of their lives, so it’s a 
proven smart choice.  

Benefit to industry

Getting more dairy staff into structured 
training will benefit the industry by 
upskilling its workforce. 

Golden Bay Dairy Farmer and Federated 
Farmers Dairy Vice Chair, Wayne 
Langford, highlights the programme 
as one means of helping address the 
serious shortage of dairy farm workers 
in the industry and the high turn-over 
among those that do enter.

Mr Langford says “we have become 
increasingly reliant on migrant labour 

in the industry and I see the Federated 

Farmers apprenticeship programme 

as being a key aspect of recruiting 

good New Zealanders to our farms and 

keeping them.

“We want people in the industry 

motivated to make dairy their career, 

just as we have, but it’s important we 

provide them with the skills and work 

environment be able to do that. 

“That’s why ensuring that employers 

commit to certain minimum conditions 

of employment as well as a level of 

professional development is important. 

That’s the way we are going to get the 

right people and keep them.

“I also see this as playing my part in the 

long-term sustainability of the industry. 

We need to bring the next group of 

people through so that they can be our 

future managers, sharemilkers and farm 

owners.

“Training an apprentice on your farm 

can be hard work but the industry 

collectively needs to do it for the sake of 

the dairy farmers of the future,” says Mr 

Langford.

Register your interest in the Federated Farmers Apprenticeship – either as an employer or apprentice – online now at 
farmapprentice.co.nz

PrimaryITO_FarmSource_May_18.indd   All Pages 27/04/2018   3:27:15 PM
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Get growing now. Go to www.primaryitodiploma.co.nz or call us on 0800 20 80 20

IT’S noT what you grow. 
IT’s who you grow.

B U S I N E S S  M A N A G E M E N T   •   H U M A N  R E S O U R C E S   •   F I N A N C I A L  M A N A G E M E N T   •   R E S O U R C E  M A N A G E M E N T

No matter what you grow, you grow 
the country. And since you’re running a 
business, you’ll need to grow your team’s 
knowledge and expertise.

That’s where we come in. The Diploma in 
Agribusiness Management will grow your 
team that will grow your business. 

Whether it’s learning to talk budgets like 
a bank manager, how to set goals today 
and reach them tomorrow or how to 
grow a team that will grow the business 
– they can develop one of these skills or 
work towards a full Diploma on the job, 
at their own pace. 

It’s an industry-recognised qualification, 
so, if you’re looking for them to go places, 
it’s a good place to start.

Federated Farmers Apprenticeship - training future leaders

The dairy apprenticeship 
programme, launched by 
Primary ITO and Federated 
Farmers in October last 
year, is off to a great start 
with a number of farmers 
and apprentices signed up 
and ready to go.

Through the programme apprentices 
will be supported to ‘earn while they 
learn’ and to develop their skills on the 
job and through off-job courses, setting 
them on a path to grow their careers in 
the industry. 

Both Federated Farmers and Primary ITO 
have key roles to play in supporting the 
apprenticeship. The Federated Farmers 
identify farms in need of, and ready for, 
apprentices and Primary ITO find the 
apprentices and arrange all the training 
components.

As well as working with motivated 
staff, employers will be required to 
sign up to a Farm Charter and be 
supported by resources developed by 
the industry. The Farm Charter covers 
aspects of good employment practice 
and also professional development. 
The professional development of the 
employer is an important aspect of 
the charter – they will learn and grow 
throughout the apprenticeship too.

Federated Farmers Dairy Industry Group 
Chairperson Chris Lewis says, “we are 
delighted to be working alongside 
Primary ITO, to support our Federated 
Farmers employers to gain motivated 
and capable staff for their farms. 

Primary ITO Chief Executive Dr 
Linda Sissons says, “Through the 
apprenticeship we want to recruit bright 
and motivated New Zealanders onto our 
dairy farms and show everyone what a 
great career choice dairy farming is.” 

Linda says career development is also 
a focus of the apprenticeship. “We 
want our apprentices to grow their 
careers and to put them on the track 
to leadership through clearly identified 
pathways and support. We have 
ambitious aims for them - we want them 
to become farm managers and owners 
one day.”

Apprenticeship schemes are a proven 
pathway for businesses to invest 
in the capability of their people to 
reap the rewards of this over time. 
Recent research has also shown 
that apprentices are better off than 
graduates for most of their lives, so it’s a 
proven smart choice.  

Benefit to industry

Getting more dairy staff into structured 
training will benefit the industry by 
upskilling its workforce. 

Golden Bay Dairy Farmer and Federated 
Farmers Dairy Vice Chair, Wayne 
Langford, highlights the programme 
as one means of helping address the 
serious shortage of dairy farm workers 
in the industry and the high turn-over 
among those that do enter.

Mr Langford says “we have become 
increasingly reliant on migrant labour 

in the industry and I see the Federated 

Farmers apprenticeship programme 

as being a key aspect of recruiting 

good New Zealanders to our farms and 

keeping them.

“We want people in the industry 

motivated to make dairy their career, 

just as we have, but it’s important we 

provide them with the skills and work 

environment be able to do that. 

“That’s why ensuring that employers 

commit to certain minimum conditions 

of employment as well as a level of 

professional development is important. 

That’s the way we are going to get the 

right people and keep them.

“I also see this as playing my part in the 

long-term sustainability of the industry. 

We need to bring the next group of 

people through so that they can be our 

future managers, sharemilkers and farm 

owners.

“Training an apprentice on your farm 

can be hard work but the industry 

collectively needs to do it for the sake of 

the dairy farmers of the future,” says Mr 

Langford.

Register your interest in the Federated Farmers Apprenticeship – either as an employer or apprentice – online now at 
farmapprentice.co.nz
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UPDATE YOUR  
DETAILS THIS SEASON
Please take five minutes to update us with your new details for the season ahead.  
To make it easier for you, we have given you four ways to update your details with us.

STEP 1.  YOUR CURRENT DETAILS

Supply no.:

Entity name:

Contact name:

Physical address: 

Phone:

Mobile:

Email:

STEP 3.  MAIN CONTACT FOR YOUR STORE ACCOUNT

Title (please circle)         Mr   /   Mrs   /   Miss   /   Ms  

Full name:

Phone:

Mobile:

Email:

Date of birth:  MDD M Y Y Y Y

Changing your sharemilker or contract 
milker next season?
We’ve launched a new online form to make it faster and easier 
for you to add, change or remove an agreement.

The new forms are available on the Farm Source website at 
nzfarmsource.co.nz/milkingarrangements

STEP 4. FARM SOURCE REWARDS DISCOUNTS 

As part of Farm Source Rewards, you can enjoy the convenience 
of running your utilities such as power, phone, internet, fuel and 
more through your account at heavily discounted prices –  
all while earning Farm Source Rewards Dollars. 

□ I’d like to find out more about how I can save more by running 
my utilities through my new account. 

□ I’m already running my utilities through my account and would 
like to discuss transferring these through to my new account.

Signed:

Date:  MDD M Y Y Y Y

Name:

STEP 2.  YOUR NEW DETAILS

Supply no.:

Entity name:

Contact name:

Physical address: 
(if different from above)

Phone:

Mobile:

Email:

FREEPOST
Send your details to 

Moving Farms Freepost 
PO BOX 9045 

Hamilton, 3240

EMAIL
Fill in your details and email a  
scanned copy back to us at 

nzfss.customerservice@fonterra.com

FREEPHONE 
Contact us on 

0800 731 266 and we  
will update your details
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Understanding your Co-operative Programme
REGISTRATION OF INTEREST FOR 2018

YOUR DETAILS

The Fonterra Shareholders’ Council invites you to register your interest in attending the popular Understanding Your Co-Operative 
Programme. The Programme is your opportunity to get a detailed understanding of Fonterra Co-operative Group and the international dairy 
industry. During the programme you will hear from, and be able to interact with, members of Fonterra’s Management Team, Board of 
Directors and Council.

Participation in the Programme is highly sought after, so register your interest below by selecting from the Programme dates listed.

The Programme takes place in Auckland over two days and provides the opportunity to:

• Understand Fonterra’s unique governance / representation / management structure;

• Find out how Fonterra GlobalTrade, Fonterra Ingredients, Fonterra Group Manufacturing and Fonterra Milk Supply all fit together;

• Discover more about Fonterra Brands and try some of our latest award winning products.

The Fonterra Shareholders’ Council brings you this Programme as part of our commitment to help develop a knowledgeable farmer base.  
By providing objective and relevant learning opportunities to shareholders and suppliers, it is expected that Fonterra farmers will be able to 
participate more fully in our Co-operative. 

Attendees are required to make a contribution of $200.00 (including GST) per person towards the cost of travel and accommodation.  
Please be aware that you may be required to travel to Auckland the day prior to it commencing – which would mean staying two nights –  
this is dependent on travel locations. Day one starts at 9am and the Programme concludes on day two at approximately 3pm.

A FEW COMMENTS FROM PAST PARTICIPANTS:
• Wonderful 2 days. I am proud of our company and staff. We are Fonterra. Perhaps this could have a session.

• An excellent couple of days. How can we get more staff, sharemilkers and shareholders to attend.

• If more of the Shareholder base understood and had access to this information, I think there would be better engagement.

• Very good programme. I have come away with a much better understanding. This programme should be compulsory to Supplier 
Shareholders at attend

• Very informative 2 days. Going away feeling positive about what people are doing within Fonterra.

• Whole programme extremely good. Learnt so many new things, and met new people, and hear their passion, about what they were doing. 
Head office and Brands highlights.

Please indicate below which Programme you would like to attend in 2018:

  5 & 6 June               5 & 6 July              25 & 26 Oct             6 & 7 December

Please return to: Jo Griffiths, Fonterra Shareholders’ Council, Private Bag 92032, Auckland 1142  
or email jo.simpson@fonterra.com; ph 09 374 9495 or 021 861 726

Surname

First Name

Address

Region

Home Phone

Mobile Telephone

Fax

Email

Supply No.   Party No.

Ward No.

Shareholder   Sharemilker 

Other
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UNDERSTANDING YOUR CO-OPERATIVE PROGRAMME 
 
 
REGISTRATION OF INTEREST FOR 2015 
 
The Fonterra Shareholders’ Council invites you to register your interest in attending the popular 
Understanding Your Co-operative Programme. The programme is your opportunity to get a detailed 
understanding of Fonterra Co-operative Group and the international dairy industry. During the programme 
you will hear from, and be able to interact with, members of Fonterra’s Management Team, Board of 
Directors and Council. 
 
Participation in the programme is highly sought after, so register your interest below by selecting from the 
programme dates listed the one you wish to attend. 
 
The Programme takes place in Auckland over two days and provides the opportunity to: 
• Understand Fonterra’s unique governance / representation / management structure; 
• Find out more about Fonterra’s operations throughout its grass to glass supply chain; 
• Discover more about Fonterra Brands and try some of our latest award winning products. 
 
The Fonterra Shareholders’ Council brings you this programme as part of our commitment to help develop a 
knowledgeable farmer base. By providing objective and relevant learning opportunities to shareholders and 
suppliers, it is expected that Fonterra farmers will be able to participate more fully in our Co-operative.  
 
Attendees are required to make a contribution of $200.00 (incl. GST) per person towards the cost of travel 
and accommodation.   
 

 
YOUR DETAILS 
 

Surname Home Phone 

First Name Mobile Telephone 

Address Fax 

 Email 

 Supply No.  Party No. 

 Ward No. 

Region Shareholder  Sharemilker  

 Other    
 
Please indicate below which programme you would like to attend in 2015: 
 
   7 & 8 May       16 & 17 July             3 & 4 December 
 
Please return to: Jo Simpson, Fonterra Shareholders’ Council, Private Bag 92032, Auckland 1142 
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HOW AGRIGATE HELPS 
KOUMA FARMS MAXIMISE 
MILK PRODUCTION 
Kouma farms are aiming to reduce pressure on their 
milking platform while maximising production 
from a small herd of high quality cows. Agrigate 
helps Lee and Karl Christensen do this, even during 
one of the hardest winters on the farm. 
Lee was born on the dairy farm she now owns with husband Karl. 
“It was important for us to raise our kids on a dairy farm so we 
bought my parents’ farm in 2015, just before the Milk Price 
dropped,” says Lee.

Kouma farms is a small farm in the Far North, but what it lacks 
in size, it makes up for in a top-quality herd. They currently milk 
100 cows, down from a peak herd size of 150. Despite this drop in 
numbers, Lee has managed to maintain output in terms of milk 
solids, crediting this achievement to good cows. “We inherited a 
really good herd from my father and I’ve tried to continue to 
improve it, says Lee. As of February 2018, they are ranked 15th in 
New Zealand for breeding worth and 24th for production worth.

Lee and Karl’s biggest challenge was also their biggest success. 
“2017 was a really bad winter up north. It was the worst year I can 
remember on the farm weather-wise - the rain was relentless and 
mud covered everything for months and months on end.

“Early winter I saw that others in our district were doing better 
on production than we were, and we had a top performing herd.  

It made me stop and ask ‘why?’ We quickly realised we needed to 
feed the herd better. There was so much water and mud that the 
cows weren’t able to get enough to eat. We brought in some feed 
and our production improved,” says Lee.

Lee says Agrigate is vital.

“I believe people farm to learn, develop and continually 
improve. If you don’t, you’re in the wrong business. I use Agrigate 
to regularly compare how we’re doing alongside other farms in 
the area with similar feed systems. When I come across a 
discrepancy I take a closer look.”

“We’re in the Far North so we’re pretty isolated and busy. We 
don’t get the chance to go to discussion groups to talk to other 
farmers very often. The accurate, up-to-date information in 
Agrigate makes it a really important tool for us,” says Lee. 

Despite the awful conditions, production remained steady. 
“Even when we decided to drop to milking once a day we were 
not far off normal production levels. It’s unbiased data and it 
keeps me focused, which is just what I need. Benchmarking is so 
important in farming – for better or worse. Last winter when 
everyone was battling I felt things were going terribly, but when I 
looked at the data showing what everyone else was doing, we 
were actually okay... all things considered,” says Lee.

GOAL: MINIMISE 
HERD SIZE, MAXIMISE 
PRODUCTION.
Challenges

• Isolated area 

• Extremely wet winter/spring last season

• Still feeling effects of low payouts

Solution

• Use accurate, unbiased data to monitor 
farm performance

• Monitor milk production daily

• Regularly benchmark performance against 
other similar farm systems in district

WHY AGRIGATE
Agrigate pulls all your farm data together 
in one place so you can accurately 
monitor production, pasture, nutrient 
application, rainfall, finances, and cows 
at a glance. Agrigate removes guesswork 
so you can make effective decisions to 
improve performance.

Benchmarking tools let you compare 
your performance to other farms in your 
area, with similar farm systems, the 
same breeds and herd size etc. You can 
also easily compare multiple farms to 
each other and to selected benchmark 
groups on measures like milk production, 
kgMS/cow/day, kgMS/ha/day, and SCC.
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WARD  WARD NAME COUNCILLOR EMAIL PHONE 
 

 1  Northern Northland Luke Beehre  bluelyna@xtra.co.nz 027 630 0065

 2 Central Northland Sue Rhynd   rhynd@xtra.co.nz 027 4847323

 3 Southern Northland Greg McCracken greg.ingid@gmail.com  021 857 773

 4  Waikato West Ross Wallis  rosswallisfarmer@gmail.com  027 6377 460

 5 Hauraki Julie Pirie  julie@piriefarms.co.nz 027 608 2171

 6 Piako Malcolm Piggott malrose@xtra.co.nz 027 631 7843

 7 Waipa Kevin Monks kgmonksroto@xtra.co.nz 027 271 6185

 8 South Waikato James Barron  2jamesbarron@gmail.com 027 4535 298

 9 King Country Duncan Coull duncan@ruralbusinesssolutions.co.nz 027 472 7110

 10 Northern Bay of Plenty Don Hammond don@hrml.co.nz  027 4885 940

 11 Eastern Bay of Plenty Wilson James ws.james@xtra.co.nz 027 498 1854

 12 Central Plateau Matt Pepper matt@milksolid.co.nz 027 463 8993

 13 Central Taranaki Noel Caskey yeksactrust@xtra.co.nz  027 230 1083

 14 Coastal Taranaki Vaughn Brophy vsbrophy@xtra.co.nz 027 463 8632

 15 Southern Taranaki Ben Dickie bendickie@orcon.net.nz 027 2937 955

 16 Central Districts West Robert Ervine rervine@xtra.co.nz 027 4385 413

 17 Hawke’s Bay Andrew Hardie hardielong@xtra.co.nz 0294 392 542

 18 Wairarapa John Stevenson johnstevensonfarming@outlook.co.nz 027 469 1548

 19 Tasman/Marlborough Sue Brown suebrown.aorere@gmail.com 027 8295 146

 20 North Canterbury Shaun Lissington Shaun.lynn@amuri.net 027 315 0039

 21 Central Canterbury Jessie Chan Dorman riverstonefarm@hotmail.com 021 431 020

 22 South Canterbury Michelle Pye  michelle@pyegroup.co.nz 021 360 515

 23 Otago Ad Bekkers atbekkers@gmail.com 027 4861484

 24 Eastern Southland Emma Hammond merryfieldfarm@xtra.co.nz 027 211 9356

 25 Western Southland Ivan Lines ivan@agribusiness.co.nz 027 433 9118

Shareholders’ CouncilDirectors
John Wilson
Chairman
Phone: 07 871 8982
Mobile: 027 476 2995
Fax: 07 871 8782

Clinton Dines
Phone: 09 374 9750
Fax: 09 379 8320

Simon Israel
Phone: 09 374 9750
Fax: 09 379 8320

John Monaghan
Mobile: 021 758 167

Nicola Shadbolt
Phone: 06 329 4822
Mobile: 021 507 483

Ashley Waugh
Mobile: 027 610 7977

Scott St John
Phone: 09 374 9750
Fax: 09 379 8320

Donna Smit
Mobile: 027 265 6668

Bruce Hassall
Phone: 09 374 9750

Brent Goldsack
Mobile: 021 756 154

Andy MacFarlane
Mobile: 027 432 3964
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NORTHLAND
Mike Borrie 
Head of Farm Source 
Northland 
Mobile: 027 221 2042 
Email: mike.borrie@fonterra.com
Brian Hughes
Area Manager
Northern/Central Northland
Mobile: 021 542 038
Email: brian.hughes@fonterra.com
Neil Crowson
Area Manager
Central Northland
Mobile: 027 404 2769
Email: neil.crowson@fonterra.com
Scott Parker
Area Manager
Central/West Northland
Mobile: 021 798 483
Email: scott.parker@fonterra.com
John Bryant
Area Manager
Southern Northland
Mobile: 021 917 403
Email: john.bryant@fonterra.com

WAIKATO
Paul Grave
Head of Farm Source
Waikato
Mobile: 021 764 067
Email: paul.grave@fonterra.com
Mike Powell
Regional Manager Waikato
(Upper North Island)
Phone: 07 858 8640
Mobile: 021 840 355
Email: mike.powell@fonterra.com
Bill Hanson
Area Manager
Pukekohe
Phone: 09 238 4359
Mobile: 021 765 601
Email: bill.hanson@fonterra.com
Currently Vacant
Area Manager
Ngatea West/Maramarua
Ross Periam
Area Manager
Huntly/Taupiri
Phone: 07 824 6758
Mobile: 021 542 939
Email: ross.periam@fonterra.com
Brendan Arnet
Area Manager
Hamilton/Raglan
Phone: 07 824 6905
Mobile: 027 276 1966
Email: brendan.arnet@fonterra.com
Jill Pauling
Area Manager
Ngatea East/Coromandel
Mobile: 027 221 7639
Email: jill.pauling@fonterra.com
Janette McKay
Area Manager
Te Aroha
Phone: 07 884 7259
Mobile: 021 930 825
Email: janette.mckay@fonterra.com
Ciaran Tully
Area Manager
Morrinsville North
Mobile: 027 541 0854
Email: ciaran.tully@fonterra.com
Sarah Wood
Regional Manager Waikato
(Central North Island)
Phone: 07 858 8655
Mobile: 021 492 179
Email: sarah.wood@fonterra.com

Regional Teams
Jo Burton
Area Manager
Morrinsville South
Mobile: 021 857 282
Email: jo.burton@fonterra.com
Rosalie Piggott
Area Manager
Cambridge
Phone: 07 827 4741
Mobile: 021 546 617
Email: rosalie.piggott@fonterra.com
Emma Hodges
Area Manager
Te Awamutu West
Mobile: 021 228 5473
Email: emma.hodges@fonterra.com
James Creswell
Area Manager
Te Awamutu East
Phone: 07 872 4979
Mobile: 027 429 6392
Email: james.creswell@fonterra.com
John Wilson
Area Manager
Matamata
Mobile: 021 547480
Email: john.wilsonmatamata@fonterra.com

Peter O’Shea
Area Manager
South Waikato
Phone: 07 349 0334
Mobile: 021 546 580
Email: peter.o'shea@fonterra.com  
Vicki Wallace
Area Manager
Taupo West/Taumarunui
Mobile: 027 406 3105
Email: vicki.wallace@fonterra.com
Nick Andree-Wiltens
Area Manager
Otorohanga
Phone: 07 873 8194
Mobile: 027 444 5073
Email: nick.andree-wiltens@fonterra.com

TARANAKI

Scott Walls
Head of Farm Source
Taranaki
Mobile: 027 291 4774
Email: scott.walls@fonterra.com
Paul Radich
Area Manager 
Taranaki
Phone: 06 756 7971
Mobile: 021 961 679
Email: paul.radich@fonterra.com 
Kevin Taylor
Area Manager
Northern Taranaki
Mobile: 021 243 2510
Email: kevin.taylor@fonterra.com
Errol Hamill
Area Manager
Coastal Taranaki
Phone: 06 761 8375
Mobile: 027 579 8519
Email: errol.hamill@fonterra.com
Mike Green
Area Manager
Central Taranaki
Mobile: 027 242 5095
Email: mike.green@fonterra.com
Darryl Heibner
Area Manager
Taranaki
Mobile: 027 414 8358
Email: darryl.heibner@fonterra.com
 
 
 
 

Rod O'Beirne
Area Manager
Hawera/Waverley
Phone: 06 278 2475
Mobile: 021 548 124
Email: rod.o'beirne@fonterra.com
Shirley Kissick
Area Manager
Egmont Plains
Mobile: 027 276 7210
Email: shirley.kissick@fonterra.com
Dean Larsen
Area Manager
North Taranaki/Coastal
Mobile: 027 562 2393
Email: dean.larsen@fonterra.com 

BAY OF PLENTY/TAUPO
Lisa Payne
Head of Farm Source
Bay of Plenty
Mobile: 021 400 250
Email: lisa.payne@fonterra.com
Michael Roe
Area Manager
Rotorua/Galatea
Mobile: 027 404 5947
Email: michael.roe@fonterra.com
Jackie Dale
Area Manager
Taupo/Reporoa
Mobile: 021 242 2158
Email: jackie.dale@fonterra.com
Andrew Karl
Area Manager
Western Bay of Plenty
Mobile: 021 542 946
Email: andrew.karl@fonterra.com
Rachel Dillon
Area Manager
Eastern Bay of Plenty
Mobile: 027 849 3217
Email: rachel.dillon@fonterra.com
Jen Carter
Area Manager
Waihi/Tauranga
Mobile: 027 204 4603
Email: jen.carter@fonterra.com

CENTRAL DISTRICTS

Jason Boyle
Head of Farm Source
Central Districts
Phone: 06 278 2445
Mobile: 027 491 4850
Email: jason.boyle2@fonterra.com  
Max Johnston
Area Manager
Rangitikei/Manawatu/Horowhenua
Phone: 06 351 7307
Mobile: 021 548 121
Email: max.johnston@fonterra.com
Tony Haslett
Area Manager
Hawke's Bay
Phone: 06 871 0136
Mobile: 021 961 067
Email: tony.haslett@fonterra.com
David Sinton
Area Manager
Wairarapa
Phone: 06 376 0948
Mobile: 021 547 784
Email: david.sinton@fonterra.com
Jamie Smith
Area Manager
Tararua
Mobile: 027 406 2917
Email: jamie.smith3@fonterra.com
Nick Clarke
Area Manager
Lower Manawatu
Mobile: 027 221 7624
Email: nick.clarke@fonterra.com
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CANTERBURY/TASMAN/MARLBOROUGH
Charles Fergusson
Head of Farm Source
Canterbury
Mobile: 021 115 5253
Email: charles.fergusson@fonterra.com
Anna Taylor
Regional Manager
Canterbury
Mobile: 027 807 8090
Email: anna.taylor@fonterra.com 
Victor Gahamadze
Area Manager
Tasman/Marlborough
Mobile: 027 552 7230
Email: victor.gahamadze@fonterra.com
Mike Hennessy
Area Manager
North Canterbury
Mobile: 027 706 6787
Email: mike.hennessy@fonterra.com 
Chris Irvine
Area Manager
Mid Canterbury – North
Mobile: 021 817 652
Email: chris.irvine@fonterra.com
Michael Robertson
Area Manager
Mid Canterbury – Coastal
Mobile: 021 242 3983
Email: michael.robertson@fonterra.com
Jadene Irvine
Phone: 03 686 8110
Mobile: 021 961 352
Email: Jadene.irvine@fonterra.com

Antoinette Archer
Area Manager
Mid Canterbury South
Mobile: 027 272 4069
Email: antoinette.archer@fonterra.com
Bryan Barnett
Area Manager
South Canterbury
Mobile: 027 405 8348
Email: bryan.barnett@fonterra.com

OTAGO/SOUTHLAND
Mark Robinson
Head of Farm Source
Otago/Southland
Mobile: 027 809 5060
Email: mark.robinson2@fonterra.com
Alana Tait
Regional Manager
Mobile: 027 542 0256
Email: alana.tait@fonterra.com
Gregor Ramsay
Area Manager
Otago
Mobile: 027 264 2245
Email: gregor.ramsay@fonterra.com 
Rodney Potts
Area Manager
Region TBC
Mobile: 027 254 0437
Email: rodney.potts@fonterra.com 
Greg Close
Area Manager
Southern Southland
Mobile: 021 242 5121
Email: greg.close@fonterra.com

Staci Meechamf
Area Manager
Western Southland
Mobile: 021 241 7650
Email: staci.meechamf@fonterra.com
Ruth Prankerd
Area Manager
Central Southland East
Mobile: 027 813 8672
Email: ruth.prankerd@fonterra.com
Nadine Duff
Area Manager
Northern/Central Southland
Mobile: 027 405 2952
Email: nadine.duff@fonterra.com
Jeremy Anderson
Area Manager
West Otago / Gore
Mobile: 027 5844 796
Email: jeremy.anderson@fonterra.com

Services Team 0800 65 65 68

For New Conversions and Milk Growth

Your Services Team is on hand to deal with all your queries from 7am–7pm, Monday to Friday. Give us a call if you have a question 
about anything at all – from queries about vats and milk collection, to questions about your shares and monthly payments.

At weekends and after hours you can still call our after hours team about urgent matters.

Call us on 0800 65 65 68 and your call will automatically be directed to your local Services Team.

Paul Johnson
Business Development Manager
Waikato
Phone: 07 858 144
Mobile: 027 406 2462
Email: paul.johnson@fonterra.com
Haylee Putaranui
Business Development
& Relationship Manager
Waikato
Phone: 07 8581451
Mobile: 027 4063293
Email: haylee.putaranui@fonterra.com
Brett Alexander
Business Development Manager
Waikato/Bay of Plenty
Phone: 07 873 8194
Mobile: 021 546 595
Email: brett.alexander@fonterra.com

Lana Ngawhika
Business Development
& Relationship Manager
Bay of Plenty
Phone: 07 334 1016
Mobile: 027 345 4707
Email: lana.ngawhika@fonterra.com
Mitchell Crosswell
Business Relationship Manager
Taranaki
Mobile: 027 699 1138
Email: Mitchell.crosswell@fonterra.com 
Roger Kilpatrick
Business Development Manager
Phone: 03 966 7309
Mobile: 021 527 492
Email: roger.kilpatrick@fonterra.com

Michael Blomfield
Business Development Manager
Southland/Otago
Phone: 03 948 1474
Mobile: 021 529 581
Email: michael.blomfield@fonterra.com

HANDY TIPS TO REACH US
• Our busiest time is from 8.30am to 10.30am – directly after milking. So, if it’s not an urgent issue, try calling us outside those hours.
•  If you prefer, you can email us at nzfarmsource@fonterra.com and we’ll get back to you within 48 hours.
•  Log into Farm Source via nzfarmsource.co.nz for information at any time.
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SUSTAINABLE  
DAIRYING ADVISORS
George Kruger 
Whangarei North
Mobile: 027 504 4156
Stephanie Bish 
Whangarei South
Mobile: 027 809 8375
Sarah English
South Auckland/ 
North Waikato
Mobile: 027 525 6082
Sam Cashell 
Raglan/Cambridge
Mobile: 027 702 9226
Anna-Lena Wright
Waikato
Mobile: 027 702 1674
Rob Woolerton
Waikato
Mobile: 027 504 6338
Nick Doney
Bay of Plenty
Mobile: 027 355 2355
Karl Rossiter
South Waikato
Mobile: 021 498 505
Anna Reddish 
Hawkes Bay/Wairarapa 
Mobile: 027 385 2416 
Blake Cheer 
Taranaki 
Mobile: 027 640 0449
Kate Heffey
Manawatu 
Mobile: 027 543 6140 
Marcelo Wibmer
South Canterbury/ 
North Otago 
Mobile: 021 311 332
Libby Sutherland 
North/Mid Canterbury
Mobile: 021 220 8283
Mirka Langford 
Tasman/Marlborough 
Mobile: 027 703 2415
Brian Goodger 
Otago/Eastern Southland
Mobile: 027 703 6550
Cain Duncan 
Western/Northern/Southern 
Southland
Mobile: 027 703 1743

SPECIALTY MILKS
• Organic Dairy Supply

Stuart Luxton  
Business Development 
Manager 
Upper North Island
Mobile: 021 241 8797
E: stuart.luxton@fonterra.com

• Stolle Supply
• Winter Milk Supply
 Phone: 0800 65 65 68

MILK QUALITY 
RESULTS
Fonterra Express (Automated 
Milk Quality Results)

Phone: 0800 80 64 55

RETAIL/WEBSITES
Fonterra Farm Source Stores
Customer Support Centre 
(CSC)
Phone: 0800 73 12 66
store.nzfarmsource.co.nz
Fonterra Farm Source
nzfarmsource.co.nz

Fonterra supports the service  
offered by LifeLine. Pressure can  
be a good thing, but often the 
demands of work, relationships or 
expectations can overwhelm us.  
If it's all getting on top of you, 
confidential help is available for 
rural communities at LifeLine.

0800 54 33 54

ON-FARM SERVICE PROVIDERS

QCONZ FARM DAIRY AND 
QUALITY CONSULTANTS
Contact for: Farm Dairy 
Reports, Grades, Suspect Milk 
Checks, Farm Dairy Approvals 
and Milk Quality Assistance
QCONZ Freephone  
0800 72 66 95
National Manager
Ryan Hall
Mobile: 027 222 8862
Operational Manager 
Waikato/Bay of Plenty
Humphrey du Plessis
Mobile: 027 485 7019
Operational Manager  
Lower North/Taranaki
Mike Peters
Mobile: 021 851620
Kerikeri/Far North
Phoebe Thorrington
Mobile: 022 043 0291
Dargaville
Mike Stewart
Mobile: 021 370 159
North Auckland/Wellsford
Kara Holmes
Mobile: 027 292 3042
Pukekohe
Jess Poynton
Mobile: 0221834782
Hamilton North
Hector Font
Mobile: 0272241100
Hamilton
Lee Framp
Mobile: 027 292 3041
Hamilton East
Kerrie Mitchell
Mobile: 027 211 4558
Thames/Coromandel
Joshua Finn Jones
Mobile: 027 456 7808
Cambridge
Annalise Page
Mobile: 021 653 852
Morrinsville
Tash Pivott
Mobile: 021 194 9095
Te Aroha
Bernardo Balladares
Mobile: 021 926 650
Matamata
Daniel Heine
Mobile: 021 857 019
Te Awamutu/Kihikihi
Denis Cadman
Mobile: 027 477 5735
Pirongia/Ragland
Kim Hodgson
Mobile: 027 498 3756
Otorohanga
Gillian Beaver
Mobile: 027 444 8442
Tirau/Tauranga
Stephanie Baker
Mobile: 021 322 128
Rotorua
Leanne Sinclair
Mobile: 022 183 4781 

Taupo
Shayla McGrory
Mobile: 027 278 1653
Northern Taranaki
Blake Cheers
Mobile: 027 278 1651
Hawera
Kay King
Mobile: 027 273 1484
Coastal Taranaki
Jose Hamber
Mobile: 021 714 128
South Taranaki
Sara Griffiths
Mobile: 027 490 3689
Wanganui/Manawatu
Mike Peters
Mobile: 021 851 620
Manawatu
Jillian Calow
Mobile: 027 431 0011
Dannevirke
Jess Galloway
Mobile: 022 043 1355
Wairarapa
Gary Greig
Mobile: 022 043 0133

ASUREQUALITY FARM 
DAIRY ASSESSOR 
CONTACTS
Nelson/Marlborough
David Harman
Mobile: 021 752 179
Rangiora
Nick Drinnan
Mobile: 021 906 255
Christchurch
Mike Henderson
Mobile: 021 906 256
Ashburton
Mike McAnulty
Mobile: 021 599 734
Barry McCloy
Mobile: 021 722 711
Craig McKenzie
Mobile: 021 242 2842
Timaru
John Fahey
Mobile: 027 430 2811
Oamaru
John Shepherd
Mobile: 027 297 0818
Balclutha
Liz Vreugdenhil 
Mobile: 027 466 0236
Gore
Karla Miller 
Mobile: 021 748 991
Winton
Haye Stienstra
Mobile: 021 826 593
Invercargill
Debbie O’Connell 
Mobile: 021 826 434 
Bridget O’Brien 
Mobile: 027 807 6122
Hamilton 
Technical Manager 
Paul Bootten
Mobile: 021 806 112

Fonterra Farm Source  >>>  May 2018



Customer Services Team 0800 731 266

Albany 09 415 9776
Ashburton 03 307 8006
Balclutha 03 418 2190

Cambridge 07 827 4622
Carterton 06 379 7726

Culverden 03 315 3016
Dannevirke 06 374 4052

Dargaville 09 439 3080
Edgecumbe 07 304 9871

Eltham 06 764 8169
Featherston 06 308 9019

Feilding 06 323 9146
Galatea 07 366 1100

Gore 03 203 9334

THERE’S A STORE NEAR YOU. CUSTOMER SERVICE TEAM 0800 731 266

Hamilton 07 846 6069
Hawera 06 278 0124

Helensville 09 420 8140
Inglewood 06 756 0000
Invercargill 03 218 9067

Kaikohe 09 405 2305
Kaitaia   09 408 6023

Kaponga 06 764 6281
Kopu 07 867 9056

Leeston 03 324 3645
Levin 06 367 9100

Longburn  
(Palmerston North) 06 356 4607

Manaia 06 274 8029

Marton 06 327 7206
Matamata 07 888 8149

Maungaturoto 09 431 1050
Methven 03 302 9056

Murchison 03 523 1040
Morrinsville 07 889 7049

New Plymouth 06 759 0490
Ngatea 07 867 0003

Oamaru 03 433 1240
Opotiki 07 315 1018

Opunake 06 761 6011
Otautau 03 225 8951

Otorohanga 07 873 8039
Paeroa 07 862 7541

Pahiatua 06 376 0040
Piopio 07 877 0100

Pukekohe 09 237 1176
Pungarehu 06 763 8806

Putaruru 07 883 8077
Rai Valley 03 571 6325

Rakaia 03 303 5000
Rangiora 03 313 2555
Reporoa 07 334 0004
Rotorua 07 348 4132
Ruawai 09 439 2244

Shannon 06 362 9000
Stratford 06 765 5348

Taupiri 07 824 6748
Taupo 07 378 1515

Te Aroha 07 884 9549
Te Awamutu 07 871 4058

Temuka 03 615 0124
Te Puke 07 573 0130
Tokoroa 07 886 7933

Waihi 07 863 7227
Waimate 03 689 1230
Waipapa 09 407 1375
Waitara 06 754 9100
Waiuku 09 236 5088

Waverley 06 346 7021
Wellsford 09 423 8837

Whangarei 09 430 0050
Winton 03 236 6046

Wyndham 03 206 2010

LIVESTOCK AGENTS
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Trevor Hancock NATIONAL LIVESTOCK MANAGER, Hamilton, 027 283 8389

Craig Thomas EXPORT MANAGER, SOUTH ISLAND LIVESTOCK  
MANAGER, 021 650 802

Livestock Administration Team 07 858 0611    nzfss.livestock@fonterra.com    Livestock Agents Freephone 0800 548 339

FARM SOURCE TECHNICAL SALES REPRESENTATIVES

Eric Heta Whangarei South, Wellsford, Helensville, 027 233 1687
Kevin Brown Whangarei, Dargaville, 027 434 7561

Stephen Hiscock Waiuku, Tuakau, 027 453 8769
Noel Baker Whangarei North, Kaitaia, Kerikeri, 027 588 7632 

Matthew Hancock         NORTHERN REGIONAL MANAGER, Morrinsville, 027 601 3787
Kelly Higgins CENTRAL REGIONAL MANAGER, Cambridge, Tirau, 027 600 2374

Stewart Cruickshank Te Aroha, Matamata, Thames Valley, 027 270 5288
Paul Nitschke Cambridge, Matamata, Raglan, 027 481 3160
Jack Kiernan Hamilton North & Huntly, 027 823 2373
Brian Hodge Otorohanga, Te Kuiti, 027 244 0845

Mike Mckenzie Arohena, Pukeatua & South Waikato 027 674 1149
Pat Sheely Rotorua, Central Plateau, 027 496 0153 

Ben Deroles Te Awamutu, 027 702 4196
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Mark Douglas TECHNICAL SALES MANAGER, 027 704 8429
Shaun Ruddell Dargaville, Ruawai, 027 285 7088

Kerrin Luond Wellsford, Helensville, 027 270 3981
Arthur Short Waipapa, Kaitaia, Kaikohe, 027 233 1683

TBA Whangarei, 027 285 7094
Mark Douglas Whangarei South, Maungaturoto, 027 704 8429
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Spencer Hickford TECHNICAL SALES MANAGER, 027 405 2654
Gil Dallas Pukekohe, Waiuku, 027 240 6377

Jeff Hadwin Ngatea, 027 225 5523
Bryce Bevin Kopu, Paeroa, 027 807 7265

Sharne McLachlan Taupiri, 027 478 1421
Ryan Jackson Te Aroha, 027 225 5524
Nick Anderson Morrinsville, 027 704 5323

Bryn Sanson Morrinsville, 027 245 7000
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Kirsty Skinner TECHNICAL SALES MANAGER, 027 839 4873
Neil Dunderdale Otorohanga, 027 494 5433

Alan MacDougall Putaruru, 027 704 9664
Scott Kirkham Tokoroa, 027 284 4704

Debbie Thomson Te Awamutu, 027 233 1675
Jarno Sammet Te Awamutu, 027 492 2957

Cam Neeld Hamilton, 027 607 5898
Tony Fitzgerald Cambridge, 027 681 1250

Warren Coulson Matamata, 027 458 7527

Quentin Brears TECHNICAL SALES MANAGER, 027 554 2229
Derek Gibson Edgecumbe, 027 483 4395

Gav Brears Taupo, 027 226 8348
Quentin Brears Te Puke, 027 554 2229

Taryn Crotty Rotorua, Galatea, 027 839 2051
TBA Reporoa, 027 8075330B
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I Hailey Shaw TECHNICAL SALES MANAGER, 027 224 5137
Neville Giddy New Plymouth, Waitara, 027 477 2641
Cliff Duggan Inglewood, 027 839 1598

Valma Kuriger Opunake/Pungarehu, 027 673 2306
David Sattler Eltham/Kaponga, 027 209 9375

Corryn Soothill Hawera, 027 511 4871
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A
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D
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Dwayne George TECHNICAL SALES MANAGER, 027 243 1121
Mia Brunton Dannevirke, 027 292 8096

Kyla Elwin Feilding, 027 807 0409
Graham Hodder Featherston, Carterton, 027 226 3738
Doug Workman Longburn, 027 617 1797

Linda Hally Shannon, Levin, 027 236 4897
Val Hollister Pahiatua, 027 221 7623

TBA Hawkes Bay
Ben Burgess Marton, 027 540 4190
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Jamie Callahan TECHNICAL SALES MANAGER, 027 405 8184
Logan Tasker Ashburton, 027 676 6524

Alice Cartwright Ashburton, 027 555 8976
Gemma Bishop Leeston, 027 687 9464

Bronwyn Gilchrist Rakaia, 027 453 4358
Rodney Potts Rangiora, 027 363 6308

Max Munro Waimate, Temuka, 027 482 8076
Diane Heinz Oamaru, 027 220 3790
Neil Cooper Murchison, 027 889 3889

Mark Waldron Temuka, Methven, 027 511 4886
Jen Kay Culverden, 027 807 5306

Martin Weir Stratford, 027 675 0953
Andrew Tulloch Waverley/Hawera South, 027 540 4754

Melissa Sorrensen Opunake/Manaia, 027 499 8326
Dean Kane Kaponga/Opunake, 027 204 4395TA
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Matt Green TECHNICAL SALES MANAGER, 027 522 4388
Shannon Topp Gore, 027 809 8368

Korena McDermott Gore, 027 645 4451
Lachie Craw Wyndham, 027 220 3771

Lindsay Youngman Otautau, 027 839 9432
Nicole Cosins Invercargill, 027 678 0661
Debbie Smith Invercargill, 027 485 8009

Julia Wyatt Winton, 027 449 9393
Codey Patterson Winton, 027 220 3806
Marinka Kingma Balclutha, 027 511 4880
Morgan Lindsay Balclutha, 027 435 3596

Brent Espin
LOWER NORTH ISLAND MANAGER,  
South Taranaki, 027 551 3660

Sheldon Keech Coastal Taranaki, 027 222 7920 
Colin Dent Central/North Taranaki, 027 646 8908

Jason King Central Taranaki, 027 684 2443
Steve Quinnell Central Taranaki, 027 278 3837
Warren Espin South Taranaki, 027 677 6361

Hamish Manthel SOUTHERN LIVESTOCK MANAGER 
Manawatu, 027 432 0298

Graeme Anderson (Bunter) Wairarapa / North Wairarapa, 027 444 1169
Monty Monteith Hawkes Bay / Dannevirke, 027 807 0522

Mark Esselink Oamaru, 027 550 9554
David Bishop South Canterbury, 027 614 8100

Tim White Mid Canterbury / North Canterbury, 027 405 3088
Lyall Grant South/Mid Canterbury , 027 229 2927

Nick Cagney North Canterbury , 027 601 8685
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RUGBY
NZ VS AUS 

TOKYO

FORMULA 1
AUSTRALIAN GRAND PRIX 

MELBOURNE

RACING  
FLEMINGTON
MELBOURNE

TENNIS 
AUSTRALIAN OPEN 

MELBOURNE 

MOTOR  
RACING

SUPERCHEAP AUTO 
BATHURST 1000 

BE APART OF THE  
LIVE ACTION

TERMS AND CONDITIONS APPLY. OFFERS VALID 1 MAY - 30 JUNE 2018. LIMITED NUMBER OF PACKAGES AVAILABLE.

VISIT NZFARMSOURCE.CO.NZ/REWARDS OR CALL 0800 731 266

Rev your engines and hold your horses… because we’re serving up  
FIVE EXCLUSIVE new Farm Source Rewards offers!


